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We are proud to dedicate the e-Proceeding of our 

International multilingual Conference on Human Values 

and BizTech to Shri. Jawahar M. Shaha (Wagholikar), 

Hon. President, AES, Baramati on the auspicious day of his 

Birthday! 
 

 

 

 

 

 

 

 

 

 



From the Desk of President, AES 

 

I congratulate AIMS Baramati for taking a novel initiation to hold an 

“International Multilingual Conference on Human Values and BizTech at the 

Crossroads”. 

Increasing differences in the human society on the premises of racial, linguistic, 

color, etc., has only vitiated the contemporary world. We the educationists and 

teaching fraternity need to channelize our efforts to create a tolerant, cordial, and 

empathetic environment. I believe this as an emergent and urgent need to save 

our society! 

Multilingual conferences, that too at international level are rare and this event 

assume a distinction as the host i.e., AIMS Baramati is a management institution. 

The increasingly adverse effects of fragmentation of the world on account 

protectionist trade policies has perhaps necessitated an event of this stature. 

I am sure the multilingual resource persons and delegates will instill a wide 

spectrum of thoughts, issues, models and help the Conference achieve its 

objectives fully. I wish all the stakeholders of this conference a great success. 

With Warm Regards 

 

Shri. Jawahar M. Shaha (Wagholikar) 

President, AES, 

Baramati 

 



From the Desk of Secretary, AES 

 

I am glad to note that AIMS Baramati has organized “International Multilingual 

Conference on Human Values and BizTech at the Crossroads”. The event has 

come up during such a situation when entire world undergoing enormous 

uncertainties and turmoil on account of the pandemic.  

The countries worldwide are in dire need of multinational cooperation to survive, 

and fight against one of the largest human crises that is looming over the entire 

world. Governments of all the nation states are putting their best efforts to save 

their population at the same time demonstrating remarkable amount of humanity 

in the fight against the Covid 19 pandemic. But the institutions independently 

working in the society such as academic universities / institutions, NGOs and 

other not for profit organizations can play a vital role in mitigating hardships 

thwarting the progress of our society. 

I appreciate the efforts taken by AIMS Baramati in this regard. The present 

conference shall definitely be able to create a new hope and confidence by virtue 

of the multilingual deliberations taking place in this unique academic event. 

My Best Wishes to all the concerned.. 

 

Shri. Milind R.  Shah (Wagholikar) 

Secretary, Anekant Education Society, Baramait  

 



From the Desk of Secretary, AIMS 

 

 

 

I am happy to know that AIMS Baramati is organizing the” International 

Multilingual Conference on Human Values and Biztech at the Crossroads”.  The 

conference considers all aspects of the linguistic and sociolinguistic competences 

and outlooks of bi-/multilingual speakers who are cross existing social and 

linguistic boundaries, adopting themselves or propagating plural human values. 

The organizing committee has invited abstracts in all possible areas of research 

in Human values as well as emerging business practices, transcending to the 

disciplines of social sciences, humanities, economics, technology, and science. 

The conference has brought some of the best talents across the world who are 

veterans in education, technology and commerce. Besides, the delegates have 

contributed their research abstracts on diverse areas and languages, making the 

conference proceeding a priceless document for AIMS as well as all the 

participants in this unique academic event. 

I wish all the resource persons, the delegates and AIMS a great success in 

achieving the objectives of the conference. 

With Regards…. 

 

Shri. Vikas Shah (Lengarekar) 

Secretary, AIMS, Baramati 

 



Preface 

 

Seasons Salubrious Greetings from AIMS!!! 

I welcome all learned scholars, academicians, fellow members, industrial folk, participants 

from India and abroad, my dear students and all my well-wishers. It is very sparkling 

momentum to host the 1st International Conference on very interesting and useful topic, 

‘International Multilingual Conference on Human Values and BizTech at the 

Crossroads’ and surprisingly it has been loved by across the globe and created diversified 

learning environment and worthily networking.   

This is of its first kind of International Conference perhaps, which takes us to speak in our own 

mother tongue, on both human values and our prosperity (industrial growth) to live better life 

with peace. As per the study the confluence of brain, heart and tongue is best presentable in 

our own mother language. The ideas are being generating in ‘brain’ hence presenting in our 

mother tongue in one go keeps it originality rather than transmitting in some other 

communication mode. Further it is noted that, it saves time, energy and economic front as well, 

which can be used for other productive purposes. Thus, mother tongue really a jewel box of 

innovation, acumen of research and significantly hovers on values.    

This on-line initiative of International Conference at AIMS will grow further in years to come 

and will be an integral part of the AIMS activity plan.  

Let us gain with this power-packed intellectuals’ galaxy engine to strengthen our values, 

business and technological front.    

Multilingual Leverage: Learn, Unlearn & Relearn……. 

 

Dr. M.A. Lahori 

Director, AIMS, Baramati. 
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Keynote Address on “Human Values and Business Development”  

delivered at International Multilingual Conference on Human Values and BizTech at the 

Crossroads” organized by AIMS Baramati 

 

Dr. Ankush Aher, 

Principal, Vishwasrao Ransing College, Kalamb-Walchandnagar 

drankushaher@gmail.com 

 

माणसू असण्याच्या मळुाशी जी मलू्ये असतात ती म्हणजे मानवी मलू्ये. तयाांना आपण ह्यमून व्हलॅ्यजूअसे 

म्हणतो. सतय, प्रामाणणकपणा, णनष्ठा, प्रेम आणण शाांती इतयादींचा समावेश हा मलूभतू मानवी मलू्याांमध्ये 

म्हणजेच ह्यमून व्हलॅ्यजू मध्ये होतो कारण ही मलू्ये माणसातील पयाायाने समाजातील मलूभतू चाांगलुपणा 

बाहेर आणतात. 

मानवीमलू्याांच्याउलट, आपल्याकडे भौणतकवाद आह े ज्यामध्ये सांपत्ती, मालमत्ता, प्रणतमा आणण 

जनमानसातील स्थान यावर लक्ष कें णित करणाऱ्या ध्येयाांचासमावेश आह.े ही अशी उध्दीष्ट े  आहते की 

इतराांच्या कल्याणासाठी,तसेच एखाद्याच्या वैयणिक आणण ध्याणतमकवाढीच्या णवरोधात उभी ठाकतात. 

मग प्रश्न उद्भवतो की काय जास्त महतवाचेआदशावादी मानवी मलू्ये की व्यावहाररक भौणतकवादी मलू्ये? 

या प्रश्नाचे उत्तर शोधण्यासाठी प्रतयेकान ेतयाच ेणकां वा णतचे उणिष्ट काय आह ेते बणितले पाणहजे. प्राचीन 

ग्रांथामध्ये या मलूभतू प्रश्नाचे उत्तर णमळत.े  आपल्या धमाग्रांथाांमध्ये काम, अथा, धमा आणणमोक्ष ही जीवनाची 

चार सतू्र ेसाांणगतली. आता मी या चारसतू्राांचा उहापोह करणारआह े. 

पणहले सतू्र म्हणजेकाम. काम म्हणजे आनांद णमळवण.े दृष्टी, गांध, चव, स्पशा आणणश्रवण या आपल्या 

इांणियाांच्या प्राथणमक गरजा आपण पणूा केल्या पाणहजेत असे आपले प्राचीन ग्रांथ आपल्याला साांगतात.  

दसुरे सतू्र म्हणजेअथा. अथा म्हणजे भौणतक कल्याण आणण यशाचा शोध िेणे होय. अथा म्हणजे णनव्वळ 

पैसा आणण प्रणसिी णमळवण्यासांबधीतच नाही तर आपण णनवडलेल्या प्रतयेक क्षेत्रातील उतकृष्ट 

कामणगरीदखेील आह.े 

मग येतो धमा. धमा म्हणजे योग्य ते करीत राहणे. या जणटल अश्याजगात कधी कधी काय चकू आणण काय 

बरोबर ह ेठरवणे अतयांत कठीण जात.े आपण बऱ्याच वेळेस सकारातमक बदल करू शकतो .हा बदल 

आपल्या कुटुांबात, समदुायात, सांस्थेत, उद्योगात ,दशेात णकां वा सांपणूा जगात िडव ूशकतो. हा बदल णकती 



छोटा आह ेणकां वा मोठा ह ेमहतवाचे नाही परांत ुआपण चाांगले काया करण्याच्या प्रवासात प्रगती करत आहोत 

हमेहतवाचे आह.े 

सगळ्यात शेवटी येतो तो म्हणजे मोक्ष. मोक्ष म्हणजे स्वातांत्र्य आणण णदव्यानांद णमळवणे. याबद्दल ततवज्ञानी 

म्हणतात की मोक्ष ही अशी अवस्था आह ेणजथेजन्म, मतृय ूआणण पनुजान्म याांच्या चक्रातनू माणसू मिु 

होतो . आता मी अशा सखोल सांकल्पनेवर जास्त काही भाष्य करू इच्छित नाही परांत ुमी म्हणेन की आपण 

मोक्ष जीवनानांतर नाही,तर सध्याच्या जीवनात देखीलतो अनभुव ू शकतो. मात्र तयासाठी आपण 

भतूकाळातील णकां वा वतामानकाळातील आनांदाचा शोध िेणे थाांबवले पाणहजे,तो आनांद आपण आपल्या 

वतामान क्षणाांमध्ये शोधला पाणहजे. 

ग्राहकाांना समाधानी करून व्यवसाय वणृिांगत केला जातो आणण सांपत्ती कमवली जाते. ग्राहकाांचे समाधान 

म्हणजेच काम आणण सांपत्ती म्हणजेच अथा यातून पहिल्या दोनसतू्राांचाअवलांब केला जातो. ही उद्दीष्ट ेसाध्य 

करत असताना ती कायदशेीर आणण नैणतकतेच्या चौकटीमध्ये म्हणजेच धमााच ेपालन करून साध्य केली 

जातात की नाही ते पडताळले पाणहजे. एखादा व्यवसाय एकदा का स्थाणपत झाला णक तो वाढतो,णस्थरता 

प्राप्त करतोआणण नांतर लवकरच उतरणीला लागतो आणण बाजारातनू लोप पावतो. जर आपण असा णवचार 

केला की णह चार सतू्रे जर प्रतयेक व्यवसायाला लाग ूकेली तर उद्योगधांद्याांच्या कक्षारां दावतील आणण तया 

अणधक तका सांगत असतील. 



Keynote Address on “Re-engineering training and development for improving bottom-line”  

delivered at International Multilingual Conference on Human Values and BizTech at the 

Crossroads” organized by AIMS Baramati. 

 

Md. Musharrof Hossain 

Founder President (FBHRO), Bangladesh  

Past President, (BSHRM)  

Past President, (APFHRM)  

Now a day’s organizations as well as employees understand the benefits associated with the training and 

development. In a nutshell, strengthening employee skills reduces weak links, improves productivity, has 

a positive impact on innovation and is extremely influential in improving employees’ morale. Due to the 

Covid-19 pandemic, most of the existing skills and competencies become obsolete and organizations need 

to immediately look at the competency requirements of the employees to survive during and after Covid-

19 pandemic. 

As a Learning & Development (L&D) professional, you know that corporate training is valuable to your 

organization. After all, talent matters more than ever, and L&D programs are critical to building a skilled 

workforce. The good news is that your top leaders also agree. In fact, a 2014 PwC study found that 64% of 

CEOs consider building a skilled workforce a top priority. And in most organizations, this commitment has 

been reflected in the expansion of training budgets over time. 

However, larger budgets also bring increased scrutiny, and corporate leaders are demanding to know what 

they’re getting out of their training investment. In the same PwC study, 77% of L&D heads reported more 

pressure from their organizations to demonstrate the tangible business impact of training. 

The whole training and development program must link with the strategy of the organizations and should 

align with business and customers. Due to covid-19 pandemic most of the training and development should 

be based on needs and operate in a flexible manner. The organizations must create a culture of continuous 

and self-directed learning. About 80% of the learning must be placed on Learning Management System 

(LMS) so that employees can learn at their convenient time without hampering the business and customer 

services. The new learning about changing nature of IT should be emphasized in organization and that 

should include everyone in organizations regardless to their level and status. It has been proved and evident 

that learning and development has positive and sustainable economic growth and contributes significantly 

in bottom-line for the organizations. Therefore, each and every organization must plan and invest their time, 

energy and money for building competency-based learning and development framework by linking with 

the organizational vision, mission, goals and objectives. 

https://www.pwc.com/gx/en/services/people-organisation/publications/ceosurvey-talent-challenge.html


 

 

Keynote Address on “Thinking Values- Thinking Dignity: Towards an integrative 

perspective ” delivered at International Multilingual Conference on Human Values 

and BizTech at the Crossroads” organized by AIMS Baramati 
 

 

 

Dr. M. SATISH KUMAR, FRGS, RCS, FHEA 

Faculty of Engineering and Physical Sciences  

School of Natural and Built Environment 

Fellow, The Senator George J Mitchell Institute  

for Global Peace, Security and Justice 

Queen’s University Belfast 

Belfast BT7 1NN, Northern Ireland 

Email: s.kumar@qub.ac.uk 

 

In an age when human life is consumed by an enormous flow of information and where one 

cannot visualise a moment without being integrated to ICT network, the question of values 

become far more intrinsic and paramount to daily existence. While we are all connected, we 

are at the same time deeply fragmented and individualised and present ourselves in ‘byte-size’ 

formats rather than holistically as a human being. We make judgements about an individual 

based on Twitter feeds and Facebooks, WhatsApp and TickTok, etc.  the question is how far 

should we re-purpose values and why?  

 

This talk attempts to re-center the role of values in our daily existence and align it to questions 

of ‘dignity’ in this seemingly integrated world. This will be followed by an analysis of 

challenges imposed by the constantly evolving technology on our value system. We will then 

conclude by focusing on the paradoxes relating to transparency and technology and its impact 

on value systems. An attempt will be made to reinforce the significance of values in the context 

of India which is distinct and grounded in traditions.   

 

mailto:s.kumar@qub.ac.uk
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Keynote Address on “Human Values” delivered at International Multilingual Conference on 

Human Values and BizTech at the Crossroads” organized by AIMS Baramati 

 

 

Dhofar Integrated Services Company, 

Oman.Sultanate of  

 

 الإنسانية  القيم أهمية

 بعض  في عنها نتج كبيرة، وفكرية واجتماعية واقتصادية سياسية تحديات  يواجه اليوم عالمنا أن احد  ينكر لا

 تلك  معظم في النظر أمعنا ولو. واليابس  الأخضر تأكل تكاد  أهلية وحروب  جسمية، وأضرار كوارث  البلدان

 أحد  هو القيم تلك فغياب  منهم، العديد  عن الغائبة الإنسانية بالقيم البشرية امالتز في يكمن حلها أن لوجدنا المشاكل

 القيم  بذور نثر من بد  لا لذلك. الخطر حد  إلى ووصولها المشكلات تلك تفاقم في ساهمت  التي الرئيسة الأسباب 

 .المجتمعات  انهيار من للحد  القادمة الأجيال وقلوب  عقول في غرسها ومحاولة جديد  من

 وقبول  والتفاهم المتبادل، الاحترام  ترسيخ طريق عن والشعوب  الأمم  بين التقريب  على الإنسانية القيم لتعم

 تعمل حيث  الديني، المعتقد  أو العرق أو الجنس أو اللون بسبب  التمييز أساس على القائمة الصراعات  ونبذ  الآخر،

 بين  الاتصال لتعميق والتقارب  التشابه أوجه رؤية على والحث  الاختلافات  هذه من  الحد  على الإنسانية القيم

 وفي  والمتماسكة، والناضجة القوية الفرد  شخصية بناء في كبيرة أهمية الإنسانية للقيم  ان كما. والأمم الشعوب 

 بالسلام يشعر كذلك  الفرد  وتجعل. له واقية درعا القيم هذه تشكل حيث  والخطأ، الزلل في الوقوع من حمايته

 واحترامهم  الناس ثقة كسب  على تساعده كما الاجتماعية، الحياة في والتوازن والاستقرار نينةوالطمأ الداخلي

Mr. Abdullah Salim Suhail Al-Awaid, 
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 .تحركاته  يراقب  وقانون للمجتمع عام نمط وتشكيل وقناعة، برضا الظروف مع التأقلم على والقدرة ومحبتهم،

 ويرى  حوله، ممن والاحترام لحسنةا المعاملة الفرد  يتلقى فحينما لذاته، الفرد  احترام من الإنسانية القيم تزيد 

 في . فيه  يعيش الذي للمجتمع بالانتماء واحساسه لنفسه احترامه  من يزيد  هذا فإن لكرامته، واحتراما لدوره تقديرا

 القيم  هذه لتفعيل ملحة بحاجة نحن الأرضية، بالكرة تعصف" كورونا " الـ جائحة حيث  العصيب  الوقت  هذا

 .البعض  بعضنا ومساعدة واحدا صفا بالوقوف الإنسانية

 

 

 الإنسانية  القيم تعريف

 القواعد  له تضع والتي الفرد  عليها نشأ التي السامية والمبادئ الأخلاقيات :  أنها على الإنسانية القيم تعريف يمكن

 والعطف  والمساواة والكرامة والحرية العدل بين ما المبادئ هذه وتتعدد . الآخرين  مع لتعاملاته الرئيسية

 وتحض  الواحد، المجتمع ء أبنا بين والود  المحبة لنشر تدعو فهي الأفراد  على عظيم أثر القيم ولهذه. والرحمة

 والوقوف  والتطوعية، الخيرية الأعمال في  المشاركة إلى الفرد  وتدفع. والكراهية والظلم والحقد  الشر نبذ  على

 دون  جميعهم البشر مع تعاملاته في الخلق بحسن الالتزام إلى الفرد  وتدعو. والضراء السراء في الآخرين بجانب 

 .الجنس أو العرق أو اللون أو لدينا أو الأصل أساس على بينهم تفرقة

  الإنسانية القيم خصائص 

 :وهي ،معينة خصائص  لها الإنسانية القيم ان  والاجتماع النفس علوم في والمختصين الفلاسفة يؤكد 

 .الكائنات  من غيره دون فقط بالإنسان تختص  أي: إنسانية .1
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 إلى  انسان من يختلف بها الفرد  شعور أن إلا عليها،  المجتمعات  واتفاق عموميتها من الرغم فعلى: ذاتية .2

 .الأشخاص  بين  تختلف بها احساسه وطريقة لها، أدائه وطريقة آخر،

 المجتمع  في حتى لآخر، مكان ومن آخر، لزمن زمن من تختلف - جميعها وليس  القيم بعض : نسبية .3

 .غيره مكان في يصلح لا قد  بعينه لزمن مكان في يصلح ما تجد  الواحد 

 والنفس  الفلسفة علوم به تهتم ما وهذا والاستبيانات، الملاحظة خلال من القيم قياس يمكننا: لقياسل قابلة .4

 .والاجتماع 

 ومن عصر، إلى عصر من يتغيران قد  وممارستها مفهومها ولكن اخلاقي، كمبدأ تتغير لا القيم: متغيرة .5

 .لآخر وقت 

 .يورثها ولا يرثها ولا يه،ف يعيش الذي المجتمع من الإنسان يكتسبها القيم: مكتسبة .6

 والخير  والأمانة، الصدق يجتمع ما وغالبا بمفردها، قيمة تجد  فلا  البعض، بعضها يكمل القيم: مترابطة .7

