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We are proud to dedicate the e-Proceeding of our
International multilingual Conference on Human Values
and BizTech to Shri. Jawahar M. Shaha (Wagholikar),

Hon. President, AES, Baramati on the auspicious day of his
Birthday!




From the Desk of President, AES

| congratulate AIMS Baramati for taking a novel initiation to hold an
“International Multilingual Conference on Human Values and BizTech at the
Crossroads™.

Increasing differences in the human society on the premises of racial, linguistic,
color, etc., has only vitiated the contemporary world. We the educationists and
teaching fraternity need to channelize our efforts to create a tolerant, cordial, and
empathetic environment. | believe this as an emergent and urgent need to save
our society!

Multilingual conferences, that too at international level are rare and this event
assume a distinction as the host i.e., AIMS Baramati is a management institution.
The increasingly adverse effects of fragmentation of the world on account
protectionist trade policies has perhaps necessitated an event of this stature.

I am sure the multilingual resource persons and delegates will instill a wide
spectrum of thoughts, issues, models and help the Conference achieve its
objectives fully. I wish all the stakeholders of this conference a great success.

With Warm Regards

-

Shri. Jawahar M. Shaha (Wagholikar)
President, AES,
Baramati




From the Desk of Secretary, AES

I am glad to note that AIMS Baramati has organized “International Multilingual
Conference on Human Values and BizTech at the Crossroads”. The event has
come up during such a situation when entire world undergoing enormous
uncertainties and turmoil on account of the pandemic.

The countries worldwide are in dire need of multinational cooperation to survive,
and fight against one of the largest human crises that is looming over the entire
world. Governments of all the nation states are putting their best efforts to save
their population at the same time demonstrating remarkable amount of humanity
in the fight against the Covid 19 pandemic. But the institutions independently
working in the society such as academic universities / institutions, NGOs and
other not for profit organizations can play a vital role in mitigating hardships
thwarting the progress of our society.

| appreciate the efforts taken by AIMS Baramati in this regard. The present
conference shall definitely be able to create a new hope and confidence by virtue
of the multilingual deliberations taking place in this unique academic event.

-

Shri. Milind R. Shah (Wagholikar)
Secretary, Anekant Education Society, Baramait

My Best Wishes to all the concerned..




From the Desk of Secretary, AIMS

[ am happy to know that AIMS Baramati is organizing the” International
Multilingual Conference on Human Values and Biztech at the Crossroads”. The
conference considers all aspects of the linguistic and sociolinguistic competences
and outlooks of bi-/multilingual speakers who are cross existing social and
linguistic boundaries, adopting themselves or propagating plural human values.
The organizing committee has invited abstracts in all possible areas of research
in Human values as well as emerging business practices, transcending to the
disciplines of social sciences, humanities, economics, technology, and science.

The conference has brought some of the best talents across the world who are
veterans in education, technology and commerce. Besides, the delegates have
contributed their research abstracts on diverse areas and languages, making the
conference proceeding a priceless document for AIMS as well as all the
participants in this unique academic event.

I wish all the resource persons, the delegates and AIMS a great success in
achieving the objectives of the conference.

With Regards....

Shri. Vikas Shah (Lengarekar)
Secretary, AIMS, Baramati




Preface

Seasons Salubrious Greetings from AIMS!!!

I welcome all learned scholars, academicians, fellow members, industrial folk, participants
from India and abroad, my dear students and all my well-wishers. It is very sparkling
momentum to host the 1% International Conference on very interesting and useful topic,
‘International Multilingual Conference on Human Values and BizTech at the
Crossroads’ and surprisingly it has been loved by across the globe and created diversified

learning environment and worthily networking.

This is of its first kind of International Conference perhaps, which takes us to speak in our own
mother tongue, on both human values and our prosperity (industrial growth) to live better life
with peace. As per the study the confluence of brain, heart and tongue is best presentable in
our own mother language. The ideas are being generating in ‘brain’ hence presenting in our
mother tongue in one go keeps it originality rather than transmitting in some other
communication mode. Further it is noted that, it saves time, energy and economic front as well,
which can be used for other productive purposes. Thus, mother tongue really a jewel box of

innovation, acumen of research and significantly hovers on values.

This on-line initiative of International Conference at AIMS will grow further in years to come

and will be an integral part of the AIMS activity plan.

Let us gain with this power-packed intellectuals’ galaxy engine to strengthen our values,

business and technological front.

Multilingual Leverage: Learn, Unlearn & Relearn.......