 .التناقضات  من وتخلو جميعا، ويترابطوا والإيثار،

 

 الإنسانية  القيم على( 19 كوفيد ) كورونا فيروس تأثير

 كشفت  وما ،(19 كوفيد ) كورونا فيروس انتشار من الناتجة العالم عيشهاي التي المتغايرة الأحداث  من الرغم على 

 الفوقية و الفردانية وسلوك المقيتة  الأنانيةو الفكري الترهل حالة ترصد  باتت  وتباينات  تناقضات  من المواقف عنه

 المسار  توجيه ةلإعاد  أمان مساحة المقابل في أعطت  أنها  إلا وبلدانه، العالم أنظمة بعض  تعيشها زالت  ما التي

 الإنسانية  مشترك ظل في الفجوة وجوانب  القوة مكامن على والوقوف المسؤوليات  ومراجعة الأدوار وتقييم
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 التكامل ومنصات  التقارب  ومسارات  الأمان مساحات  لها تضمن التي الأقوى الرابطة باعتبارها القيمي ومؤتلفها

 . واستنطاقها  القيم تآلفية وعبر

 النظرة  تغيير في أسهم قد أحداثه، مع  التفاعل خيوط نسجت  التي والأخلاق كورونا رافق ذيال القيم استنطاق

 الطاقات  استثمرت  نجاح وفرص  قوة ومنصات ، إيجابية أمان مساحة إلى الحاصلة، والسوداوية القاتمة السلبية

 الذي  المتغيرة، عوالمه في والعيش الواقع لمعطيات  المدرك الواعي الإنسان صناعة وضمنت  ،والأفكار والدوافع

 مواجهة  في الوطن نحو الإنسانية الأخوة روح وتعزيز الوطني التكامل منصات  لبناء القوة مرحلة كورونا في يقرأ

 .عليها  وتفوقه  الجائحة  هذه

 :أحداثه مع التعاطي في القيم لدور أعمق مفهوما تغيرات  من بها ارتبط وما كورونا أحداث  جسدت  لقد 

 بطريقة  والإنسانية الحضارية القيم إنتاج فأعاد  الإنسان، وإرهاق النسل إهلاك من تهدئته وعقاقير أمصال وإنتاج 

  ؛ مسؤولية أمام العالم وضعت  وعمقا اتساعا أكثر

 مرتبطة  ومبادئ جديدة قيم بروز في أثرها بكورونا، ارتبطت  التي والاقتصادية الاجتماعية التحولات  لحجم وكان

 الاعتدال إلى الداعية والاقتصادية الاجتماعية القيم من الكثير خلالها فأنتج معالجتها، رقوط الجائحة بخصوصية

 وغيرها  عليهم المترتبة الشهرية والمستحقات  الإيجارات  دفع في المادية ظروفهم ومراعاة الناس على والتخفيف

  والتجارية، الاقتصادية الممارسات  من

 وترقية  السلوك وتهذيب  العاطفة وتربية النجاح، وتحقيق الفارق صناعة في الالتزام بقيمة شعوره من وعززت 

 عايشتها  التي والاختزال السقوط  حالة من وانتشالها للقيم الهيبة وإعادة الشخصية، والمصالح الأنا رغبة من النفس

  ، الفكرية والهيمنة المادية الأيديولوجيات  أمام
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 يعد  لم وغيرها العالم حول والتجول والسياحة فالسفر الأوضاع، هذه ظل في حضور أي يالماد  للتمايز يعد  فلم

 البساطة  من إطار في اليومية حياته يمارس وأن المنزل، في يبقى أن عليه الجميع إذ  كورونا ظل في موجودا

  الشخصية، والتباينات  الفوقية الأفكار عن بعيدا والتواضع

 المفروضة  والتدابير بالإجراءات  والالتزام المحنة تجاوز على قدرتهم في نيهامواط في الحكومات  رهان كذلك

 بإجراءات  والتقيد  المنزل في  بالبقاء والالتزام والصبر المسؤولية  قيم من يحملونه ما بقدر تميزهم  ليصبح عليهم،

 بإجراءات  والتقيد  حيالص الحجر وتطبيق المنزلي والعزل والنظافة الصحة بقيم والاهتمام  الاجتماعي التباعد 

 .والسعال العطس أثناء  العامة والسلامة الصحة

 حياة  فى الاجتماعية القيَم من مجموعة وتطورت  نمت  أو  انتعشت  المُستجِد  الواقع هذا  فى أنه اثنان يجُادِل لا  قد 

 مُستجدة  ظروف   من انطلاقا الشرائح مُختلف وشملت  والتعاضُد، والتآزر، والتعاوُن، المُشارَكة، أساسها الناس

 :في تمثلت  الخاصة، الوضعية  هذه أملتها

 ومخلفاته  صوره وتنوُع التحمُل هذا درجاتِ  فى تفاوت  على  أبنائهم، تدريس على الإشراف مسئولية الآباء تحمُل ــ

 والمُجتمعات؛  الأسُر بحسب  والعقلية النفسية

 توجهاتهم  وتنوُع تخصصاتهم وتعددُ  مستوياتهم لافاخت على والباحثين، والطَلبة التلاميذ  من المُتعلِمين تولى ــ

 مع بعُد، عن والتكوينية والتربوية التعليمية المواد  استقبال لعملية الخضوع فى الانضباط مسئولية الاستشرافية،

 ذلك؛ بعد  الذاتى والتثقيف الذاتية المُراجَعة تفعيل  نحو انطلاق   من  ذلك يفرضه ما

 وسائل  وعبر المستويات، مختلف  فى للمتعلمين بعُد  عن التدريس تولى فى التعليمية المجموعات  مسئولية إقرار  ــ

 الإنترنت؛  وتفعيل والحواسيب، الذكية، الهواتف منها وبخاصة وللضرورة، بالضرورة وجودها فرَضت 

 لإسهامل واستنفارهم الواقع، أرض إلى الصحية الخدمات  تلبية عن والمسئولين الطبية الطواقم مجموع إنزال ــ

 السريع؛ انتشاره جراء من  وضحايا إصابات   من باستمرار  يخلفه ما بفعل الوباء هذا آثار مُواجَهة فى

 أرض  على تصريفها على والسهر الصحية الطوارئ حالة  مُقتضيات  احترام لفرْض  الأمنية الطواقم استنفار ــ
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 المَهام  من مجموعة تولى مهمة الغربية دولال من قليل غير في الروبوتات  تقليد  من استجدَ  عما فضلا الواقع،

 قريبة  مستويات   في المُحلِقة الدرونز الروبوتية الصغيرة كالطائرات  بالأساس، التحذيري الطابع وذات  التوجيهية

 أو  الحجْر، أماكن لزوم على تحفِز حيث  مُختلفة، وأسباب   لدواع   والشوارع العامة الفضاءات  على المترددين من

 ؛ ...الآمن التباعُد  مسافات تراماح على  تحث 

 وأصلها  الظاهرة هذه حقيقة عن والبحث  التنقيب  في للإسهام والأطباء المخبريين العلُماء من الباحثين تحفيز ــ

 .العالَم حيرَت  التي الجرثومة هذه به توُاجِه فعال لقاح استخلاص  في أملا  الوباء، هذا على القضاء وسُبل

 فإن الظرفية، هذه في الصحي الحجْر فترات  شابت  التي السلبية الإنسانية سلوكيات ال  عن النظر بغض  أنه غير

 صوب  تتجه بدأت  الإنسانية النفَس بأن تشى والتصريحات  والأقوال والمُعاملات  والمَواقف الصُور من الكثير

 التعاطُف  منطلقات  وعبر سواء، حد  على والخارجي الداخلي  واقعها فى السمحة القيَم لترسيخ جديد  منحى

 مُختلفة  أبعاد  من وانطلاقا ذلك درجات  فى تفاوت   وعلى والمُساندة، والتعاوُن والتراحُم

 بالنسبة  مُلحا هاجسا دوَما يمُثلِ  ظلَ  للإنسان المعيش الواقع في الإنسانية القيمَ ترسيخ في التفكير أن فمع وهكذا

 لضمان  أساسية ركيزة ذلك باعتبار سواء، حد  على والخاص  العام الشأن تدبير عن المسئولين وإلى إليه

 هذه حضور أن إلا والجماعات، الأفراد  محيط في والسلام الأمن لشيوع الرئيسة العوامل من وعاملا الاستقرار،

 لتعزيزه  والمتكررة المُتلاحقة المحاولات  من الرغم وعلى ذلك، مع ظلَ  للإنسان اليومي المَعيش في القيَم

 من  العديد  جذوة لإذكاء فحفزته الإنسان، المحنة هذه اجتاحت  أن إلى كثيرة أحيان في رالفتو يطبعه وترسيخه،

 هذه  في متحفزة بالأحرى أو  مُستجدة بمُواصفات  إنسانية فئات   أمام فأضحينا الاجتماعية، القيمَ مقدمتها وفى القيَم

 بالتالي  ويسُهم مصلحتها، يخدم ام في وانخراطها تفاعلها ومستوى فعاليتها، ودرجة قوتها، حيث  من الظرفية،

 .بسواء سواء العامة المصلحة  يخدم ما ضمان في
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 الاجتماعي،  الواقع في الحاصلة التفاعلات  حجم أبرزها قيمية وفرة حقق قد 19 كوفيد  أن إلى نشير أن يبقى أخيرا

 وتؤطر  القيم ينابيع تنتج أن  والأزمات  للشدائد  يمكن كيف  الأيام تاريخ في يسجل أن ينبغي أخلاقيا ورصيدا

 معها  التعامل وأخلاق الأزمات  قيم منها لتتعلم الشعوب  حياة في  جديدة لمرحلة وتؤسس والمنهجيات، السلوكيات 

 الأوطان  وحب  والوفاء والالتزام والجودة والإنتاجية والعطاء والتحمل الصبر ليصبح فيها، المتأصلة والسلوكيات 

 في  محطات  المسؤولية وروح الفكر  وسلامة الذات  وصدق والتفاؤل لإيجابيةوا والتكاتف والتعاون والتسامح

 وتظهر  وأخلاقياته، الإنسان قيم الأحداث  هذه لتستنطق الأوطان، بناء مسيرة في القوة لمرحلة تؤسس القيم رصيد 

 وأسدلت  ر،الكثي علمتنا  فقد  كورونا شكرا فيها، والعيش الظروف  مواجهة على قدرتهم في الرجال معادن عندها 

 من  متقدمة مرحلة الإنسانية حياة في وأسست  والأخلاق، القيم وجه في تقف كانت  التي المنغصات  على الستار

 .الأزمان قادم في إنجازاتك على شاهدة ستظل التي والمسؤولية الوعي
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In the vision 2030, due to the changing business environment, human resource management 

must also change. Due to the need to respond to change, forecasting the environment, change 

and make effective decisions about the future, human resource management must change. 

The future is unpredictable and it is difficult to determine what will happen. Therefore, 

flexibility and achieving sufficient knowledge is important to respond to these uncertainties, 

while human resource managers keep in touch with technological development, it is essential 

to combine issues related to their key personnel roles with general business and economic 

issues. 

It should be noted that successful human resource units and managers have a significant 

strategic impact on their respective organizations. Of course, the main personnel roles are 

related to the most important organizational resources, namely the workforce and human 

resources. The management of these roles, i.e., hiring, selection, appointment, training, 

development, etc., have direct effects on shareholder return on productivity and productivity. 

 Successful companies constantly attract and retain productive employees. Human resource 

management plays an important and critical role in crises, including the recent crisis caused by 

the Corona virus epidemic. 

Covid-19 has forced HR to rethink all the ‘best practices’ they knew of so far. The business 

conditions are highly different from ever before and most predicted trends have become non-

existent. This is a lesson to be learned for HR while moving forward. Current HR heads must 

learn everything about the industry, competitors, and business operations to fully evaluate the 

future. 

The 2030 vision imagines a world in which human resource functions disappear as we know 

them and are replaced by automation, outsourcing, and self-organizing teams. Or a world in 

which the battle for top talent is so intense that most tech professionals hire programmers to 

negotiate and manage their affairs. 

  These perceptions are Like a scientific story, But the world of work is evolving so fast that 

any scenario can become a reality. Massive events such as digitization, the advent of 

automation, and demographic change are disrupting the way of work today and the way 

companies relate to their employees.  Four worlds of work are imagined in vision 2030 

regarding Human Resources Management. 

The unstoppable pace of change has made long-term planning and even contemplation difficult, 

and because so many complex forces are involved, linear predictions based on recent events 

are very simplistic.   There are four options for the "future work world", each marked in one 

color i.e.- red-blue-green-yellow.  
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In the Red world, which is dominated by individuality and multiplicity, to be smaller is sign of 

power. 

Technology allows to very small businesses to make use of the vast amount of information, 

skills       and money that previously provided to large organizations only. red world is 

Innovative role of HRM. 

In the blue world, which is an individualized and integrated world, large global corporations 

Companies are centered and they become bigger, more powerful, more effective more than 

ever. Under these conditions, companies see their size and influence as the best way to protect 

the margin of profit against the competition with counterparts and companies that suddenly 

enter the market. 

The green world that is based on a shared and integrated system move based on the need for 

strong social awareness.  Companies will have strong ethical and ecological guidelines in 

response to public opinion, the growing shortage of natural resources and rigorous international 

laws. 

world world grows -, which stimulates the system of multiplicity in a multiyellow worldIn the 

up, employees and companies are looking for more meaning and communication.  

In this world, human dimensions will be given a great deal of value. Employees will be flexible 

and independent and will work for the organizations with strong social and ethical 

backgrounds. 

These examples of the shape of the world in the future in 2030 are created based on the reaction 

that people and organizations have shown to the forces of communalism and individualism on 

the one hand, and integration and fragmentation on the other. 

 These scenarios help organizations explore different possibilities and be prepared for them. 

 One possible outlook is that the world is moving away from large company's capitalism as 

technology makes small businesses and corner markets stronger, or the corporate system 

becomes a priority. 

 Because communities and companies work together on a sense of shared responsibility. Is 

"myself first" prevalent or do societies come together to achieve greater desirability? Does 

digital technology mark the end of large corporations or help them reduce their internal and 

external costs and become more powerful? Certainly, in the future of work, one of the factors 

of the four worlds envisioned - red, blue, green and yellow - will have more influence and 

power. 

But the logic behind each of these worlds has important implications for those responsible for 

hiring and developing the workforce, as well as for the workforce itself. 

The manager of human resources and business must be committed to the success of the 

organization and the achievement of organizational goals.     Human resource managers to 

stimulate digital, cultural and operational areas, they have to lead everything for business and 

work.   Wish you all success. 
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Relationship between Action-Oriented Leadership and Theory of Consciousness 

Deliberations From Bhagwad Gita1 

 

 

Prof. Ramani Swarna 

Delhi University, New Delhi 

ramaniswarna389@gmail.com 

 

In the contemporary times, human beings faced few challenges in terms of the well-being, 

maintaining good health, adopting quickly to the rapid changes across the society and adjusting 

t them as far as possible. With this at the background, the present study focuses on the 

establishment of the relationship between the action-oriented leadership values and presence 

of consciousness. The theoretical model is based upon the theory of consciousness presented 

in the holy book of Bhagwad Gita. The study allows one to see the importance of the ction 

oriented leadership, values attached to it and its immediate repurcussions also. The main 

research questions are:What is the theory of consciousness as observed in Bhagwad Gita? How 

is this related to action oriented leadership? What are various lessons learnt from this model? 

Apart from this, the study also focuses on the theory of consciousness. Moreover, it helps to 

understand it in terms of body, mind and soul. Secondly, its importance in the various time 

periods also. Consequently, one may know various relationships, implications of it and the 

future scope within the present scenarios. 

Keywords: Action Oriented Leadership, Theory of Consciousness, Bhagwad Gita, 

implications, scope 
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Business Development is a Debt Game1 

 
 

Dr. M. A. Lahori  

 Director, AIMS,  Baramati) Dist-Pune-India.  

drmalahori@yahoo.com 

***  
The birth of business at the beginning was for the livelihood and to meet the needs of the family and 

life but not as a passion. Over the period of time, the hardwiring into the business gave the taste of 

the ‘Motivation (money)’ and that business became the family business (passionate). The study 

reveals that all the big business houses of today are derived from this concept. And the business 

development and diversification took place from the raising the funds from various means and ways 

(sources). Thus, the pillar of the Business Development is on the Debt and in the course of the 

business transaction, it became the Debt Game.  

The situation since 2019 (Covid-19) has really on the crossroads, because the Return on Investment 

(RoI) very much depleted and rather difficult to generate the Break-Even-Point (BEP). The 

unorganized and small businesspersons have called-off their days from their business and getting 

affiliated to big business houses. Because raising funds for big business houses are easier  by 

instruments like, IPO, bank loan, debentures, venturing fund, acquisition, merger  etc.,   

The study reveals that, most of the development and diversification of new business basically take 

place on debt and the planned business activity is not being happening due to the force majeure and 

meaning thereby the expected results were in pipeline for years. The momentum has been buckled 

due to various implicit and explicit causes, such situation made the investors and the business houses 

really at crossroads even keeping the fingers crossed for the debt game, because entire circulation 

and movement are volatile.     

Key words: livelihood, hardwiring, fund raising, RoI, momentum, fingers crossed, development and 

diversification of new business.  
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 Ethics in Business1 

 
Prof. Sayed Wajid Peerzade 

Head Dept. of Commerce, Anjuman Degree College, 

Bijapur (Karnataka) 

 
 

Ethics is historically important branch of philosophy that focuses on morals and values. It 

broadly conveys the concepts such as right or wrong, good and evil and being held 

accountable. Values provide guidance as people can determine right versus wrong, good 

versus bad. They are the standards. Ethics is about the actions and decisions, and in 

business context, marketing ethics or marketing morality relate to such issues as product 

safety, bribery, deceptive advertising, deceptive pricing etc.  

Ethics has become a buzz word in today’s business environment. Corporations are getting 

concerned about corporate governance, CSR, green marketing etc. But none of them can 

substitute ethical behavior completely. Marketing ethics is a systematic study of how well 

accepted moral standards and principles are applied to marketing decision, behavior and 

institutions. 

In today’s competitive global marketing, ethics play a vital role, as it deals with human 

values and benefits. Globalization is the factor to spread business beyond the boundaries 

where marketer has to deal with cross culture. Top MNC’s like McDonald and Nestle had 

faced lot of problems even after incurring billions of dollars in monetary values because of 

neglecting ethical issues in their marketing practices with consequences of losing countless 

customers. 

Good ethical practices and decision making will bring ling term benefits for the company, 

thus enhancing its image at the international level. Marketing ethics may be summarized as 

practices that emphasizes transparent, trustworthy and responsible organizational marketing 

policies and actions that exibit integrity as well as fairness to consumers and other 

stakeholders. Ethics is all about integrity of people engaged in business. It is a concept of 

consistency of actions and outcomes. 

Keywords: philosophy, morals, deceptive pricing, Globalization, Marketing ethics 
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Human Values in the Digital Age1 
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Digital transformation is the talk of boardrooms, and it sits at the top of corporate agendas across 

all industries worldwide. More than a third of financial institutions expect to undergo a major 

digital transformation over the next few years and emerge as significantly different companies 

(financial industry is the top leader in adapting digital solutions). Fundamental actions to focus, 

simplify and lead in the upcoming digital revolutions are for enhancing customer value and 

shareholder returns. For some reasons, it could be difficult to achieve significant levels of both 

indicators as shaping of businesses aligned with customer patterns is not an easy task.   With the 

noteworthy growth of Internet of Things and smart devices human life and habits have clearly 

been changing. Obviously knowing that the digital revolution is not only a technological shift 

but an organizational change at the intersection of technology, business and people. As a part of 

this adaptation, people can suffer the most and be replaced by machines and automation systems 

which can be more efficient and cost drastically less than a human. 

In the digital age, as technological progress speeds up and the potential of artificial intelligence 

is unleashed, humans should focus on soft and technical skills that robots cannot replace. 

Relatively abstract and higher educated skill sets such as social and creative intelligence will be 

in greater demand. Low skilled workers who perform non-routine tasks such as hairdressers or 

personal trainers will also remain in high demand. The best way to be prepared well for this 

transformation is to take into account the fact that digital transformation requires emotional 

agility. People to people interactions where humans’ involvements cannot be replaced is a place 

where humans can find a spot for themselves. 

 

Key Words : Digital Age, Digitization, Digitalization, Human Involvements, Automation. 
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Emerging Impact of Artificial Intelligence and Marketing1  

Dr. Rakesh Shirase 

SBIIMS, Pune 

Abstract: 

The technology progression and expansion, the current and newest in-technology is artificial 

intelligence known as (AI). AI is a progressive level of expertise, advanced with the purpose of 

economic development, high efficiency and to help market to get over their tedious tasks. AI is 

created on Big Data, and a set of algorithms sense, learning, analyze and perform the assignment, 

as a human would typically do. Artificial intelligence is a catchword and ubiquitously there is the 

talk of AI; though like every new equipment, AI also comes with its positive and negative. The 

contest is of its procedure, application, and its impression to survive and sustain in the competitive 

world. Artificial intelligence is a fundamental part of the Industrial Revolution 4.0. Each revolution 

originates with the request for a major change in the current structure and situation. Till it settles, 

all the features of new technology with the mandatory setup and outcome with reference to the 

willingness of an employee to learn and adapt remains intriguing. The interaction of together these 

questions are vital since the overall marketing management and organization. However, this very 

requirement possesses a huge challenge for skill up-gradation, employability of middle 

management, older employees, and all employees of the organization. This Research focuses on 

the infusion of artificial intelligence-based systems in an association and the emerging challenges 

and opportunities in Industry. 

Keywords: Artificial Intelligence, Industrial Revolution, Marketing Management, Bigdata 
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Artificial Intelligence- The Catalyst1 

 

 

 
Dr. Amar Prabhakar Narkhede 

Assistant Professor 

SaiBalaji International Institute of Management Sciences, Pune 

 

The down fall of mass media advertising is due to dawn of digital marketing and internet revolution. 

Various techniques like neuro-marketing, personalized/customized marketing, marketing automation, 

Image processing, Voice recognition, Pattern Analysis is at boom, this is possible only because of one 

and only one thing i.e. AI- Artificial Intelligence. Artificial Intelligence grab limelight in today’s 

marketing world especially in sales and marketing. 

1950’s was the era when Artificial Intelligence concept conceived, it took more than 50 years (more 

than half century) to understand the effective use of Artificial Intelligence to enjoy the real benefits in 

the business with the help of Artificial Intelligence applications. 

Huge customer data (we called it Big Data) which is being generated by social engines and e-commerce 

platform. The effective utilization of this data to ensure the customer satisfaction and retention was the 

big challenge Infront of the organization. Artificial Intelligence based techniques was perfect solution 

to the problem. it become vital ingredient in the marketing which ensured the achievement of 

organizational goal by using the available data. 

In today’s competitive world, the use of Artificial Intelligence is on hype. Big or small organizations 

are using Artificial Intelligence to achieve their goal and can utilize the marketing opportunities 

effectively. 

Marketing is itself very dynamic concept and deals with ever changing behaviour of consumers. 

Artificial Intelligence is truly playing role of catalyst in the marketing environment which help the 

organization to achieve their objectives and take edge over the competitor. 

Keywords: Artificial Intelligence, neuro-marketing, personalized/customized marketing, marketing 

automation, Image processing, Voice recognition, Pattern Analysis, Big Data 
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Technology and the Role of Ethics in Business1 
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The role of technology and business ethics has been discussed across different streams, from 

science and technology, engineering, computer science, critical management research and law.   

Although companies play an important role in developing technology and making reasonable 

value judgments about acceleration of technological development. Here, the authors focus on 

digital technology, relying on the rapid acceleration capabilities of digital capture, storage, and 

transmission to intervene in the equipment of this article. Technologies have their own 

characteristics about how they promote or hinder certain behaviors and even behave differently 

for different groups of people. Technology also has political implications for society and the 

structure of roles and responsibilities within organizations often with conflicting meanings. 

Science and Technology Research (STS), engineering, computer science, key management 

research, and law pay little attention to the role of companies and managers in the design, 

development, and dissemination of technologies within communities and companies.  Johnson 

(2015) pointed to the possibility of an accountability gap: when technology assumes the roles 

and tasks previously entrusted to humans, it refuses to take responsibility for the decisions it 

makes. With the acceleration of technological development, how we will understand the 

companies owe to society's profile, its role in technological development and the formation of 

appropriate value judgments for its use are still open. Our focus here is on digital technology-

devices that rely on rapidly accelerating digital acquisition, storage, and data transmission 

capabilities to disrupt human processes. Conceptually, this includes machine learning 

applications, information and communication technology (ICT), and autonomous agents such 

as drones. The focus of this article is how companies should make ethical decisions when 

developing and implementing these technologies. 

 

Key words: Technology, Communication, Ethics, Business, Machine learning 
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Multilingualism: Its Importance1 
Dr.I.M.Khairdi 
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Multilingualism is the use of more than one language, either by an individual speaker or by a group of 

speakers. It is believed that multilingual speakers outnumber monolingual speakers in the world's 

population. 

Staying multilingual appears to be more problematic than becoming multilingual. This is connected with 

school and peer groups. Schools are usually dominated by one language which is not necessarily the child’s 

language. Under favorable conditions the child’s language is still offered at school, but, although the 

situation has improved in the course of globalization. Schools still work with national ideologies and build 

up linguistic hierarchies. Multilingualism arises when languages get into contact. The reason for language 

contact is the simple need of communication between human beings with different linguistic backgrounds. 

One of the occasions that could effect such a situation is population movement, i.e. a group of immigrants 

gets into contact with the population of the target location. In order to communicate they have to get at least 

some command of each other’s language. Within one interaction setting the language may vary depending 

on different interaction contexts, especially within the household. Family members may switch to another 

language when friends are visiting or when they answer the phone. Another cue that might influence 

language choice is the topic of conversation. For instance, when talking about school parents might address 

their child in the language that is spoken at school. But when reprimanding their child, parents might switch 

to their mother tongue. 

A multilingual speaker might not be equally proficient in all his languages. One could assume that the 

speaker is more proficient in the language he or she uses most frequently, i.e. he can read, write and speak 

fluently and faultlessly and proves to be competent when dealing with register and style. He or she might 

be able to speak another language but is perhaps unable to write it. 

Keywords: Multilingualism, population, peer groups, movement, mother tongue. 
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The present pandemic situation has impacted almost everything in the worldwide. And know 

almost all the countries facing the time of crisis.  It is the first major pandemic of digitally-

connected age. The darkest and most desperate of times is never be permanent because it 

enables for new learning and possibility, will helps to upgrade and strengthen humanity’s 

indomitable network of global citizens. We are living in the new era of Innovation and 

technological advancement. The crisis is may be due to either Natural or Man-made, but 

changes in the environment is static. Adopting to the changes by innovation and interventions 

will always give the solution for all. The present paper explains that the current pandemic 

situation has not only gave toughest time but also gave confidence to the population in coping 

up with the help of human values and prioritises, services responding, good governance and 

new measures of success, innovative solutions with creation of new products significantly 

influencing for the sociopsychological wellbeing and for sustainable economy. The process 

may be lengthy, but solution is definite. 

Key Words: Pandemic Crisis, Human values, Innovation, Change Management. 
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A Study on Impact of e-Retailing on Indian Consumerism1  
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Associate Professor, AIMS Baramati  

 

Consumerism has seen a remarkable evolution in Indian society since the unfolding of 

Liberalization, Globalization and Privatization (LPG) in early 1990s. The MNCs from the 

developed world came to know the immense potential of Indian Markets brimming with youthful 

aspirations. This paved way for flooding of huge assortment of goods in automobile, textile, 

FMCGs, Consumer durables, and eventually transcending to service businesses in Hospitality, 

Healthcare, Banking and Finance Sector. The next most significant phenomenon after LPG that 

might have influenced Indian consumers is e-Retailing (also known as etailing). It has obviously 

increased the convenience of consumers in unprecedented manner. Indian consumers have been 

experiencing exuberance in terms of variety of goods and services, a range of prices & payment 

options, agile delivery, real time customer response and so on. 

Thus, Indian consumers in different age groups are on shopping spree for various kinds of goods. 

The present research paper is an attempt to understand the impact of e-Retailing on the 

consumerism especially of the people residing in suburbs and small towns. The researcher would 

adopt consumer survey and interview of important stakeholders in this regard. On account of 

ongoing pandemic and resultant restrictions, the entire study would be dependent on survey and 

interactions using online platforms. The proposed study would reveal such insights on Indian 

consumerism as the influences and motives of consumers to adopt e-Retailing, their shopping 

behavior, their satisfaction level, etc. 

Keywords: e-Retailing, Consumerism, Online Shopping, Eyeballs, Shopping dynamics. 
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Digitization via Technology as Liberators in Covid -19 Pandemic1 
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Abstract: 

The Covid – 19 Pandemic has led to an inconceivable fear all around the globe where every 

authority was shaken to their core. But one thing that has kept everyone connected though 

physically apart is the technology and digital support. Technology has played a significant role not 

just in spreading the awareness among people about coronavirus but also helped to cope up with 

it through medical advanced technologies. Our saviors ‘The Doctors’ during pandemic has got the 

greatest help of technology to fight the virus and develop vaccines for mankind.  The media which 

was the only communicator during Lockdown that kept us updated on the prevailing situations and 

actions taken thereon is also the wing of technology. Digitization in educational sector has saved 

the world from being stagnant and tried its level best to continue as smooth as possible, with the 

help of video conferencing the students stayed home without giving up on their studies and careers. 

Examinations were also made possible online. The pandemic has also had an adverse effect on the 

economies as all the trades, transactions were forced to slowdown to comply with the social 

distancing requirement and prevent the spread of Virus, but businesses which were adoptable to 

digital technology kept afloat their survival. The OTT platforms has silently played a key role of 

keeping the mental health stable during the lockdown as loneliness is hub for many psychological 

illnesses, with sudden change in lifestyle and cutoff from the day-to-day activities these series and 

movies available on OTT platforms have escaped people from boredom. Hence undoubtedly 

digital technology has acted as a liberator in many ways during pandemic. 
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Factors affecting the growth and sustainability of established brands (Indian Perspective)1 

 

 
Hemant N. Chatur 
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In modern business environment although established brands are having edge over the challenger and 

follower company’s brands in the marketplace, the situation for company’s having leadership position 

of their brands in the market is becoming immensely challenging with respect to retain their leadership 

position of their brands as well as to achieve desired level of growth in terms of volume, value, and 

contribution. It is becoming extremely challenging for Leader companies in the market to retain the 

leadership position of their brands as well as to achieve the expected level of growth. As the market 

environment is becoming extremely dynamic, there are various factors making the hindrances in the 

growth journey of established brands like Apple, Samsung, Sony, Maruti etc.  

In the past only large organizations could be able to run advertising campaigns with large budget 

through electronic and print media. Now social media platform (Twitter, Instagram, Facebook, You 

Tube, and Whatsapp) is providing opportunity from small to large organizations to promote their brands 

aggressively in economical way. Which helped them increase their brand visibility and ultimately the 

customer awareness.  

Key Words: Leader, Challenger & Follower Companies, Brand, USP, Premium price 
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Decoding Indian Capital Market and Investors Sentiment: Bullish amid threat of 

Economic Growth1 
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Email Id: ptp7785@gmail.com 
 

Abstract: 

Capital market performance is assumed to be reflection of current economic situation of a country. 

It is also considered that normal economic situation indicates total market capitalization of listed 

companies in a country approximately equals to value of country’s Gross Domestic Product. Since 

March 2020, the curse of Covid-19 pandemic has significantly affected the global economy. 

Because of lockdown almost all sectors except agriculture have shown negative growth during the 

period. However, during the same period with mildest deep Indian stock market indices are 

registering new highs continuously. Initially the reason behind this bullish perception of capital 

market was surprising but recent research highlights that this rally is the result of increasing 

number of investors a good sign for Indian Capital market and the faith of world in Indian 

economic sustainability during and after pandemic situation. During the period of pandemic, lakhs 

of businesses have started their operations in virtual mode and serving to the need of people even 

during lockdown. From a roadside seller to a big business giant have adopted technology to reach 

out to their customers have relieved the pressure on economic growth. have movement of market 

indices has given a strong indication of investors across the globe believe that Indian well-

established firms are capable to sustain through curse of lockdown and decreased demand. IBEF 

i.e. Indian Brand Equity Foundation has stated in its report on Indian Consumer Market updated 

July 2021 highlights that Indian markets are headed by growing demand, new opportunities, policy 

support and increasing retail and FII investments. 

Keywords: Capital Market, Economy, Pandemic 
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A Review of Kaizen Tool and Role of Human Resource1 
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Today, competition is steadily increasing for the company. In order to maintain its worldwide 

market, customers are required to deliver excellent product or service at competitive rates. Current 

companies' primary aim is to produce/produce excellent quality by reducing waste creation. 

Mainly Lean approach is used by the organisation. Lean methodology's major pillars are Kaizen. 

The Kaizen was told in many ways. Everyone, every day, everywhere improves the Kaizen 

definition. The Kaizen is only about improving. The technique enhances several elements, goods, 

persons and places of work. The Department of Human Resources has a major role in 

implementing the new system from Kaizen, etc. The company must take the utmost care to execute 

it. Hence researcher try to find out its vital role in effective implementation. 

 

Keywords: Highest Quality Products, Reduce Waste, Lean Methodology, Role of HR 
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Effect of Training, Development and Its Role in Implementation of Quality Management 

System1 
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klmalankar1@yahoo.com 

 

Training is to help a person to improve his or her performance and effectiveness via the 

improvement and improvement of his or her professional knowledge, the learning of skills in the 

workplace, and the promotion of appropriate conduct and conduct towards employment and 

people. Training may be targeted to improve existing capabilities in the workplace or prepare 

people for future greater responsibilities requiring more expertise and skills. Training enhances 

employment performance. It is necessary to evaluate the influence of training on the learner and 

his company in order to verify the effectiveness of training. Training and development capable of 

unleashing the skills of human capital. A deep-seated training programme serves as a vehicle for 

improving staff abilities and improving their work. For employees, the organization and its 

efficacy, training and development is highly important. The difference between a decent firm and 

a large company is human capital. 

In any organization, quality plays an important role. The quality of the product is accomplished 

through an effective system of quality management. 

The quality cannot be achieved by a single person, team efforts required to achieve the quality. 

Hence training to the employees needed to   make aware about the quality consciousness.  

 

Keywords:  Performance, Knowledge, Human Capital, Skills, Quality 
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Research on the Indian start up: A need of the hour1 

 

 

Prof. Firdaus Bashir 

Research Scholar, 
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Indian startup has given an opportunity to his people to unleash their dreams of starting world-class 

startups. Though India has in its credit successful stories of startups marking global impact, on the other 

side there are numerous cases of startups closing down within few years of inception and suffering 

enormous loss. In the year 2016-17, startup ecosystem faced stagnation but now India is witnessing a 

quantum leap of startups approximately ranging to 15,632 recognized by department of promotion of 

industry and internal trade (DPIIT)and by encouraging foreign companies to collaborate with Indian 

startups thus boosting” international startup ecosystem”. Job markets have witnessed a boom in both 

direct and indirect jobs and also local consumers are enjoying customized services like never before due 

to such unsprings. India has created its own niche and currently enjoying the third major position in startup 

economy globally. Though sphere like health education and sanitation are areas still waiting to be 

explored incalculably. 

Encouraging innovation will be the outcome of the research which will directly solve hurdles with 

impactful results encountered by Indian society. Research on studies leading to startup success and failure 

will enumerate the importance of learning local consumer behavior, traditions, beliefs, spending habits of 

customers and many unforeseen factors thus enabling fresh and young minds to foreseeing the locality 

market or planning differently for different markets.  Without ample research such startups may hit the 

rock bottom and find no light of day. 

Keywords: startup, global, ecosystem, collaborate, market 

 
1 Abstract presented at the “International Multilingual Conference on Human Values and Biztech 

at the Crossroads” held on 24th July 2021 online. 
 



AIMS Baramati, Pune, India  ISBN: 978-81-947958-3-4 

17 
 

 

A Study of Impact of Covid-19 on Marketing strategies of Pharmaceutical Companies 

with reference Maharashtra state (India)1 
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On 27 January2020, the first case of covid-19 infected patient found in the nation and 

everyone’s eyebrow raised like something gigantic, disastrous and contagious disease will 

engulf the Globe. India the nation of strong connotation with good immunity of the large 

population started taking care against the Covid Infection and so on, Meanwhile the 

Pharmaceuticals and Healthcare sector of the globe had engrossed in finding the best vaccine 

to stop the infection or to stimulate antibodies in the human body by various ways, one of them 

was plasma donation, The objective of the research is to study the various aspects of changes 

incorporated in the Marketing strategies of Pharmaceutical Companies and in and across 

Maharashtra and also to see how the various elements of seven Ps of Marketing Mix  changed 

due to Covid-19. A Researcher has used primary as well as secondary data to check the impact 

of the Pandemic on Marketing strategies and change adopted in the Marketing Mix., This study 

is a combination of Descriptive and exploratory research wherein the researcher wants to 

explore new aspects of marketing strategies during pandemic since this kind of pandemic 

would mould the company to coup up the change introduced by China in Globe. During this 

research, the researcher come across the following finding like the pharmaceutical companies 

had explored the challenges to position themselves in the mind of the consumer as a novel 

service provider with no options and it has been observed that there was a huge change in  

Marketing Mix which enables the Pharmaceuticals and Healthcare industries altogether to 

leverage the best value for the Population at large, the vivid changes were observed in terms of 

Product, Price, Place, Promotion and People, Processes and Physical pieces of evidence, out of 

these Marketing Mix the most vulnerable Marketing Mix during Pandemic was Price because 

of Pandemic this P has set new norm to operate healthy in the uncertain market while leveraging 

best of the best Healthcare service to the target Audience because of which the Pharmaceutical 

companies at large made considerable amount of profit and also increased their Market share. 

The intend of the researcher is to observe the positive effect on the overall marketing strategies 

of the pharmaceutical companies in Maharashtra. 