\\,

Dr. M.A. Lahori
Director, AIMS, Baramati.
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Keynote Address on “Human Values and Business Development”
delivered at International Multilingual Conference on Human Values and BizTech at the

Crossroads” organized by AIMS Baramati

Dr. Ankush Aher,
Principal, Vishwasrao Ransing College, Kalamb-Walchandnagar
drankushaher@gmail.com
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Keynote Address on “Re-engineering training and development for improving bottom-line”
delivered at International Multilingual Conference on Human Values and BizTech at the
Crossroads” organized by AIMS Baramati.

Md. Musharrof Hossain

Founder President (FBHRO), Bangladesh
Past President, (BSHRM)

Past President, (APFHRM)

Now a day’s organizations as well as employees understand the benefits associated with the training and
development. In a nutshell, strengthening employee skills reduces weak links, improves productivity, has
a positive impact on innovation and is extremely influential in improving employees’ morale. Due to the
Covid-19 pandemic, most of the existing skills and competencies become obsolete and organizations need
to immediately look at the competency requirements of the employees to survive during and after Covid-

19 pandemic.

As a Learning & Development (L&D) professional, you know that corporate training is valuable to your
organization. After all, talent matters more than ever, and L&D programs are critical to building a skilled
workforce. The good news is that your top leaders also agree. In fact, a 2014 PwC study found that 64% of
CEOs consider building a skilled workforce a top priority. And in most organizations, this commitment has

been reflected in the expansion of training budgets over time.

However, larger budgets also bring increased scrutiny, and corporate leaders are demanding to know what
they’re getting out of their training investment. In the same PwC study, 77% of L&D heads reported more

pressure from their organizations to demonstrate the tangible business impact of training.

The whole training and development program must link with the strategy of the organizations and should
align with business and customers. Due to covid-19 pandemic most of the training and development should
be based on needs and operate in a flexible manner. The organizations must create a culture of continuous
and self-directed learning. About 80% of the learning must be placed on Learning Management System
(LMS) so that employees can learn at their convenient time without hampering the business and customer
services. The new learning about changing nature of IT should be emphasized in organization and that
should include everyone in organizations regardless to their level and status. It has been proved and evident
that learning and development has positive and sustainable economic growth and contributes significantly
in bottom-line for the organizations. Therefore, each and every organization must plan and invest their time,
energy and money for building competency-based learning and development framework by linking with

the organizational vision, mission, goals and objectives.


https://www.pwc.com/gx/en/services/people-organisation/publications/ceosurvey-talent-challenge.html

Keynote Address on “Thinking Values- Thinking Dignity: Towards an integrative
perspective ” delivered at International Multilingual Conference on Human Values
and BizTech at the Crossroads” organized by AIMS Baramati

Dr. M. SATISH KUMAR, FRGS, RCS, FHEA
Faculty of Engineering and Physical Sciences
School of Natural and Built Environment
Fellow, The Senator George J Mitchell Institute
for Global Peace, Security and Justice
Queen’s University Belfast
Belfast BT7 1NN, Northern Ireland
Email: s.kumar@qub.ac.uk

In an age when human life is consumed by an enormous flow of information and where one
cannot visualise a moment without being integrated to ICT network, the question of values
become far more intrinsic and paramount to daily existence. While we are all connected, we
are at the same time deeply fragmented and individualised and present ourselves in ‘byte-size’
formats rather than holistically as a human being. We make judgements about an individual
based on Twitter feeds and Facebooks, WhatsApp and TickTok, etc. the question is how far
should we re-purpose values and why?

This talk attempts to re-center the role of values in our daily existence and align it to questions
of ‘dignity’ in this seemingly integrated world. This will be followed by an analysis of
challenges imposed by the constantly evolving technology on our value system. We will then
conclude by focusing on the paradoxes relating to transparency and technology and its impact
on value systems. An attempt will be made to reinforce the significance of values in the context
of India which is distinct and grounded in traditions.


mailto:s.kumar@qub.ac.uk

Keynote Address on “Human Values” delivered at International Multilingual Conference on

Human Values and BizTech at the Crossroads” organized by AIMS Baramati

Mr. Abdullah Salim Suhail Al-Awaid,
Dhofar Integrated Services Company,

Sultanate of Oman.
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Keynote Address on “Role of Human Resource Management in GLOBAL VISION
20307 delivered at International Multilingual Conference on Human Values and BizTech at
the Crossroads” organized by AIMS Baramati

Dr. Hamid Saremi
Chancellor
Assrar Institute of Higher Education
Mashad-Iran
Email: hadi_sarem@yahoo.com

In the vision 2030, due to the changing business environment, human resource management
must also change. Due to the need to respond to change, forecasting the environment, change
and make effective decisions about the future, human resource management must change.