Key words: - Marketing strategies, Marketing Mix, Pandemic, Pharmaceutical Companies, 
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Business companies in India are extremely realizing their stake in the society and engaging in 

numerous environmental and societal activities. Corporate Social Responsibility holds a very 

significant place in the development of India and can emerge as an unconventional tool for 

sustainable development. As companies have revealed more apprehensions for their immediate 

community and the stakeholders, it can be stated that much of the fortune of society lies in the 

hands of the business corporates. An effectively implemented CSR approach calls for aligning 

these initiatives with business goals and objectives and corporate responsibility across the business 

principles to make CSR louder and focused on what matters really. Firms have been undertaking 

abundant effort for the attainment of business goals and marring the business goals with social 

responsibility practices. CSR has crossed an extensive way in India. From responsive 

accomplishments to sustainable initiatives, corporates have clearly unveiled their capability to 

mark a substantial difference in the society and develop the overall quality of life.  

Keywords: stake, unconventional, CSR, sustainable initiatives 
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Studies on the Impact of Anthropogenic Activities on Elephant Population in Coimbatore Forest 

Division of Western Ghats1 
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Elephant - the biggest animal on earth has an unavoidable importance in our cultural life.  Apart from 

being the official animal of the state it symbolizes our great cultural heritage, economic prosperity and 

rich biodiversity. As the human population encroaches upon natural habitat, animals find themselves 

increasingly in competition with people for space and resources. These human motives results Human-

elephant conflict (HEC). It also includes elephant crop raiding, infrastructural damage and disturbance 

of daily activities, which can result in injury or death of people and elephants. The present study results 

exhibits the attitude of locale about the wild elephants. 

Key words: Human Elephant conflict, Attitude, Western Ghats. 
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Abstract 

Entrepreneurship is the ability to perceive an opportunity, the foresight to see scope for 

its exploration, the courage to undertake the initiative and trying to take risks. 

According to McClelland, entrepreneurship is the purposeful activity of an individual 

or a group of associated individuals, undertaken to initiate, maintain or accredit profit 

by production or distribution of economic goods and services. Mostly, the rural women 

entrepreneurs are engaged in home-made articles such as candle making, handicrafts, 

handloom (weaving) textiles, pickles, masala powder, agarbati, pappad, tailoring, 

pottery, petty shops, tiffin center, snack bars, street vending (vegetables, flowers, fruits, 

and the like), packaging materials, milk items such as curd, butter milk, ghee, and the 

like. Women have the potential and the will to establish and manage business of their 

own. What they need is encouragement and support in the form of various self-

employment generation programmes. There are different types of women entrepreneurs 

in rural areas with a very small investment. This helps them to have a regular and 

satisfied living with a small profit to manage the families on their own. The biggest 

problem against a women entrepreneur is that she is a woman. It means that, the attitude 

of society towards her and constraints in which she has to live and work is quite adverse. 

In spite of the constitutional equality and legal equality, in practice the attitude of men 

not only of tradition bound village men but even those who are responsible for decision 

making in planning and research do not think of equality. 

Keywords: Entrepreneurship, foresight, profit, rural, women entrepreneurs  
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Impact Of Quality of Work Life On Women Employee Performance in 

Private Sector Banks1 
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Quality of Work Life (QWL) has become one of the most important issues these days 

in every organization. Employees are the force that is behind every successful 

organization. No organization can become successful with technology only because for 

the use of technology also, organizations need to have a strong work force. Quality of 

Work Life was the term actually introduced in the late 1960s. From that period till now 

the term has been gaining more and more importance everywhere, at every work place. 

A bank is a financial intermediary that accepts deposits and channels those deposits into 

lending activities, either directly or through capital markets. Quality of work life is 

important to banking business organizational performance. Quality of work life is an 

important factor that affects motivation at work and paves the way for poor work life 

quality. Quality of work life has two objectives: to enhance the productivity and the 

satisfaction of employees. A bank connects customers with capital deficits to customers 

with capital surpluses. Banking is generally a highly regulated industry, and 

Government restrictions on financial activities by banks have varied over time and 

location. The Banking Industry was once a simple and reliable business that took 

deposits from investors at a lower interest rate and loaned it out to borrowers at a higher 

rate. Participation of women in economic activity is common in all the developed 

countries but the extent of participation is different in every country. The economic 

development of a nation depends much on the quality of its human resources. Women 

in India by tradition and culture have for generations taken a self-effacing role.  

Keywords: Work Life, Employees, work force, Quality deficits 
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A Study on Impact of Micro Finance towards Empowerment of Women Self Help Groups 

with Special Reference to Coimbatore District1 

 

      

In olden days Indian women were mainly rendering services to the family members particularly to 

the husband and children. So women were not allowed to go outside for earning income. In most 

areas they were not allowed even to go for higher education. India being a country, with 70% of 

its population belonging to rural sector, depends on agriculture and allied activities. It faces many 

problems to generate income to the rural mass. Due to climate, rainfall failure and some other 

reasons the farmers do not generate adequate income to meet their family needs and suffer a lot 

most of the time except during harvest. The villages strive hard to run their family and to satisfy 

their children’s requirements. Due to this reason the women started to generate income. At present 

women contribute much for the development of all sectors of the country. Employment gives 

economic status to women. Economic status increases social status and thereby empowerment. By 

keeping this view all the governments try to improve the status of women in all possible ways. 

SHGs are considered as the main channel for generating income to the women in all areas 

particularly in rural and semi-urban areas. The growth of Self-Help Groups (SHGs) is evidence 

of the fact that women are coming out of their shells, shunning their secondary citizen status and 

are using their potentialities and talents for individual and societal benefits. Earlier SHGs were 

formed by the less educated womenfolk, but today even educated women are coming forward to 

form SHGs because of its various obvious benefits. In this context though the SHGs are improving 

the socio- economic status of women, a specific study is needed for every region because of its 

unique economic and cultural environment. Therefore, the present study has been carried out with 

100 members of SHGs operating in Coimbatore District.  

Key Words: Self Help Groups, Empowerment, Micro-finance, Income Generating Activities 
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The COVID 19 has shown many changes and adoptions towards the changing environment at a very 

rapid manner. There had been many deliberations with respect to the human values and the business 

technologies that are being developed across the globe. As a result, it becomes essential to study the 

relationship between the human values and business technologies. Thus, a systematic literature review 

is done to observe the contributions in the previous studies specially in terms of the theoretical, thematic, 

structural, framework, definition, model and bibliometric reviews. These will certainly help to know 

more about the prior studies and their conclusions. It is from these points; the gaps will be collected, 

and a model will be built upon to understand the contributions in the model of the relationship between 

the human values and the business technologies. In the end, the conclusion is arrived at wherein one 

will be able to see the mediating relationship of different values adopted from eco-feminism. Thus, 

there is a new contribution added to the relationship. These values help in various ways. This will be 

discussed in the conclusion, implications and future scope of the study.      

Keywords: Human Values, Business, Technologies, Eco-Feminism, Relationship 
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Abstract 

2020 has taught us that the web world will be a new era for the upcoming generation. Many 

companies have been forced to change or completely modify their working due to the Covid-

19. We have seen many products and services moving to online trading as people are staying 

at home and can’t access physical markets. Employees are working from home or in hybrid 

situations. As a result, the world is changing and making a new era for digital India. Well, 

digital India is already there in the market but after the covid-19 situation, people are fully 

relayed on the digital platform including industries like education to manufacturing through 

various ERP systems.  

We’ve watched the digital marketing landscape alter where offline shifted to online. Both firms 

and digital marketing specialists scratching their heads as why their plans miserably seem to 

be failed to cater the markets in lockdown time. The behavioral shift can be seen in today’s 

market for adoption of digital business models. Digital contents and platform has created to 

opportunities for marketing professionals and brand to the customers directly with ease.      

This paper is an attempt to showcase the changes that came in the new pandemic era. By this 

paper, we have tried to analyze and understand the changes due to Covid-19 in the field of 

digital marketing. 

Keywords: Digital marketing, Covid-19, Pandemic, E-commerce, Digital Business 
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માનવીય મલૂ્યો ને અકબધં રાખવામા ંભારતીય અધ્યાત્મનો ફાળો1 

 
ભવ્યતા જેઠવા 

પ્રોજેક્ટ મેનજેમેન્ટ લીડ, નદી કાયાકલ્પ પ્રોજેક્્સ, આટટ  ofફ લલવ િંગ 

અધ્યાત્મ શબ્દ ૨ શબ્દની સધંિ થી બનેલો છે. અધિ અને આત્મા. આત્મા એટલે પ્રમે, શાધંિ, આનદં, 

ઉત્સાહ વગેરે ગણુોનો સમન્વય. એવી કોઈ પણ વસ્ત ુકે પ્રક્રિયા જે આત્માના આ ગણુોને ઉજાગર કરે, 

માનવીમા ંવધ ુપે્રમ, શાધંિ, ઉત્સાહ, સજૃનાત્મક્િા, ભાઈચારો, આનદં અને કરુણા ઉપજાવે, એ જ 
અધ્યાત્મ. માનવીય મલૂ્યો ને ૨ પ્રકાર મા ંવહેંચી શકાય. સકારાત્મક મલૂ્યો જેમ કે અક્રહિંસા, પ્રામાણણકિા, 
િૈયય, સત્ય, વગેરે અને નકારાત્મક મલૂ્યો જેમ કે ક્રહિંસા, અન્યાય, અસત્ય, વગેરે. જયારે જયારે ધવશ્વ મા ં
નકારાત્મક મલૂ્યો એ માથુ ંઉચક્ુ ંછે ત્યારે ત્યારે ઇધિહાસ સાક્ષી છે કે ભારિીય અધ્યાત્મ એ જ જગિ 
કલ્યાણ માટે પથ પ્રશસ્િ કયો છે. 

પ્રાચીન કાળ થી વૈક્રદક વાગં્મય જીવન જીવવાની કળા શીખવી રહ્ુ ંછે. માનવ જીવન નો ખરો ઉદે્દશ્ય શુ ં
છે અને એની પધૂિિ માટે જીવન કઈ રીિે જીવવુ ંજોઈએ, એનુ ંસપંણૂય માગયદશયન વેદ, પરુાણ, ઉપધનષદ, 

ઇધિહાસ જેવા શાસ્ત્રો મા ંસગં્રક્રહિ છે. અવાયચીન આધ્યાત્ત્મક ગરુુઓ જેવા કે શ્રી શ્રી રધવ શકંરજી એ 
યોગ, ધ્યાન, સવેા, સત્સગં, જ્ઞાન ચચાય, જેવા આધ્યાત્ત્મક મલૂ્યોથી રોત્જિંદા જીવનન ેઆનદંની અણભવ્યધિ 
કેમ બનાવવી, જીવનના દરેક ક્ષેત્રમા ંસફળિા અને પ્રગધિ કેમ પ્રાપ્િ કરવા, િે માટે ની ખબુ જ સરળ 
પદ્ધિિઓની ભેટ આ જગિ ને આપી છે. િેનાથી આખરે એવો સમાજ રચાય છે જેમા ંક્રહિંસા કે િણાવ નુ ં
કોઈ સ્થાન નથી. આવો સમાજ માનવીય મલૂ્યોના ઉથ્થાનનુ ંએક નવુ ંજ સીમાણચન્હ બને છે. ક્રહિંસા 
મકુ્િ, િણાવ મકુ્િ સમાજનુ ંધનમાયણ જેવા લક્ષ્ય સાથે ધવશ્વભરમા ં૧૫૬થી વધ ુદેશો મા ંકાયાયન્ન્વિ 
આવા આધ્યાત્ત્મક ગરુુઓના અથાગ પ્રયત્નોથી જ આ ધવશ્વ મા ંમાનવીય મલૂ્યો ફક્િ ટકી જ નથી રહ્યા 
પણ વધ ુને વધ ુઉન્નધિ િરફ અગ્રેસર છે. 
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लैंगिक समानता की एक शाश्वत खोज 1 

 

श्रीमती।  दीपा शमाा 

महिला कार्ाकताा और हिशेष हशक्षक, चंडीगढ़, पजंाब, भारत 

 

अनंतकाल से स्वयं के साथ हो रहे भेदभाव को एक स्री आज भी झेल रही है। पुरुष से भी अधिक ऊंचाइयों को छू लेने 

के बाद भी, आज भी स्री अपने अधिकारों से कही ंन कही ंवंधचत है, साथ ही समाज की सोच आज भी उसके प्रतत 

तनम्न है। आज भी वह न तो सुरक्षित है, और न ही वह सही मायनों में बराबरी पा सकी है। 

छल से हरण की गई सीता मााँ को भी अग्नन परीिा दे कर खदु को तनदोष साबबत करना पड़ा था, क्यों कक वह एक स्री 
थी। जबकक दसूरी तरफ राबर के अंिेरे में अपनी पत्नी तथा अपने पुर को सोता हुआ छोड़कर चले जाने वाले पुरुष को 
महात्मा बुद्ि का दजाा ददया गया। स्री को आज भी उन्ही पुरानी परम्पराओ में बािं कर देखा जाता है, कही ंभी उसकी 
समानता की बात सच होती नही ददखती। पपता की सम्पपि में कानूनन समान अधिकार ममलने के बाद भी पुबरयों को 
ममलने वाले अधिकारों से वधंचत रखा जाता है, क्यों ? बेटीयों की परवररश इन भेद-भाव से क्यो की जाती है ? समाज ने 

ग्स्रयों के प्रतत कुछ अलग ही मापदण्डो को तय कर परम्परों का नाम दे ददया है। परम्पराओ के नाम पर स्री को शुरू 

से ही इतना दबा ददया जाता है, ताकक वह अपने अधिकारों के प्रतत अपनी आवाज को कभी न उठा सके, और यदद कोई 

स्री इन सभी परम्पराओं के नाम पर प्रस्तुत ककये गए मापदण्डो को तनरस्त कर के अपने को आगे बढ़ाती है, तो 
समाज उसकी शारीररक बनावट को आिार बना कर उस ेपुनः दबाने की कोमशश कर भदेभाव को जन्म दे देता है। इन 

सभी तथ्यों को ध्यान में रखते हुये ऐसे अनेक प्रश्न आज भी है, ग्जनका उिर प्रत्येक स्री चाहती है। 

Keywords: स्री, लैंधगक समानता, सुरक्षित, परम्परा, मापदण्ड,  
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कोविड 19 के दौरान ऑनलाइन शिक्षा: कॉलेज के छात्रों के बीच िैक्षणिक तनाि 
और भािनात्मक बुद्धिमत्ता से ननपटने की रिनीनतयों की िारिा1 

 
 

 
डॉ अभिषेक दीक्षित 

सह - आचायय 
अनेकाांत इांस्टीट्यूट ऑफ मैनेजमेंट स्टडीज (एम्स), बारामती 

abhishek.y.dikshit@gmail.com 
 

सार 

 

उद्देश्य 

कोविड 19 महामारी के कारि, दनुनया भर की सरकारों ने बीमारी के प्रसार को ननयांत्रत्रत करने के शलए 
सभी िैक्षणिक सांस्थानों को बांद कर ददया है, जजसका सीिा प्रभाि छात्रों, शिक्षकों और सांस्थानों पर पड़ 
रहा है। फफजजकल क्लासरूम से िचुयअल स्पेस में अचानक बदलाि छात्रों के बीच एक व्यििान पैदा कर 
रहा है। इस अध्ययन का उद्देश्य ितयमान ऑनलाइन शिक्षा के दौरान छात्रों द्िारा अनुभि फकए गए 
िैक्षणिक तनाि की िारिा का विश्लेषि करना और उनके द्िारा अपनाई गई भािनात्मक बुद्धिमत्ता 
का उपयोग करके रिनीनतयों का मुकाबला करना था। 
 

डडजाइन/पद्िनत/दृजटटकोि 

एक उद्देश्यपूिय नमूना पद्िनत का उपयोग करते हुए, महाराटर के दो छोटे िहरों से (बारामती और 
फल्टन) स्नातक और स्नातकोत्तर स्तर की पढाई करने िाले 94 छात्रों के नमूने पर डेटा एकत्र फकया 
गया था। सिेक्षि दो ऑनलाइन प्रश्नािली, िैक्षणिक तनाि पैमाने और भािनात्मक खुफफया पैमाने की 
िारिाओां का उपयोग करके आयोजजत फकया गया था, और ची-स्क्िायर विश्लेषि के साथ िियनात्मक 
आांकड़ों का उपयोग करके विश्लेषि फकया गया था। तनाि से ननपटन ेके शलए उनके द्िारा उपयोग की 
जाने िाली विशभन्न मुकाबला रिनीनतयों को समझने के शलए कुछ उत्तरदाताओां के साथ एक टेलीफोन 
पर चचाय भी की गई। 
 

जााँच - पररिाम 

ननटकषों से सांकेत शमलता है फक पुरुष और मदहला छात्रों के बीच िैक्षणिक विफलता और ऑनलाइन 
और घरेलू िातािरि के डर के बीच महत्िपूिय अांतर देखा गया। उनमें से कई ने खुद को विशभन्न 
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रचनात्मक गनतविधियों की ओर मोड़ना िुरू कर ददया है और ऐसे पाठ्यक्रम लेने लगे हैं जो उन्हें नए 
तकनीकी कौिल सीखने में मदद कर रहे हैं। भािनात्मक बुद्धिमत्ता का उपयोग करके और ऊब और 
अिसादग्रस्त विचारों से दरूी बनाकर, छात्र ितयमान महामारी की जस्थनत से उत्पन्न होने िाले नकारात्मक 
प्रभािों से ननपटने का प्रयास कर रहे थे। 
 

अनुसांिान सीमाएाँ / ननदहताथय 
यह िोि अध्ययन शिक्षकों, विद्िानों, छात्रों, अशभभािकों के शलए फायदेमांद होगा और इसके क्षेत्र में 
योगदान देगा। हालााँफक, अध्ययन फकए गए प्रमुख कारक चयननत सांस्थानों और िहरों के एक छोटे से 
नमूने तक सीशमत थ,े जजनका उपयोग बड़ी आबादी के शलए सामान्यीकरि के शलए नहीां फकया जा सकता 
है। 

 

व्यिहाररक ननदहताथय 
इस पेपर के ननटकषय ऑनलाइन शिक्षा की प्रमुख चुनौनतयों का आकलन करने के शलए उपयोगी होंगे, 

खासकर ऐसे समय में जब यह एकमात्र विकल्प है। 
 

सामाजजक ननदहताथय 
इस पेपर के ननटकषय छात्रों द्िारा अनुभि फकए गए िैक्षणिक तनाि और साांस्कृनतक और िैक्षक्षक 
सांिोिन को कैसे लागू फकया जाएगा, इसे समझने के शलए फायदेमांद होंगे। 
 

मौशलकता/मूल्य 

यह िोि अध्ययन महाराटर (अप्रैल-मई 2021) में लॉकडाउन के दौरान फकया गया था, और इसके माध्यम 
से प्राप्त पररिाम मूल प्रकृनत के हैं। 

 

मुख्य िब्द 

िैक्षणिक तनाि, कोविड 19, भािनात्मक बुद्धिमत्ता, ऑनलाइन शिक्षा 
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ಜೀವನ ವೃತಿ್ತಪರತೆ ಮತ್ತಿ ನಿವವಹಣೆಯಲ್ಲಿ ಮಾನವೀಯ ಮೌಲ್ಯಗಳ ಸ್ಾಾನಮಾನ1 

 
ರಶ್ಮೀ ಗಿರೀಶ ಮತನೆ್ ನೀಳ್ಳಿಮಠ 

ಲ ೇಖಕರು, ಕ  ೇಲಹಾಪೂರ 
 

         ಭಗವಂತನ ಸೃಷ್ಟಿಯಹದ ಈ ರಮಣೇಯ ಪರಪಂಚದಲ್ಲಿ “ ಮಹನವ ಜನಮ” ನಿಜಕ ೂ ನಮ್ಮೀ “ಮನುಕ ಲ” ಕ ೂ ಒದಗಿದ ಶ ರೇಷ್ಿ ವರದಹನವ ೇ 

ಆಗಿದ  ಮಹನವನ ಈ ಸುಧೇರ್ಘ ಪಯಣದ ಆದಿ ಮಧ್ಯಂತರಗಳನುು ಸ ಕ್ಷ್ಮವಹಗಿ ಗಮನಿಸಿದಹಗ ಜೇವನವನುು ಸ ಕತವಹಗಿ ಗಮನಿಸಿದಹಗ ಜೇವನವನುು 

ಸ ಕತವಹಗಿ ಅನುಭವಿಸುವ ಹಹಗ  ಕರಮ್ಮಸುವ ಪಥದಲ್ಲ ಿ ಕರಮೇಣ ಉಲಹಿಸ ಹಹಗ  ಭಹವಪರವಶತ ಯ ವಹತಹವರಣ ರ್ಟಿಸುತಹತ ಬಂದಿರುವುದು 

ನಿಖರವಹಗಿ ಕಂಡುಬರುತತದ . ಜೇವನ ಹಹಗ  ವೃತ್ತತ ನಿವಘಹಣ ಯಲ್ಲಿ ಕ  ಡುಗ ಯಹಗಿರುವ ಮಹನವಿೇಯ ಮೌಲಯಗಳ ನಶಿಸುವಿಕ ಯ ಇಂದಿನ  ಈ 

ಗ  ಂದಲ ಹಹಗ  ಸಂರ್ಷ್ಘಮಯದ ಸಿಿತ್ತಗತ್ತಗ  ಕಹರಣವಹಗಿದ  ಮತುತ ಜೇವನವನುು ಸುಂದರ ಹ  ದ  ೇಟವನ್ಹುಗಿ ನಿಮ್ಮಘಸಿ ಮುಂದಿನ 

ಪೇಳಿಗ ಯವರಿಗ  ಸುವಣಘ ಕಹಣಕ ಯನ್ಹುಗಿ ಮಹಡಿ ವಗಹಘಯಿಸಬ ೇಕ ಂದರ , ಮಹನವಿೇಯ ಮೌಲಯಗಳನುು ಮರುತರುವುದ ೇ ಏಕ ೈಕ 

ಸದ  ೇಪಹಯವಹಗಿದ . 

 ಪರತ್ತಯೇವಘರ ಜೇವನವು ಯಶಸಿವೇ ಪಯಣವಹಗಬ ೇಕ ಂದರ  ಅದನುು ಮುಖಯವಹಗಿ ಜೇವನದ ವಿವಿಧ್ ಅವಸ್ ಿಗಳು, ಅವಂಲಬಿಸಿರುವ ವಿವಿಧ್ 

ವೃತ್ತತಪರ ಕ್ ೇತರಗಳು ಹಹಗ  ಅನುಸರಿಸುವ ನಿವಘಹಣಹ ಮಹಗಘಗಳು ಎಂಬ 3 ಪರಿಚ ಛೇದಗಳಲ್ಲಿ ವಿಂಗಡಿಬಹುದು ಈ ಮ ರ  ಅಂಶಗಳು ಪರಸಪರ 

ಮಹನವಿೇಯ ಮೌಲಯಗಳನುು ಜಂಟಿಯಹಗಿ ಒಳಗ  ಂಡಹಗ ಮಹತರ ಜೇವನ ಚಕರಕ ೂ ಸರಿಯಹದ ಅಥಘ, ಬ ಲ  ಮತುತ ನ್ಹಯಯ ದ  ರ ತಂತಹಗುತತದ . 

 ಈ ವಸುತ ವಿಷ್ಯವನುು ಗತ್ತನಕ್ ೇಯ ಮ ಲಕ ಸರಳವಹಗಿ ಈ ರಿೇತ್ತ ವಿಶ ಿೇಷ್ಸಬಹುದು. 

ಮಾನವೀಯ ಮೌಲ್ಯಗಳು 

 

 

         ಅ) ಜೇವನದ        ಬ) ವೄತ್ತತಪರ         ಕ) ನಿವಘಹಣಹ 
           ಅವಸ್ ಿಗಳು        ಕ್ ೇತರಗಳೂ   ಮಹಗಘಗಳೂ 
 

ಪರಪರಥಮವಾಗಿ 
ಮಾನವೀಯ ಮೌಲ್ಯಗಳು: 
 ಒಬಬ ವಯಕ್ತತ ವ ೈಯಕ್ತತಕವಹಗಿ ಹಹಗ  ಸ್ಹಮ ಹಿಕವಹಗಿ ಜವಹಬಹಾರಿಯುತವಹಗಿ ವತ್ತಘಸುವ ಸದುುಣಗಳ ೇ ಮಹನವಿೇಯ ಮೌಲಯಗಳಹಗಿವ . ಇವು 
ಯಹವುದ ೇ ವಯಕ್ತತ ಅಥವಹ ಸಿಳಗಳ ನಿಬಘಂಧ್ನ್ ಯಿಲಿದ  ಒಟ್ಹಿಗಿ ಸಮಹಜದಲ್ಲ ಿಆರ  ೇಗಯಕರ ಸಹಬಹಳ ವಯನುು ಪರತ್ತಪಹದಿಸುವಲಿ್ಲ ಆಧಹರಸತಂಭಗಳಹಗಿವ . 
ಮುಖಯವಹಗಿ ಶರದ ೆ ಮತುತ ಸಹನಶಿೇಲತ ಯ ಗುಣಗಳನುು ಪರಮುಖ ಮಹನವಿೇಯ ಮೌಲಯಗಳ ಂದು ಗರಹಿಸಬಹುದು. ಇವುಗಳನ್ಹುಧ್ರಿಸಿಯೇ ಇನಿುತರ 
ಶಹಂತ್ತ, ಪರೇತ್ತ, ಸತಯ, ಸ್ ುೇಹಪರತ , ಪಹರಮಹಣಕತ , ನಿಸ್ಹವಥಘಭಹವ, ಆಕಹರ, ಗೌರವ, ಕತಘವಯ ನಿಷ ಿೇ, ಕೃತಜ್ಞತ , ಏಕತ , ಸಮಹನತ ,ಸ್ಹವತಂತಯ 
ಇತಹಯದಿ ಮೌಲಯಗಳು ತಹವಹಗಿಯೇ ಬಿಂಬಿಸಲಪಡುತತವ . 
 ಇವು ವಯಕ್ತತಗ  ವ ೈಯಕ್ತತಕ ರ್ನತ ಯನುು ತರುವುದರ ಜ  ತ ಗ  ಸಂಪೂಣಘ ಸಮಹಜದ ಉನುತ್ತಗ  ದಹರಿ ಮಹಡಿಕ  ಡುತತವ . 

 
1 Abstract presented at the “International Multilingual Conference on Human Values and Biztech at the 

Crossroads” held on 24th July 2021 online. 
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ಅ) ಜೇವನದ ವಿವಿಧ್ ಅವಸ್ ಿಗಳಲ್ಲಿ ಮುಖಯವಹಗಿ ೧) ಶ ೈಶವಹ ವಸ್ ಿ ೨) ಬಹಲಹಯವಸ್ ಿ ೩) ಯುವಹವಸ್ ಿ ೪) ಪೌರಢಹವಸ್ ಿ ೫) ವೄದಹಾವಸ್ ಿ ಈ ೫ 
ಹಂತಗಳಲ್ಲ ಿ ವಿಭಜಸಬಹುದು. ಈ ಪರತ್ತಯಂದು ಹಂತಗಳಲ್ಲ ಿ ಮೇಲಹೂಣಸಿದ ಮಹನವಿೇಯ ಮೌಲಯಗಳ ಬಿತತನ್ ಯ ಕಹಯಘ ಆರಂಭದಿಂದ 
ಅಂತಯದವರ ಗ  ನಿರಂತರವಹಗಿ ನಡ ದುಕ  ಂಡು ಬರುವ ಪರಕ್ತರಯಯೇ ಆಗಿದ . ಈ ಮಹತವದ ಕಹಯಘದಲಿ ಪೇಷ್ಕರು, ಸಮುದಹಯ, ಶಹಲ  
ಕಹಲ ೇಜುಗಳ ಶಿಕ್ಷ್ಕರ  ಪರತ ಯೇಕ ¼ ರಷ್ುಿ ಭಹಗ ಸಮಗರ ಸಹಯೇಗವಹಗಿದ  ಹಹಗ  ಇನ ುಳಿದ ¼ ರಷ್ುಿ ಭಹಗ   ವಯಕ್ತತಗತ ಪಯತುದ ಕ  ಡುಗ ಯಹಗಿದ . 
  ತಂತರಜ್ಞಹನವನ್ ುೇ ಪರಮುಖವಹಗಿ ಆಧ್ರಿಸಿದ ಇಂದಿನ ಆದುನಿಕ ಯುಗದಲಿ್ಲ ಶಿಕ್ಷ್ಣದ ಪಹರಥಮ್ಮಕ ಹಹಗ  ಮಹಧ್ಯಮ್ಮಕ ಹಂತಗಳಲ್ಲಿ 
ಮಹನವಿೇಯ ಮೌಲಯಗಳನುು ಬಿತತರಿಸುವ ಮೌಲಯ ಶಿಕ್ಷ್ಣವನುು  ಕಡಹಾಯವಹಗಿ ಕಲ್ಲಸಲಹಗುತತದ  ಆದರ  ಈ ಮೌಲಯಗಳ ಕ  ಂಡಿ ಜೇವನದ ಸರಪಳಿಯಲ್ಲಿ 
ಮುಂದುವರ ಯಬ ೇಕ ಂದರ  ಉನುತ ಶಿಕ್ಷ್ಣದ ಯಹವುದ ೇ ವಿಭಹಗದಲ್ಲಿ ಇನಿುತರ ಮುಖಯ ವಿಷ್ಯಗಳ ೂಂದಿಗ  ಮೌಲಯ ಶಿಕ್ಷ್ಣವನುು ಅವಿಭಹಜಯ ಅಂಗವಹಗಿ 
ಅಭಯಸಿರುವ ಸದವಕಹಶ ವನುು ನಿಮ್ಮಘಸಿಕ  ಡಬ ೇಕು, ಗಹರಮ್ಮೇಣ ಹಹಗ  ನಗರವಲಯಗಳ ಶಿಕ್ಷ್ಣ ಸಂಸ್ ಿಗಳಲ ಿ ಸಮಭಹವದ ಪಠ್ಯಕರಮ ಹಹಗ  
ಸಮುದಹಯಗಳಲ್ಲ ಿಆಚರಣ ಯಲ್ಲಿ ತರುವುದರ ಮ ಲಕ ದ ೇಶಹದಯಂತ ಮಹನವಿೇಯ ಮೌಲಯಗಳಲ್ಲಿ ಸಮನವತ ಯನುು ಸ್ಹಧಸಬ ೇಕು. 
 ಮಕೂಳು, ಯುವಕರು, ಹಿರಿಯರು, ವೃದೆರು, ಸಿರೇ- ಪುರುಷ್ರ ಲಿರ  ಲ್ಲಂಗಭ ೇಧ್, ವಯಸಿಿನ ಬ ೇಧ್, ಪರದ ೇಶಗಳ ಬ ೇಧ್ವಿಲಿದ ೇ ಮಹನವಿೇಯ 
ಮೌಲಯಗಳನುು ಚಹಚ  ತಪಪದ ೇ ಪಹಲ್ಲಸಬ ೇಕು. 
ಬ) ವೃತ್ತಿಪರ ಕ್ೆೀತ್ರಗಳಲ್ಲಿ ಮಾನವೀಯ ಮೌಲ್ಯಗಳು: 
 ಮಹನವ. ಸರಳ ಹಹಗ  ಸುಂದರ ಜೇವನ್  ಪಹಯಕಹೂಗಿ ತನು ಸ್ಹಮಥಘಕೂನುಸ್ಹರವಹಗಿ ವಿವಿಧ್ ಕ್ ೇತರಗಳಲ್ಲಿ ವೃತ್ತತಪರ ಸ್ಹಧ್ನ್ ಯನುು 
ಕ ೈಗ  ಳುುತಹತನ್  ಅವುಗಳಲ್ಲ ಿಮುಖಯವಹಗಿ ೧) ಶಿಕ್ಷ್ಣ ೨) ವ ಯದಯಕ್ತೇಯ ೩) ಚೌದ  ಯೇಗಿಕ ೪) ತಹಂತ್ತರಕ ೫) ಅಭಿಯಹಂತ್ತರಕ ೬) ವಕ್ತೇಲ ೭) ರಹಜಕ್ತೇಯ 
೮) ಕೃಷ್ಟೇ ೯) ವಹಯಪಹರ  ೧೦) ಸ್ಹಹಿತಯ ೧೧) ಕಲ  ೧೨) ನೄತಯ ೧೩)ಸಂಗಿೇತ ೧೪) ಕ್ತರೇಡ  ೧೫) ಮನ್  ೇರಂಜನ್  ೧೬) ಪೌರಶಹಸರ ೧೭) ವಿಜ್ಞಹನ 
೧೮) ಗಣತಶಹಸರ ೧೯) ಬಹಹಹಯಕಹರ ಹಹಗ  ೨೦) ಅಧಹಯತಮ ಹಿೇಗ  ವಿವಿಧ್ ಕ್ ೇತರಗಳಹಗಿ ವಿಂಗಡಿಸಬಹುದು 
ಕ) ನಿವವಹಣೆಯಲ್ಲಿ ಮಾನವೀಯ ಮೌಲ್ಯಗಳೂ: 
 ಸ್ಹಮಹನಯವಹಗಿ ನಿವಘಹಣ ಯನುು ಬಹಹಯರ ಪದಲ್ಲಿ ಇತರರನುು ನಿಯಂತ್ತರಸುವುದು ಎಂದು ಅಪಹಥಘದಲಿ್ಲ ಕಲ್ಲಪಸಲಹಗುತತದ  ಆದರ  
ನಿಜಹಥಘದಲಿ್ಲ ನಿವಘಹಣ ಯು ಒಬಬ ವಯಕ್ತಯ ವ ೈಯಕ್ತತಕ ಮಹನಸಿಕ ಹಹಗ  ಭಹವನ್ಹತಮಕ ಅಭಿವಯಕ್ತತಯ ನಿಯಂತರಣವ ೇ ಆಗಿದ  ಈ ಮ ಲಕ ಆತ ತನು 
ಸುತತಲ್ಲನ ಜನ.ವಸುತ- ವಿಷ್ಯಗಳು ಸನಿುವ ೇಶಗಳು ತನು ನಿಯಂತರಣದಲ್ಲಿರದಂತ ಸಂದಭಘಗಳಲ ಿ ಮಹನವಿೇಯ ಮೌಲಯಗಳನ್ಹುಧ್ರಿಸಿ ವಿವ ೇಚನ್  
ಏಕಹರಗರತ  ಮತುತ ಸ ಕತ ನಿಣಘಯಗಳ ೂಂದಿಗ  ಎದುರಹದ ಸಮಸ್ ಯ ಅಥವಹ ಪರಿಸಿಿತ್ತಯನುು ಯಶಸಿವಯಹಗಿ ನಿವಘಹಿಸಬಹುದು. 
 ಜೇವನದ ದಾಕ ೂ ವಹಯಪಸಿರುವ ೧) ಪಹರಿವಹರಿಕ ಹಹಗ ೇ ಸ್ಹಮಹಜಕ ಸಂಬಂಧ್ಗಳು ೨) ಶಿಕ್ಷ್ಣ ೩) ವೃತ್ತತ ೪) ಆರ  ೇಗಯ ೫) ಹಣಕಹಸ  
ಹಹಗ  ೬) ವ ೇಳ ಯ ಸದುಪಯೇಗ ಮತುತ ರಕ್ಷ್ಣ ಯಂಥ ಹಂತಗಳಲ್ಲ ಿಅವುಗಳ ಸ ಕತ ನಿವಘಹಣ  ಅತಯವಶಯಕವಹಗಿದ .ಇವುಗಳ ನಿವಘಹಣ  ಸರಹಗವಹಗಿ 
ಜರುಗಬ ೇಕ ಂದರ  ಮತತದ ೇ ಮಹನವಿೇಯ ಮೌಲಯಗಳ ಅಳವಡಿಕ ಯೇ ಪರಮುಖ ಪಹತರವಹಿಸುತತದ . 

ನಿವಘಹಣ ಯಲ್ಲಿ ಮೊಟಿಮೊದಲು ವ ೈಯಕ್ತತಕ ಮಹನಸಿಕ ಹಹಗ  ಭಹವನ್ಹತಮಕ ನಿಯಂತರಣವನುು ಗಮನದಲ್ಲಿಟುಿಕ  ಳುುಬ ೇಕು “ Handle 
one task at a time” ಎಂಬಂತ  ಒಂದು ನಿದಿಘಷ್ಿ ಅವಧಯಲ್ಲ ಿಅನ್ ೇಕಹರು ವಿಚಹರ ಹಹಗ   ಕಹಯಘಗಳ ತಹಕಲಹಟಕ  ೂಳಗಹಗದ ೇ, ಕ ೇವಲ ಒಂದ ೇ 
ಕಹಯಘವನುು ಮುಗಿಸುವ ಗುರಿಯನಿುಟುಿಕ  ಂಡು ವಿಚಹರ ಮಂಥನ ಮಹಡಬ ೇಕು ಇದರಿಂದ ಸ ಕತ ನಡ -ನುಡಿಗಳನುು ಕ ೈಕ  ಳುುವುದರ ಮ ಲಕ ಪರಸಕತ 
ಪರತ್ತಯಂದು ಸಂಗತ್ತಯನುು ಅತಯಂತ ಸರಳ ಸುಲಭವಹಗಿ ಎದುರಿಸಬಹುದು ಅಥವಹ ಪರಿಹರಿಸಬಹುದು. ಒಂದು ವ ೇಳ  ಯಹರಹದರ  ಬಬರು 
ನಿವಘಹಣ ಯಲ್ಲಿ ವಿಫಲರಹದಲಿ್ಲ ಅದಕ ೂ ಸಂಬಂಧಸಿದ ಪಹಲಕರು, ಸಮುದಹಯದವರು, ಶಿಕ್ಷ್ಣ ಸಂಸ್ ಿಯವರು, ವೃತ್ತತಪರ ಶಹಖ : ಇಲಹಖ ಯವರು ಶಿಕ್ ಯ 
ಪರತ್ತಯಹಗಿ ಪುನ: ಪರಯತ್ತುಸಿಸಿ ಗುರಿ. ಸ್ಹಧಸುವ ಸಮುಯಹವಕಹಶವನ ು ದ  ರಕ್ತಸಬ ೇಕು ಅಂಥ ಸಂದಭಘಗಳಲ್ಲಿ ಸ ಕತ ಪರಿಹಹರಹತಮಕ 
ನಿಣಘಯಗಳನುು ಕ ೈಕ  ಳುುಳಲು ನ್ ೈತ್ತಕ ಜವಹಬಹಾರಿ ಹ  ತುತ ಮಹನವಿೇಯ ಮೌಲಯಗಳನುು ಮತತಷ್ುಿ ಎತತರಕ ೂ ಹಿಂದಿಡಬ ೇಕು. 

 ಇದಕ ೂಂದ ೇ ವಿಶ ೇಷ್ವಹಗಿ ನಿಮ್ಮಘಸಲಹದ ನಿವಘಹಣಹ ಕಹಲ ೇಜು ಹಹಗ  ಕಹಯಘಗಹರಗಳ (Management colleges, Workshops) 
ದಲಿ್ಲ ಸ ಕತ ತರಬ ೇತ್ತಯನುು ಪಡ ದುಕ  ಳುಬ ೇಕು. 
 ನ್ಹವ ಲಿರ  ಇಂದು ತ್ತೇವರಗತ್ತಯಲ್ಲಿ ಎಲಿದರಲ ಿ, ಎಲಿರಿಗಿಂತಲ  ಹ ಚ್ಚಿನ ಯಶಸಿನುು ಗಳಿಸಬ ೇಕ ಂದು ಹುಚುಿ ಹಂಬಲದಲ್ಲಿ ಅರಿತ  ೇ-
ಅರಿಯದ ಯೇ ಒಂದು ಸಪದಹಘತಮಕ ಯುಗದತತ ಮುಖಮಹಡಿ ಸಮಹಜದಲ್ಲ ಿ ಅಹಿತಕರ ವಹತಹವರಣವನ ು ಸ್ಹವಥಘಪರತ , ದ ವೇಷ್,ಸುಳುು, ಭಯ, 
ಹ  ೇಲ್ಲಕ  ಆವಿಶಹವಸ. ಅತಯಧಕ ನಿರಿೇಕ್  ಕ ರರತ  ಮತುತ ಹಿಂಸ್ಹತಮಕ ವಿಧಹನಗಳ ಂದ ಅಮಹನವಿೇಯ ಮೌಲಯಗಳು ಹ  ಗ ಯಹಡುತ್ತತವ . ಇದರಿಂದ  
ಪರಂಪರಹನುಗತವಹಗಿ ಸ್ಹಗಿ ಬಂದು ಬ ಳ ಯಬ ೇಕಹಗಿದಾ ಮಹನವಿೇಯ ಮೌಲಯಗಳಲ್ಲ ಿಅಪಹರ ನಷ್ಿ ಹಹಗ  ಬಿಕೂಟುಿ ಹ ಚುಿತ್ತತದ . 
 ಮಹನವಿೇಯ ಮೌಲಯಗಳನುು ಕ ೇವಲ ಕಲ್ಲಕ . ವೃತ್ತತ, ನಿವಘಹಣ ಗ  ಮಹತರ ಸಿೇಮ್ಮತಗ  ಳಿಸದ ೇ, ಅವುಗಳ ಪರಸಪರಹವಲಂಬನ್ ಯ 
ಪುನರುಥ್ಹಾನದಿಂದ ಎಲಿದರಲ ಿ,ಎಲಿರಲ ಿ ಅವುಗಳು ಸದಹಚರಣ ಯನುು ಜಹರಿಗ  ತರಬ ೇಕು. ಇದಕಹೂಗಿ ನ್ಹವ ಲಿರ  ಒಗುಟ್ಹಿಗಿ ಮೌಲಯಯುತ 
ಸಮಹಜ, ದ ೇಶ  ಹಹಗ  ವಿಶವನಿಮಹಘಣದಲಿ್ಲ ಸಹಭಹಗಿಯಹಗ  ೇಣ 

ವಿಶವಕುಟುಂಬಕ ೂ ಜಯವಹಗಲ್ಲ. 
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ಮನುಕುಲದ ಒಳಿತಿಗಾಗಿ ಇಂಗಿಲೀಷ ಭಾಷೆ1 

 
ರಾಜಶೆೀಖರ ಎಸ್ ಕೆೊಳಿಿಮಠ 

(ನಿರ್ದೇಶಕರು) 
ಮೃಣಾಲಿನಿ ಇಂಗ್ಲದಷ ಅಕ್ಾಾಡ್ಮೆ 

ಬ್ಳಗಾವಿ , ಕರ್ಾೇಟಕ 
 

ಭಾರತ ಬಹು ಭಾಷ್ಗಳ ರಾಷರ. ಜಗತ್ತಿರ್ಾದ್ಾಂತ ಮಾತರ್ಾಡುವ ಎಲ್ಲ ಭಾಷ್ಗಳನ್ುು ಲ್ಕಕ ಹಾಕಿರಾಗ ನ್ಮಗ್ 

ಸಾವಿರಾರು ಭಾಷ್ಗಳು ಸಿಗುತಿವ್. ಆ ಆ ಭಾಷ್ಗಳನ್ುು ಆ ಆ ಸಮುರಾಯದ್ ಜನ್ರು ತಮಮ ದಿನ್ ನಿತಾದ್ 

ಅವಶಾಕತ್ಗಳಿಗ್ ಬಳಸುತಾಿ ನಿಯಮಿತವಾಗ್ ಸಂಪಕೇದ್ಲಿಲರುತಾಿರ್. ಅಂದ್ರ್ ಭಾಷ್ಗಳು ನ್ಮಮ ಅವಶಾಕತ್ಗಳನ್ುು 

ಪೂರ್ೈಸಿಕ್್ೊಳಳಲ್ು ಒಂದ್ು ಮಾಧ್ಾಮವಷ್ೆ. ಏಕ್್ಂದ್ರ್ ಮಾನ್ವ ಸಂಘಜದವಿ. ಅವನ್ು ಇರ್್ೊುಬಬರ ಸಂಪಕೇದ್ಲಿಲ 

ಬಂರಾಗ ಮಾತರ್ಾಡಲ್ು ಭಾಷ್ಗಳು ಬ್ದಕು. ರ್ಾವಿರುವಂತಹ ಸಥಳದ್ಲಿಲಯದ ರ್ಾವು 5 ರಂದ್ 6 ಭಾಷ್ಗಳನ್ುು 

ಮಾತರ್ಾಡುವ ಜನ್ರನ್ುು ರ್್ೊದಡುತ್ಿದವ್. 

ಎಲ್ಲ ಭಾಷ್ಗಳು  ಮಾನ್ವರಚಿತ ರ್ಾವಾಾರು ರ್ದವಭಾಷ್ಗಳನ್ುು ಮಾತರ್ಾಡುವುದಿಲ್ಲ. ರ್ದವಭಾಷ್ 

ಮಾತರ್ಾಡಿದ್ರ್, ಈ ಜಗತುಿ ಹದಗ್ರುವುದಿಲ್ಲವ್ದರ್್ೊದ ಎಂಬುದ್ು ನ್ನ್ು ಅನಿಸಿಕ್್. ಈ ಸೃಷ್ಟೆ ನಿಮಾೇಣವಾದ್ದ್ು 

ಲ್ಕ್ಾಂತರ ವಷೇಗಳ ಹಂರ್. ಇದ್ು ಈಗ್ನ್ದ್ಲ್ಲ. ಸೃಷ್ಟೆಯ ಮರುಸೃಷ್ಟೆಯದ ಈ ಜಗತ್ತಿನ್ ನಿಯಮ. ಮನ್ುಷಾನ್ು 

ಹುಟುೆವ ಪೂವೇದ್ಲಿಲ ಗಾಳಿ, ಮಳ  ್ ಬಿಸಿಲ್ು, ಭೊಕಂಪ ಜ್ಾಾಲಾಮುಖಿಗಳು ಈ ಸೃಷ್ಟೆಯನ್ುು ಮರುನಿಮಾೇಣ 

ಮಾಡುತಿಲ್ದ  ಬಂದಿರಬಹುದ್ು. 

ಮನ್ುಷಾನ್ ಹುಟ್ಟೆನಿಂದ್ಲ್ದ ಭಾಷ್ಯ ಸೃಷ್ಟೆಯಾಯಿತು, ಭಾಷ್ಗಳಿಂದ್ ಆ ಜಗತ್ತಿನ್ ಹ್ೊಸ ಹ್ೊಸ ಕಲ್ಪರ್್ಗಳಿಗ್ 

ಸಾಧ್ಾವಾಯಿತು. ಹ್ೊಸ ಸಮುರಾಯಗಳು ಹುಟ್ಟೆಕ್್ೊಂಡವು. ಹ್ೊಸ ಭಾಷ್ಗಳು ಹುಟ್ಟೆಕ್್ೊಂಡವು. ಜಗತುಿ 

ಬದ್ಲಾಗುತಿ ನ್ಡ್ಯಿತು. ನಿಂತ ನಿದರಾಗ್ದ್ದ ಮಾನ್ವನಿಗ್ ಹ್ೊಸ ಹ್ೊಸ ಸಾಧ್ಾತ್ಗಳು ಗ್ೊದಚರಸಿದ್ವು. ಗ್ಡದ್ಂತ್ 

ನಿಲ್ಲಲ್ುಲ ಮನ್ಸುು ಮಾಡದ್ ಮಾನ್ವ ಸಥಳಾಂತರಗ್ೊಳಳಲ್ು ಬಯಸಿದ್. ಇರ್್ೊುಂದ್ು ಸಮುರಾಯದ್ ಜ್್ೊತ್ 

 
1 Abstract presented at the “International Multilingual Conference on Human Values and Biztech 

at the Crossroads” held on 24th July 2021 online. 
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ಸಂಪಕಿೇಸಲ್ು ಹ್ೊಸ ಭಾಷ್ಯನ್ುು ರೊಢಿಮಾಡಿಕ್್ೊಂಡ. ಮಾನ್ವನ್ ಪರವತೇರ್್ಯಂದಿಗ್ ಅವನ್ ಸುತಿಮುತಿಲಿನ್ 

ಎಲ್ಲ ವಿಷಯಗಳು ಪರವತೇರ್್ರಾರ ಹಡಿದ್ವು. 

ಈಗ್ನ್ ನ್ಮಮ ಜದವನ್ ಅದ್ರ ಸುಧಾರತರೊಪವಷ್ೆ “ವಿರಾಾನ್ ಸವೇತರ ಪೂಜಾತ್” ಎಂಬಂತ್ ವಿರಾಾಂಸರಗ್ 

ಯಾವಾಗಲ್ೊ ಮನ್ುಣ್. ಹಾಗ್ದಯದ ಯಾವ ಭಾಷ್ಯ ಪ್ಾರಬಲ್ಾ ಹ್ಚ್ಾಾಗುತ್ೊಿದ” ಯಾವ ಭಾಷ್ದಯಲಿಲ ಜ್ಞಾನ್ 

ಭಂಡಾರವಿರುತಿರ್ಯದ, ಆ ಭಾಷ್ಯು ಬ್ಳವಣಿಗ್ ಯಾಗುವುದ್ಲ್ಲರ್ದ ಅದ್ರ ಬಳಕ್್ಯ ಸಹ ಹ್ಚ್ಾಾಗುತಾಿ 

ಹ್ೊದಗುತಿರ್. ಆ ಮೊಂಚೊಣಿಯಲಿಲ ಇವತುಿ ಇಂಗ್ಲಷ ಭಾಷ್ದ ನ್ಮಮ ನ್ಡುವ್ ಮಾಸೆರ ಲಾಾಂಗ್ಾದಜ ಆಗ್ 

ಹ್ೊರಹ್ೊಮಿಮರ್. ಕ್್ದವಲ್ 26 ಅಕ್ಷರಗಳಿಂದ್ ಈ ಜಗತ್ತನಿ್ ಎಲ್ಲರನ್ೊು ತನ್ುತ ಿಆಕಷ್ಟದೇಸುತಿ ನ್ಡ್ದಿರುವ ಭಾಷ್ 

ಎಂದ್ರ್ ಇಂಗ್ಲದಷ. ಅನ್ು ಆರವ್, ವಸತ್ತ ಮತುಿ ಇಂಗ್ಲದಷ ಇವತ್ತಿನ್ ಅವಶಾಕತ್ಯಾಗ್ವ್. 

 ಸಥಳಿದಯ ಭಾಷ್ಗಳು ಪ್ಾರಮುಖ್ಾತ್ ಪಡ್ದಿದ್ದರೊ ಅವು ನ್ಮಮನ್ುು ಒಂದ್ು ಸಥಳಕ್್ಕ ಸಿದಮಿತಗ್ೊಳಿಸುತಿವ್. ನ್ಮಮ 

ದ್ೊರ ಪರಯಾಣದ್ ಆಸ್. ಆಕ್ಾಂಕ್್ ಗಳನ್ುು ಕಮರಸುತಿವ್. ಮನ್ುಷಾಯಾವಾಗಲ್ೊ ಅತೃಪಿ. ಅವನಿಗ್ ಯಾವಾಗಲ್ೊ 

ಹ್ೊಸತನ್ವನ್ುು ರ್್ೊದಡುವ ಆಸ್. ಹ್ೊಸ ಜನ್ರನ್ುು ಭ್ದಟ್ಟಯಾಗುವ ಆಸ್ ವಿಚ್ಾರ ವಿನಿಮಯ ಮಾಡುವ ಆಸ್. 

ಹ್ೊಸ ಸಂಶ್ ದಧ್ರ್್ಗ್ ಕ್ಾರಣವಾಗುವ ಆಸ್. ಮಾನ್ವ ಕುಲ್ಕ್್ಕ ಆಸರ್ಯಾಗುವ ಆಸ್. ಇದ್ರ ತುಡಿತ ಅರತ ನ್ಮಮ 

ಸೊಕ್ಷಮಗಾರಹಗಳು  ಬಹುಷ: ಇಂಗ್ಲದಷ ಭಾಷ್ಯನ್ುು ಅಂತರಾಷ್ಟರದಯ ಭಾಷ್ಯಾಗ್ ಘೊದಷ್ಟಸಿ ಎಲ್ಲರನ್ೊು ಒಂದ್ು 

ಗೊಡಿಸುವ ಪರಯತುವಾಗ್ರಬಹುರ್ದರ್್ೊದ? 

ಸಾಭಾವತ : ಮನ್ುಷಾ ಹ್ೊದರಾಟಗಾರ. ಅಳಿವು ಉಳಿವು ಪರತ್ತಜದವಿಯ ದಿನ್ನಿತಾದ್ ಪರಶ್ು. ರ್ಾನ್ು ಕನ್ುಡ 

ಮಾತರ್ಾಡಿದ್ರ್ ಮರಾಠಿಗರಗ್ ಶತುರ, ನಿದನ್ು ತಮಿಳು ಮಾತಾರ್ಾಡಿದ್ರ್ ತ್ಲ್ುಗುವನಿಗ್ ಶತುರ, ಭಾಷ್ಗಳನ್ುು 

ಪರತ್ತಷ್ೆಯ ಪರಶ್ುಯಾಗ್ರಸಿಕ್್ೊಂಡಿರ್ದದವ್. ಭಾಷಾ ಪ್್ರದಮ ಎಂಬ ವಿಷ ವತುೇಲ್ದ್ಲಿಲ ಸಿಲ್ುಕಿ ಮಾನ್ಧ್ಮೇವನ್ುು 

ಮರ್ತ್ತರ್ದದವ್. ನ್ಮಮನ್ುು ರ್ಾವು ಕುಬಜರರ್ಾುಗ್ಸಿಕ್್ೊಡಿರ್ದದವ್. ಅತ್ತಮಾನ್ವರ್ಾಗುವ ಸಾದ್ಾತ್ ಇದ್ದರೊ ನ್ಮಗ್ 

ರ್ಾವ್ದ ಗಡಿಹಾಕಿಕ್್ೊಂಡು ನ್ಮಮ ಬ್ಳವಣಿಗ್ಯನ್ೊು ಕುಂಟ್ಟತಗ್ೊಳಿಸಿರ್ದದವ್. 

ಭಾರತವನ್ುು ಅಂತರಾಷ್ಟರಯ ಮಟೆಕ್್ಕ ತ್ಗ್ದ್ುಕ್್ೊಂಡು ಹ್ೊದಗ್ ನ್ಮಮ ಸಂಸೃತ್ತಯ ಪರಚಯ ಮಾಡಿಕ್್ೊಟೆ ಸಾಾಮಿ 

ವಿವ್ದಕ್ಾನ್ಂದ್ರೊ ಮಾತರ್ಾಡಿದ್ುದ ಇಂಗ್ಲದಷ ಭಾಷ್ಯಲಿಲಯದ. ಬಿರಟ್ಟಷರನ್ುು ಮಿದರ ರ್ದಶಕ್್ಕ 

ಸಾಾತಂತರಯತಂದ್ುಕ್್ೊಟೆ ಮಹಾತಾಮಗಾಂಧದಜಯವರು ಮಾರ್ಾಡಿದ್ುದ ಇಂಗ್ಲದಷ ನ್ಲಿಲಯದ. ನ್ಮಮ ನ್ಮಮ 

ಭಾಷ್ಯಂಬ ಅಹಂಕ್ಾರವನ್ುು ಬಿಟುೆ ಮನ್ುಕುಲ್ದ್ ಒಳಿತ್ತಗಾಗ್ ಇಂಗ್ಲದಷ ಭಾಷ್ಯನ್ುು ಕಲಿತು ನ್ಮಮಜ್ಞಾನ್ವು ಈ 

ಜಗತ್ತಿನ್ ಪರತ್ತಯಬಬನಿಗೊ ತಲ್ುಪುವಂತ್ ಮಾಡುವುದ್ು ಭರತಭೊಮಿಯ ಮೆದಲ್ ಹುಟ್ಟೆದ್ ಪರತ್ತಯಬಬರ 

ಕತೇವಾವಾಗಲಿ. 

Keywords: ಬಹು ಭಾಷ್, ಸಂಪಕೇ, ರ್ದವಭಾಷ್, ಸಮುರಾಯಗಳು, ಪ್ಾರಮುಖ್ಾತ್ 
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पश्चिम महाराष्ट्रातील प्राथममक कृषी पत संसथां(पीएसीएस)च्या माध्यमातून गट-कर्ज 
कायजक्रमािी प्रभावीता1 

 
 गोषवारा: 
पेपरचे मूळ उद्दीष्ट म्हणजे गट कजज देण्याची प्रभावीता ओळखणे. मायक्रोफायनान्सवर आधाररत तत्वे व त्याांचे 
व्यवहारीक उपयोगाचा अभ्यास केला . महाराष्र सरकारचे, पश्चचम महाराष्रातील प्राथममक कृषी पत सांस्था 
(पीएसीएस) च्या माध्यमातून हा कायजक्रम कायजरत केला आहे. पीएसीएसची आर्थजक सुधारणा साध्य करण्याच्या 
हेतूने, ग्रामीण अल्पभूधारक शेतकऱयाांना आक्रमक कजज देण्याचे उद्दीष्ट आहे.  

ग्रामीण भागातील शेतकऱ याांची आर्थजक व सामाश्जक अवस्था बिकट आहे. हेच शेतकरी पीएसीएसचे सदस्य आहेत. 
या सांशोधन कायाजत यातीलच ननवडक शेतकरी आमचे सहभागी आहेत. सांशोर्धकेने पश्चचम महाराष्रातील ननवडक 
श्जल्हयाांमध्ये सांशोधन केले आहे. प्रभाव अभ्यास करण्यासाठी, प्रथम मभन्नता पद्धतीचा वापर करुन फरक आणण 
समानता या दोन्ही अभ्यासाांवर ववचार केला आहे. रेखाांशाचा डेटा सांशोर्धकेने वापरला आहे. याचे कारण असे आहे 
कक ननवड िायस होण्याची शक्यता कमी करण्यासाठी हे केले जाते. रेखाांकन पद्धतीने नमुने ननवड केली आहे.  

सवेक्षणातून असे ददसून आले आहे की फारच थोड्या अल्पभूधारक शेतकऱयाांनीां आपापल्या पीएसीएसच्या गटाांकडून 
शेतीच्या उद्देशाने पत घेतले आहेत. कजाजवर कमी व्याज दर असूनही, जास्त परतफेड आढळून आली नाही.  या 
आर्थजक अवस्थेच्या जिािदार कारणे म्हणजे गट सदस्याांसाठी कौशल्य-आधाररत प्रमशक्षण कायजक्रम नसणे. याच 
िरोिर िचतगटाच्या सदस्याांनी उत्पाददत केलेली उत्पादने ववक्री व ववक्रीसाठी ववपणन सुववधाांचा अभाव ननदशजनास 
येतो. मायक्रोफायनान्स कायजक्रमाचा केवळ सकारात्मक पैलू म्हणजे अल्पभूधारक शेतकरी सदस्य आता जिरदस्तीने 
शुल्क आकारण करण्याऱया व्यावसानयक सावकाराच्या वपचपासून स्वत:चे रक्षण करू शकतात. 
सांशोधकाांनी अशी मशफारस केली आहे की नािाडजने प्रोत्साहन ददलेली मायक्रो फायनान्स प्रोग्रामच्या मलांक मॉडेलचा 
ववचार महाराष्र सरकारला करता येईल. पीएसीएसचे  सीमाांत आणण उप-सीमाांत शेतकरी सांयुक्त उत्तरदानयत्व गट 
म्हणून काम करू शकतात. असे केल्याने हे गट कजाजच्या हमीभावाची भूममका िजावू शकतात. यामुळे अल्पभूधारक 
शेतकरी सदस्याांचा आर्थजक समावेश िळकट होईल.   

 

मुख्य शब्दः मायक्रोफायनान्स, िचत गट, सांयुक्त उत्तरदानयत्व पत करार, प्राथममक शेती पतसांस्था, आर्थजक समावेश. 

 
1 Abstract presented at the “International Multilingual Conference on Human Values and Biztech 

at the Crossroads” held on 24th July 2021 online. 
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प्रध. रधहुल सदधशशि खरधत, 

 मु. सा. काकडे महाविद्यालय,  

सोमेश्िरनगर, ता. बारामती, जि. पुण.े 

Email : srass229@gmail.com 

 

 

गोषिधरध: 
भारताने िगाला काय दिल?े असे िर कोणी विचारल ेतर त्याचे उत्तर 'खूप काही' असेच आहे. कारण या उत्तरात अनेक 

िीिनमूल्ये सामािलेली आहेत आणण ती भारतातील तीन महान व्यजततमत्िाांशी प्रत्यक्ष-अप्रत्यक्षररत्या िोडलेली 
आहेत. ही तीन व्यजततमत्ि ेम्हणिे गौतम बुद्ध, स्िामी वििेकानांि आणण महात्मा गाांधी. गौतम बुद्धाांनी दिलेली 
िीिनमूल्ये आणण त्यातून िेशाला आणण िगाला दिलेला शाांततेचा सांिेश आणण तत्िज्ञान िगमान्य झाल.े बुद्धाांच ेहे 

तत्िज्ञान आणण िीिनमूल्ये खऱ्या अर्ाान ेकोणी अांगगकारली असतील, त्याांचा प्रसार आपल्या कृतीतून कोणी केला 
असेल तर  तो महात्मा गाांधीांनी. त्यामुळे महात्मा गाांधीांच ेिीिन तर समदृ्ध  केलेच पण सामान्य राहूनही असामान्य 

होता येत;े शाांततेच्या आणण अदहांसेच्या मागाानेही रािकीय आणण सामाजिक उद्िीष्टये साध्य करता येतात हे 

गाांधीिीांनी िेशाला आणण िगाला िाखिून दिल.े यामागे िे तत्िज्ञान दिसून येत ेत्यात गौतम बुद्धाांनी िगाला दिलले े

आणण मान्यता पािलेले शाांतता मूल्य आहे. 

 

म्हणून सांशोधकान ेया शोधननबांधात गौतम बुद्धाांच्या शाांतता मूल्याांचा महात्मा गाांधीिीांच्या विचारधारेिर आणण 

िीिनशैलीिर पडलेला प्रभाि याांचा अभ्यास केला आहे. 

 

सूचक शब्द - शाांतता मूल्य, गौतम बुद्ध, महात्मा गाांधी, विचारधारा.  
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मानवी मूल्ये आणि ववज्ञान: एका गंभीर वळिावर1 

 
गौरी सुमंत डोखळे 
लेखक, पुणे, महाराष्ट्र 

 

मनुष्ट्यप्राणी हा सर्व प्राणणमात्ाांच्या तुलनेत सरस आहे. बुद्धीच्या जोरार्र उत्क्ाांत होत होत प्राचीन आदिमानर्ापासून ते आधुननक 

टेक्नो डूडपयतं  त्कयाने प्रर्ास केला आहे. आपल्या बुद्धधमते्तने त्कयाने भाषा, सांस्कृती, सामाजजक सांस्था, कला, वर्ज्ञान याांची ननर्मवती 
केली. वर्ज्ञानाच्या सहाय्याने जीर्न भौनतक सुखसोयीांनी अगिी सुसह्य केले आहे. 

मात् आपली  महत्कर्काांक्षा पूणव करण्याच्या शयवतीत तो मानर्ी मूल्याांना हािरे तर िेत नाहीये ना? हेच वर्ज्ञान वर्धायक शोधाांच्या 
सोबतच अत्कयांत वर्घातक अशी अण्र्स्त्े आणण कोरोना सारखे बायोर्ेपन पण  बनर्ीत आहे. 

 वर्ज्ञानाचा र्ापर जर असा जगाला र्ेठीस धरण्यासाठी होत असेल तर ही अनत गांभीर गोष्ट्ट आहे. मानर्ी मूल्य आणण वर्ज्ञान आज 

अशा जागेर्र आहेत जेथे हे तांत्ज्ञान मानर्ी मूल्याांची पायमल्ली करून र्र जाण्याचा प्रयत्कन तर करीत नाही ना हे पाहण्याची आणण  

ते रोखण्याची र्ेळ आली आहे. 

 वर्ज्ञानाच्या प्रगती सोबतच मानर्ी मूल्याांना जतन करण्याचा काही मागव आहे का? ननजचचत आहे. साधुसांताांनी, ऋषी-मुनीांनी, 
स्र्ामी वर्र्ेकानांिाांसारख्या अभ्यासकाांनी तो मागव िाखवर्लेला आहे.आज जग धमव, जात, र्लांग, र्णव , िेशोिेशीच्या  सीमारेषा  अशा 
अनेक तुकडयाांमध्ये वर्भागलेला आहे. या वर्भागलेल्या समाजाला एकत् आणून एक र्ैजचर्क समाज ननमावण होणे आर्चयक आहे. 

त्कयासाठी प्रत्कयेक जीर्मात् एकाच आजत्कमक बांधनाने बाांधलेला आहे हा एकत्कर्ाचा वर्चार प्रत्कयेक माणसाच्या मनात  रुजायला हर्ा. 
आध्याजत्कमकतेच्या भक्कम पाया र्शर्ाय हे अशक्य आहे. 

स्र्ामी वर्र्ेकानांिाांनी  म्हटले होत,े“ Science is the search for the truth in the external world and Spirituality is the search 

for the truth in the internal world. Science and Spirituality should go hand in hand." वर्ज्ञानाला अध्यात्कमाची जोड नसेल 

तर आपण अथाांग समुद्रात भरकटलेल्या एखाद्या बोटी सारख ेगटाांगळ्या खात राहू. अशी भरकटलेली अर्स्था होऊ नये यासाठी 
गरज आहे वर्ज्ञानाच्या प्रगती सोबत अध्याजत्कमकतेची कास अखांड धरून ठेर्ण्याची. 

Keywords: मनुष्ट्यप्राणी, वर्ज्ञान, स्र्ामी वर्र्ेकानांि, आध्याजत्कमक, साधुसांत 
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வணிக மூல ோபோயத்திற்கோன நியூல ோமோர்க்ககட்டிங் நுட்பங்களைப் 

பற்றிய ஆய்வு (நுகர்லவோர் தயோரிப்புகளுக்கு சிறப்பு குறிப்புடன்)1 

1 என்.சுபா, உதவி பபராசிரியர், பேலாண்மே ஆய்வுகள் துமை, பேரு ததாழில்நுட்ப 
ேிறுவனம், பகாயம்புத்தூர், nitsuba@nehrucolleges.com 

2 டாக்டர் விக்ரேன் பி, பபராசிரியர், பேலாண்மே அைிவியல் துமை, அண்ணா 
பல்கமலக்கழகம் - பிராந்திய வளாகம், பகாமவ, dr.p.vikkraman@gmail.com 

  
சுருக்கம் 

தற்பபாது என்யூபராோர்க்தகட்டிங் என்பது சந்மதப்படுத்தல் துமையில் வளர்ந்து வரும் பகுதி. ேியூபரா 

ோர்க்தகட்டிங் தத்ததடுப்பதன் விமளவாக நுகர்பவார் ேடத்மத ேன்கு புரிந்து தகாள்ளப்படுகிைது. வணிகத்மத 

அதிகரிப்பதற்கும், மூமள மூலம் முத்திமர குத்துவதற்கும் உந்துதல் சந்மதப்படுத்துதலில் தபரும் தாக்கத்மத 

ஏற்படுத்துகிைது. ஒரு இமடேிமல ஆராய்ச்சிப் பகுதியாக இருப்பதால், நுகர்பவார் ேடத்மத பற்ைி ேன்கு புரிந்து 

தகாள்வதில் ேியூபராோர்க்தகட்டிங் அதன் வழிமயக் காண்கிைது. ேிமலயான எதிர்காலம் ேற்றும் அதிகரித்த 

வணிகத்திற்காக, ேியூபராோர்க்தகட்டிங் நுட்பங்களுக்கு பேர்மேயான கவனம் பதமவ. பகாயம்புத்தூர் 

ோவட்டத்தில் தபண் வாடிக்மகயாளர்களின் ஒப்பமன தயாரிப்புகளின் பிராண்ட் விருப்பம் ேற்றும் நுகர்பவார் 

ேடத்மத பகுப்பாய்வு தசய்வதும், பாரம்பரிய நுட்பங்களுடன் ேீண்ட காலோக ேியூபராோர்க்தகட்டிங் நுட்பங்கமளப் 

பயன்படுத்துவதும் ஆய்வின் முதன்மே போக்கோகும். முடிதவடுப்பதில் சிக்கமல வலுப்படுத்துங்கள். இந்த 

இலக்கிய ேதிப்பாய்வு புதிய ோர்க்தகட்டிங் கருவிகளின் அவசியத்மதயும், இலக்கியத்மதப் பற்ைிய பரந்த 

அளவிலான ஆய்மவயும் எடுத்துக்காட்டுகிைது, இது ேியூபராோர்க்தகட்டிங் மூலம் வணிகத்மதயும் 

வர்த்தகத்மதயும் அதிகரிப்பதற்கான உந்துதலுக்கு வழிவகுக்கும், இது சந்மதப்படுத்துதலில் தபரும் தாக்கத்மத 

ஏற்படுத்துகிைது. தபண் வாடிக்மகயாளர்களின் ஒப்பமன தயாரிப்புகளின் பிராண்ட் விருப்பம் ேற்றும் நுகர்பவார் 

ேடத்மத ஆகியவற்மை பகுப்பாய்வு தசய்ய பயன்படுத்தப்படும் ஆன்மலன் ஆய்வுகள் ேற்றும் பகள்வித்தாள்கள். 

ஆய்வுக்கான புள்ளிவிவரத் தரமவப் தபை, பகள்வித்தாள் பயன்படுத்தப்படுகிைது. தரவு பசகரிப்புக்குப் பிைகு, 

தரவுகள் வமகப்படுத்தப்பட்டு தபாருத்தோன அட்டவமணகள் ேற்றும் விளக்கப்படங்களுடன் பகுப்பாய்வு 

தசய்யப்பட்டன. தரவு பகுப்பாய்மவப் பற்ைி விவாதிக்க, எளிய அதிர்தவண் முமை, சி-சதுரம், ததாடர்பு ேற்றும் 

பின்னமடவு முமைகள் பபான்ை எளிய புள்ளிவிவர கருவிகள் பயன்படுத்தப்படுகின்ைன. இறுதியாக, ஆய்வு 

ேியூபராோர்க்தகட்டில் பின்பற்ைப்பட்ட நுட்பங்கமள ஒரு உண்மேயான பபாட்டி ேன்மேமய வழங்குகிைது, 

பேலும் இது ேிறுவன சூழலில் தந்திபராபாயங்கள் ேற்றும் சந்மதப்படுத்தல் உத்திகள் ஆகியவற்ைின் 

முன்பனற்ைத்திற்கு பங்களிக்கும் நுகர்பவார் ேடத்மத பற்ைிய சிைந்த புரிதமல தசயல்படுத்துகிைது. 

   

முக்கிய வார்த்மதகள்: - 

ேியூபராோர்க்தகட்டிங், நுகர்பவார் ேடத்மத, வணிக உத்தி, முமைகள் 

  

 
1 Abstract presented at the “International Multilingual Conference on Human Values and Biztech at the 

Crossroads” held on 24th July 2021 online. 



AIMS Baramati, Pune, India  ISBN: 978-81-947958-3-4 

37 
 

 

 
மெய்நிகர் சந்தைப்படுத்ைல் குறித்ை விெர்சனம்1

 

 

டாக்டர். பபா. விக்ரென் (இணை பேராசிரியர் மற்றும் கல்வி ஒருங்கிணைப்ோளர்) 

அண்ைா ேல்கணைக்கழகம், பிராந்திய வளாகம், பகாணவ. 
dr.p.vikkraman@gmail.com 

 
 ஸ்ரீ. நித்திலன்  

அண்ைா ேல்கணைக்கழகம், பிராந்திய வளாகம், பகாணவ. 
nithilan.scbe@gmail.com 

 
சுருக்கம்: 

 
மெய்நிகர் சந்தைப்படுத்ைல் என்பது உலகில் வேகொக ேளர்ந்து ேரும் 

மபாருளாைாரங்களில் ஒன்றாக உலகளாவிய நிகழ்ோகும். குறிப்பாக கடந்ை ைசாப்ைத்தில், 
இந்திய மெய்நிகர் நிலப்பரப்பு சந்தைப்படுத்துபேர்கள் ெற்றும் நுகர்வோரிடமிருந்து 

உற்சாகொன பங்வகற்தபயும் ஈடுபாட்தடயும் கண்டது. மெய்நிகர் ொர்க்மகட்டிங் 
முக்கிய வ ாக்கம் நுகர்வோர் மீது அக்கதற மகாண்டுள்ளது ெற்றும் ோடிக்தகயாளர்கள் 

மெய்நிகர் ஊடகத்தின் மூலம் ையாரிப்புடன் ஒன்றிதைக்க அனுெதிக்கிறது. சமீபத்திய 

ேளரும் மெய்நிகர் திறன்கள் 2015 அறிக்தகயின்படி, பல சந்தைப்படுத்துபேர்கள் 

இப்வபாது 50% க்கும் அதிகொன வ ரத்தை மெய்நிகர் சந்தைப்படுத்ைல் 

 டேடிக்தககளுக்காக மசலவிடுகிறார்கள், வெலும் சந்தைப்படுத்துைலில் மூன்று சிறந்ை 

வேதல வேடங்களில் இரண்டு மெய்நிகர். மெய்நிகர் ைளங்கள் அதிகளவில் 

சந்தைப்படுத்ைல் திட்டங்கள் ெற்றும் அன்றாட ோழ்க்தகயில் இதைக்கப்படுேைால், 

மெய்நிகர் சந்தைப்படுத்ைல் மிகவும் பிரபலொகவும் திறதெயாகவும் ொறி ேருகிறது. 

மெய்நிகர் ொர்க்மகட்டில், ஒருேர் முழு ையாரிப்தபயும் காட்சிப்படுத்ை முடியும்; இது 

விேரக்குறிப்புகள், ேடிேதெப்பு, பயன்பாடுகள், மசயல்திறன் விளக்கம், ஆர்ப்பாட்டம் 

ெற்றும் உற்பத்தி விேரங்கள் ோடிக்தகயாளருக்கு முற்றிலும் கிதடக்கின்றன. இது 

உலகளாவிய சந்தையில் ேர்த்ைகத்திற்கான ஒரு ோயிலாகவும் மசயல்படுகிறது, 
ஏமனனில் உற்பத்தியாளர் மசாந்ை  ாட்டில் இருக்கலாம் ெற்றும் ோங்குபேர் மேவ்வேறு 

 ாட்டில் இருக்கலாம், ஆனால் உற்பத்தியாளரிடமிருந்து ைனது வெம்பாட்டிற்காக அேர் 

ையாரிப்தபக் காட்சிப்படுத்ை முடியாைது ெட்டுவெ. மெய்நிகர் ொர்க்மகட்டில் உள்ள ஒவர 

பின்னதடவு என்னமேன்றால், ோங்குபேர் அேர்கள் வைடும் ையாரிப்புகதள உடல் 

ரீதியாகத் மைாடர்பு மகாள்ள முடியும். இந்ை கட்டுதர மெய்நிகர் ொர்க்மகட்டிங் பற்றிய 

கருத்தியல் புரிைல், மைாழில்துதற ையாரிப்புகளின் சந்தைப்படுத்ைல் ெற்றும் மேவ்வேறு 
மெய்நிகர் சந்தைப்படுத்ைல் நுட்பங்கதள மெய்நிகர் சந்தைப்படுத்ைல் எவ்ோறு 

உைவுகிறது என்பதில் கேனம் மசலுத்துகிறது. இந்ை வகாவிட் -19 மபருந்மைாற்று வபாது,  
உலமகங்கிலும் உள்ள நுகர்வோர் வைதேயின் அடிப்பதட வைதேகதள ேழங்குேதில் 

மெய்நிகர் சந்தைப்படுத்ைல் முக்கிய பங்கு ேகிக்கின்றது. 

 
1 Abstract presented at the “International Multilingual Conference on Human Values and Biztech 

at the Crossroads” held on 24th July 2021 online. 
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మానవీయ విలువలపై కరోనా పంజా1 

 
Dr.M.S.R.Anjaneyulu, 

Assistant Professor(c), Palamuru Univeristy P.G. Centre Kollapur (TS), 

 ramanjumantha@yahoo.co.in 

 

గత రెండు సెంవతసరాల నెండి మారు తున్న వివిధ పరిణామాలు మన్కు తెలియ కుె ెెండానే, అ ెంటే మనిషి చాలా 

కాలెంగా కాపాడు కు వస్తు న్న మాన్వ విలువలన్ తన్కు తెలియ కుె ెెండానే వదులు కునే పరిస్తు తి లోకి జారు కోవడెం 

పరిస్తు తి తీవవతన్ అద్ద ెం పడుతెెంది. ఇ ెందుకు సెంబెంధెంచిన్ కొనిన్ విషయాలన్ ఈ సెంద్్బెంగా మీత నా మన్్ులోని 

భావాలన్ పెంచు కోవడానికి వపయతిన్􀣃ె న్. మొద్ట గా వపపెంచ వారా  కథనాలత వెలువడుతున్నట్టట  కోవిద్-19 వైెర్్్ 

కన్క ఊహన్ లాె బ్ నెండే కన్క వచిె  వెెంటే, వపపెంచ ఆధపతా పోరులో దేశాలు ఏ మేరుు మాన్వ నైతిక విలువలకు 

తిలోద్కులిచిె , వపకృతి కి విరుద్ద ెంగా వపవరి స్తు నాన్డో అర్ధ మవతెెంది. ద్కద్కపు గా భార్త  దేశెం మోతెెంగా మూడు 

కోటలకు పైగా జనాభా ఈ వాె ధ భారిన్ పడగా, నాలుగు లక్షలకు పైగా మరాాలు సెంభవిె ెెంచాయి. ఇటట వెెంటి 

విపతకర్ పరిస్తు తులోల చాలా మెంది వైెద్ె  సు బబెంది అహో రావ్ె లు తమ సేవలన్ అ ెందిస్తు ె ెెంటే మరి 

కొె ెెంద్ు డబబబలు సెంపాదిె ెెంచడమే తమ దేె యెంగా అధక మొతుె ెెం లో హాస్తు టల్ ఫీజులు వసూలు 

చేయడెం, నిరా్ యిె ెెంచిన్ ద్కనికెంటే అధక మొతుె ెెం లో లాె బ్ టెస్తు లకు ఫీజులు వసూలు చేయడెం, వాపణాలు 

కాపాడే ర్మిడీస్వవఆర్ లాె ెెంటి మెందులన్ బా్లల్ మార్కటిె ెెంగ్ చేసు  అధక మొె ె నికి వివుయిె ెెంచడెం, 

కోవిద్-19 వలల చనిపోయిన్ మృత దేహాల ద్హ న్ సెం􀣃కరాలకు అధక మొతుె ెెం లో వసూలు చేయడెం లేద్క బెంధువలు 

/ కుటెట ెంభ సభాాలు అటట వెెంటి ద్హ న్ సెం􀣃కరాలకు దూర్ె ెెంగా ఉ ెండడెం దూర్మవతున్న మాన్వవయ విలువలకు అద్ద ెం 

పడుతెెంది. ఇక వాె పార్ ర్ె ెెంగానికి వసే  లా్ డౌన్ కారాెంగా వస్తు  ఉతితి  తగగడెం వలన్, ఇదే అదున్గా కొె ెెంద్ు 

వాె పారులు అధక మొె ె నికి వస్తు వలన్ వివుయిె ెెంచడెం వలన్ పేద్, మధా తర్గ తి వరాగల వారు చాలా 

ఇబబెంది పడాె రు. దీనికి తడు గా తకుకవ వావధలో వాె ధ వాె పుు  ని నిరోదిె ెెంచాలనే ఉదేద్శాె ెెం త 

చేపటి న్ లా్ డౌన్ కారాెంగా పట్టణాలలో ఉపాధ లేక నిరుపేదాు తమ స్వస్తలాలకు ఎన్నన్ కిలోమీటరుల కాళీ న్డ కన్ వాయ 

వపయాసలకు వోడిె  చేరుకోవడెం వారి ె ధలన్ చూడలేక చాలా మెంది ద్కతలు మెందుకు వచిె  వారికి తచిన్ 

విద్ె ెెంగా సహాయ పడటెెం లాె ెెంటి ఎన్నన్ ద్ెృశాె లు మారుతున్న మాన్వ విలువలకు అద్ద ెం పడుతెెంది. 

 
1 Abstract presented at the “International Multilingual Conference on Human Values and Biztech 

at the Crossroads” held on 24th July 2021 online. 
 



AIMS Baramati, Pune, India   ISBN: 978-81-947958-3-4 

39 
 

 
క్రాస్ రోడ్లో  మానవీయ విలువలు1 

 
Dr. P. Gopinath Rathod 

Asst.Professor(c), Department of Telugu , Palamuru University  

PG Centre Kollpur (TS), 

Email : gopinathrathod1984@gmail.com 

ఆర్ధకి సంబంధాలే మానవీయ సంబంధాలుగా చలామణి ఔతున్నా  ప్రస్తుత సమాజంలో మంచి 

చెడుల గుర్ంిచి ఆలోచించే విచక్షణ జ్ఞ న నం కానీ సమయం గాని ఈ యంప్ి క జీవన విధానంలో 

మనిషికి లేవనే చెపా్ప లి. సమాజం డబ్బు  చుట్టూ జ్ఞి రుగుతుంది. మనిషి డబ్బు కోసం దేనికైనా  

తెగిస్తునా్న డు. మానవీయ విలువలు అంటే మంచి, చెడు, దయదాక్షిణ్యా లు, కరుణ,జ్ఞజనలి,పేమ 

మొదలైనవి మానవతా్వ నికి సహజ గుణా లు. అవి సాటి మనిషిని కష్టూ లనండి విముకిిుని 

కలిి ి ంచే విధంగా ఉండాలి. మానవత్వం అంటే విచక్షణ లేని జ్ఞజనలి చూరంచడం కాదు పీడిత 

ప్రజలన వారు అనభవిస్తున్న సమసాలనండి విముకిిుని కలిి ి ంచడానికి మారా్గనిి  

అనేి షించాలి, వాటిని ప్రణా ళిక బదదంగా కార్ి రూర్ం దాలేి లా చేసి ప్రజల అ నాన 

అందకర్లాిి  తొలగించి నీి వంతమైన,విలువలతో కూడిన సమాజ నిరా్గణా నికి కృషి చేయలి.  

సామజిక చైతన్నం గుర్ంిచి, విలువల గుర్ంిచి ఉదదర్చిడానికి అనేక సిదాి ి ంతా లు ఉన్నా యి. 

అవి మనషులన కులం,మతం,జ్ఞజిన, రా ా ంత,వరా్గల పా్ప్ ా రా దికన విభజించే వాదాలు చాలానే 

ఉన్నా యి. వీటి దాి ర్నాే సమాజ అభా్య దయం సాధంచవచేని విసాశిసాిురు. ఈ 

రక మంలోమతం,కులం,జ్ఞజిన,రా ా ంత,వరా్గల మధా చిచుి రేర, విదేి ష్ూలు చలరేగేలచేషి 

సమాజననిి  సంక్షోభంలోకి నెటిిూవేశాయి. ఇలాంటి విర్తకర్ ర్ర్సిిి ి  లో అ నానమనే అంధకార్ంలో 

కూరుకుపోయిన సమాజంలో మనిషి ఎటువైపు వేళ్ళ లో తెలియని అయోమయ సిి ి లో మార్ి ి ం 

తెలియక ప్పక స్ రోడుిులో నిలబడి కుల,మాత,రా ా ంత,వర్ి  భేదాలు లేని మానవీయ విలువలతో 

కూడిన సమాజం కోసం ఎదురు చూస్తునా్న డు. ప్రర్ంచం శాసుస్త సాంకేి క ర్ంగాలోి  ఎంతో 

పురోభివృదిి  సాధంచి ప్రహంతర్గలలో సంచర్సి్తు ఎంతో సాధంచానని విప్రా్ధ గుతున్న మనిషి 

సామజిక విలువలన రా టించడంలో అతః రా తా ళానికి దిరజనర్ంిడని చెర్గడంలో ఎటువంటి 

అ శయోకిిు లేదు. తోటి మనిషిని మనిషిగా గురిుంచలేకపోతునా్న డు. టెకాి లజీ పెరుగుతుందని 

సంతోష్ ర్డాలో విలువలు రోజు రోజుకు ర్తనమౌతునా్న యని బాధ ర్డాలో అర్ి ి ం కానీ 

అయోమయ ర్ర్సిిి ి లో ఉంది నేడు సమాజం. ఇలాంటి ర్ర్సిిి లో సమాజననిి  నైి క విలువల 

వైపు మళిళ్ంచడం కిిుమీద సాముచేయడమే కానీ ప్రజలందరూ ఎవర్కిివారు సాతహగా వైయుకిిుక 

విలువలన రా టి జ్ఞస్తు జ్ఞదాత తగా ప్రవరిుస్తు నడచుకోవాలి. అదేవిధంగా రేర్టి తర్మై న నేటి 

విదాి రుి లకు సామాజిక విలువలు పెంరందే విధంగా రా ఠ్ి పుస్తకాలోి  మారుి లు జ్ఞర్వాాలి. 

శాసుస్త సాంకేి క ర్ంగాలోి  కూడా నైి క విలువలన రందుర్రే ి బోధంచాలి. అపుి డే ఆరోగా 

వంతమైన,మానవీయ విలువలతో కూడిన ప్రర్ంచం నిరి్గంర్ బడుతుంది. 

 
1 Abstract presented at the “International Multilingual Conference on Human Values and Biztech 

at the Crossroads” held on 24th July 2021 online. 
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విశ్వ  జగత్తులో ఎనో్న  అద్భు తాలు, వి  ిి తలు ,విపత్తులు, పప తీకూల పరిస్థతిులు స్థ భవిి ి చాయి. మానవ 

జీవన పరిణామ ప్పమ లో ఎనో్న  ఒడిద్ు డుకులు ఎద్ు రొ్క నో్న ము. అవి కొన్నో  ప్ర తాలకే 

కే  ిి ప్  ిరృతమైనో యి. గత రి డు స్థ వతసరాలుగా ఎద్ు ర్కొ  ిి టున్న రరోనో  వి టి విపత్తు మారు  

యావత్ పప ర చాన్నో  అతలాకుతల  చేసని మాట వాసువి . ఇది మానవాళి మనుగడ పై విపరీత పప భావానో్న  

చూర ది. ఎ  తో మ ది  ినో  పప భావానో కి బలైపోయారు. ఆరిి రి గా,సామాజిరి గా, అనో ర రి గాలలో 

పప ర చ లోనో  అనో్న  దేశాలు దెబబ తినో్న యి. ఆహార ఆరోగయ విద్య యరి గ , వివిధ రి గాలలో ఎనో్న  

మారుుులు చోటు చేసుకునో్న యి. ఔషధ రి గ  లో వినో్న తోమైన కోణాలో  ి పరిశోధనలు జరుగు  తునో్న యి. 

ఏదేమైనో  పప ర చ దేశాల ఆహారపు అలవాటోకు, భారతీయ ఆహార అలవాటోకు గల వయతాయస్థ  ఎ  త 

అనో  విషయి  లో చరచలు మొద్లైనవి. ప్పచీన వయవసాయ వి గడాలు,ఔషధ గుణ సామరియ   గల 

ధానో యల వైశిష్య   తెలుకునో లా చేస్థ ిది. పప జలు స్థ ప్  ియ వయవసాయ ఉత్తత్తులలోనో  వాసువాలు 

 పహిం చేలా నో టి పరిస్థతిులు ద్య రి తీశాయి. ఆరోగయ పరమైన అవగాహన, ము  ిి ద్సుుు నో వారణ చరయలు, 

పోషర విలువలు గల ఆహార వినో యోగ  అనో వి పప జలో  ి అవగాహన చేసుకునో లా చేస్థ ిది.  

విద్య య విధాన  లో పెను మారుుులు స్థ భవి  ిి చాయి. ఎవరు ఊిం చలేన తగా సా  ిి కేతిర పరిజా్ఞన  

పె  ిి ర ది  ిి చు కునో లా చేస్థ ిది. ఏమారు  సా  ిి కేతిర పరిజా్ఞన  లేనటువి టి వారినో  సైతి  వాటిపై 

ఆధార పడేలా చేస్థ ిది. ప్పధమర  ససిా  ియి విద్య యర  ను  ిి డి ఉన్నత విద్య వరకు ద్య నో  ద్య వరానో  

విద్య అవల బ చేలా, అవగాహన చేసుకునో లా చేస్థ ిది. ఈ విపత్తు ద్య వరా సా  ిి కేతిర రి గ  

మరి  ిి త పురోగతి సాధ చ నటుు్గా చెపు వచుచ. మానవుడు కాలానుగుణ గా వచేచ అనో ర సమసయల వలో 

తానూ పప తాయమా  ియ మారా  ిలు అనో వష్ చు కోవలసని అవసరి  ఏరుడి  ిి ది.. ఉద్య యగ ఉరధ 

అవకాశాలు కొన్నో  రి గాలలో దెబబతీశాయి. వృతిుు విద్యల పటో ప్పముఖ్య త పెరిగ ది. మొత్త  ిి  పైన 

పప ర చ దేశాలలోనో  మానవ జీవన విధాన  ఒకేలా లేర పోయిన ఒరరి వలో రలగే అనరిి ి  అ  ద్రి పైన 

పప భావి  చూపుతిు ద్నో  విషయి  సమసు మానవాళి  పహిం చాల. ఇలా  ిి టి పరిణామాలకు మానవుడే 

కారణమైతే వాటి పప భావానో కి బలైపోయేది సమసు మానవాళి.కావున మానవీయ విలువలు కొరవడనీయవద్భు . 

మానవతవి  పరిమళి  ిి చ నపుుుడే మానవ మనుగడ సుభిక్ష గా ఉ  టు  ిి ది. మహారవి గురజడా " దేశిమ  టే 

మట కాద్య యి దేశిమ  టే మానుషాలోయి " అనో  అన్న మాటలలోనో  వాసువాలు పప ర చ దేశాలు 

గురిుు  ిి చాల. అపుుుడే విశ్వ  మానవ సౌప్  ితుతవి  సుసాధయమవుతిు ది. 

 
1 Abstract presented at the “International Multilingual Conference on Human Values and Biztech at the 

Crossroads” held on 24th July 2021 online. 
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  اشرف المخلوقات

Ashraful Makhluqat1 

 

ان کے حقوق بتائے ہیں۔ پہلی اہمیت یہ کی رب  اللہ رب العزت نے قرآن کریم میں بہت سی جگہ انسانوں کو ان کی اہمیت اور  

نے ہمیں وہ ساری خوبیاں عطا کی جو اور کسی مخلوقات کو عطا نہیں ہوئی ۔انسان کو پہلا حکم یہ  ہوا کہ تم عدل و انصاف  

یں کرو اور ساری مخلوقات کے ساتھ بھلائی کا کام کرو, قرآن شریف میں جتنے حقوق العباد ہے وہ صرف مسلم کے لئے نہ 

ہے بلکہ پوری کائنات کی مخلوقات کے لئے ہے ۔اللہ چاہے تو حقوق اللہ معاف کر سکتا ہے لیکن اللہ حقوق العباد معاف نہیں 

کرتے ,وہ بڑے ظالم لوگ ہیں جو لوگوں پر اور دوسرے مخلوقات پر ظلم کرتے ہیں .  پر لوگوں کا قرآن شریف کی باتوں پر  

ادا نہیں کرنا انہیں ایک برا انسان بناتا ہے کیونکہ ایک جانور ہی دوسرے جانور کا خون کر  عمل نہ کرنا حقوق العباد کا حق  

کے ان کا حق چھین کے کھاتا پیتا اور اپنے رہنے کی جگہ بناتا ہے اور کیسے بھی کرکے اپنی زندگی جیتا ہے کیونکہ جانوروں  

صد زندگی ہے کہ اللہ کے بتائے گئے احکام پر مکمل طور پر  کا کوئی مقصد زندگی نہیں ہوتا ۔ پر اشرف المخلوقات کا ایک مق

عمل کرنا ہے، عدل  و انصاف کرنا ہے اور  ساری مخلوقات کے ساتھ بھلائی کا کام کرنا ہے ۔ آج جب انسان کورونا کی وجہ  

بھی کیوں نہ کھلاؤ  سے گھر میں قید ہو گئے تو اسے سمجھ میں آتا ہے کہ زو میں رکھے  گئے جانور کو اگر سونے کا نوالہ  

پر اس کی خوشی اور آزادی جنگل میں ہی ہے ۔ اسی طرح انسان کے لیے اب یہ ضروری ہے کہ وہ اشرف المخلوقات کا مطلب  

سمجھے خود کی اہمیت کو سمجھے حقوق العباد سمجھے ۔ اشرف المخلوقات کو اب جھوٹ اور حرام کام سے بچنا ہے اور عدل  

کہ وہ ساری مخلوقات کے ساتھ بھلائی کا کام کرےو انصاف کا راستہ چنا ہے تا  ۔  

 

 مطلوبہ الفاظ : عدل و انصاف بھلائی حقوق العباد اہمیت 

 
1 Abstract presented at the “International Multilingual Conference on Human Values and Biztech 

at the Crossroads” held on 24th July 2021 online. 
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THANKING NOTE TO THE AUTHORS 

 

 

 

Please accept our very special thanks and congratulations on successful presentation 

and publication of your valuable research abstract in the e-Proceeding of our 

“International Multilingual Conference on Human Values and BzTech at the 

Crossroads”. Academicians and Intellectuals from various domain generally meet 

on the conference platforms to discuss on a relevant theme. But rarely we get to 

converge the thoughts of diverse cultures in their own language! 

 

Thus, this event was a unique and maiden effort from AIMS Baramati in this 

direction. We are encouraged by quite a good response from eight different linguistic 

backgrounds. 

 

Thanking all for being with us during the First International Multilingual 

Conference! 

 

With Warm Regards, 

 

Dr. Umesh S. Kollimath 

Convener,  

 

 

 

 



 

 

Conference 2021 

Call for Papers 

 

“Fostering Human Resilience: Catalyst for Management, Science 

and Technology” 

 

Young students live up or down to expectations the elders (Parents, 

teachers; family, friends, and Institutions) set for them. They need the 

elders to believe in them unconditionally and hold them to the high 

expectations of being compassionate, generous, and creative.  

Dr. Ginsburg, a pediatrician turned social worker from Philadelphia 

mentions seven imperatives for any institutions ready to make their 

subjects resilient: Competence, Confidence, Connection, Character, 

Contribution, Coping and Control. The present conference to be 

scheduled during second week of October 2021, shall facilitate 

deliberations among industry and academia to identify trends, recognize 

implications, and produce relevant outcomes which can help educational 

institutes in grooming their students and businesses to manage their 

resources and thereby build resilient organizations. 

Hereby we invite all the concerned to contribute their original and 

unpublished research articles for above event. 

 

Dr. Pravin V. Yadav 

Convener 
 



 

 

 

Other Publications from AIMS Baramati 

 

 

➢ Blueprint for Excellence 

➢ Paradigm Shifts in Higher Education 

➢ Mass to Masses: A Roadmap to 5 Trillion Economy & Beyond 

➢ Global Lockdown: Reminisces, Repercussions, and Lessons for the Mankind 

➢ Digital Era: Emerging Opportunities 

➢ Edited Book of Case Studies in Commerce, Management & Economics 

 

Ask for a softcopy on 

conference@aimsbaramati.org 




	Page 1
	Page 1