The future is unpredictable and it is difficult to determine what will happen. Therefore,
flexibility and achieving sufficient knowledge is important to respond to these uncertainties,
while human resource managers keep in touch with technological development, it is essential
to combine issues related to their key personnel roles with general business and economic
issues.

It should be noted that successful human resource units and managers have a significant
strategic impact on their respective organizations. Of course, the main personnel roles are
related to the most important organizational resources, namely the workforce and human
resources. The management of these roles, i.e., hiring, selection, appointment, training,
development, etc., have direct effects on shareholder return on productivity and productivity.

Successful companies constantly attract and retain productive employees. Human resource
management plays an important and critical role in crises, including the recent crisis caused by
the Corona virus epidemic.

Covid-19 has forced HR to rethink all the ‘best practices’ they knew of so far. The business
conditions are highly different from ever before and most predicted trends have become non-
existent. This is a lesson to be learned for HR while moving forward. Current HR heads must
learn everything about the industry, competitors, and business operations to fully evaluate the
future.

The 2030 vision imagines a world in which human resource functions disappear as we know
them and are replaced by automation, outsourcing, and self-organizing teams. Or a world in
which the battle for top talent is so intense that most tech professionals hire programmers to
negotiate and manage their affairs.

These perceptions are Like a scientific story, But the world of work is evolving so fast that
any scenario can become a reality. Massive events such as digitization, the advent of
automation, and demographic change are disrupting the way of work today and the way
companies relate to their employees. Four worlds of work are imagined in vision 2030
regarding Human Resources Management.

The unstoppable pace of change has made long-term planning and even contemplation difficult,
and because so many complex forces are involved, linear predictions based on recent events
are very simplistic. There are four options for the "future work world", each marked in one
color i.e.- red-blue-green-yellow.



In the Red world, which is dominated by individuality and multiplicity, to be smaller is sign of
power.

Technology allows to very small businesses to make use of the vast amount of information,
skills and money that previously provided to large organizations only. red world is
Innovative role of HRM.

In the , Which is an individualized and integrated world, large global corporations
Companies are centered and they become bigger, more powerful, more effective more than
ever. Under these conditions, companies see their size and influence as the best way to protect
the margin of profit against the competition with counterparts and companies that suddenly

enter the market.

The green world that is based on a shared and integrated system move based on the need for
Companies will have strong ethical and ecological guidelines in strong social awareness.
response to public opinion, the growing shortage of natural resources and rigorous international

laws.

In the yellow world, which stimulates the system of multiplicity in a multi-world world grows
up, employees and companies are looking for more meaning and communication.

In this world, human dimensions will be given a great deal of value. Employees will be flexible
and independent and will work for the organizations with strong social and ethical
backgrounds.

These examples of the shape of the world in the future in 2030 are created based on the reaction
that people and organizations have shown to the forces of communalism and individualism on
the one hand, and integration and fragmentation on the other.

These scenarios help organizations explore different possibilities and be prepared for them.

One possible outlook is that the world is moving away from large company's capitalism as
technology makes small businesses and corner markets stronger, or the corporate system
becomes a priority.

Because communities and companies work together on a sense of shared responsibility. Is
"myself first" prevalent or do societies come together to achieve greater desirability? Does
digital technology mark the end of large corporations or help them reduce their internal and
external costs and become more powerful? Certainly, in the future of work, one of the factors
of the four worlds envisioned - red, blue, green and yellow - will have more influence and
power.

But the logic behind each of these worlds has important implications for those responsible for
hiring and developing the workforce, as well as for the workforce itself.

The manager of human resources and business must be committed to the success of the
organization and the achievement of organizational goals. Human resource managers to
stimulate digital, cultural and operational areas, they have to lead everything for business and
work. Wish you all success.



ENGLISH
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Relationship between Action-Oriented Leadership and Theory of Consciousness
Deliberations From Bhagwad Gita!

Prof. Ramani Swarna
Delhi University, New Delhi
ramaniswarna389@gmail.com

In the contemporary times, human beings faced few challenges in terms of the well-being,
maintaining good health, adopting quickly to the rapid changes across the society and adjusting
t them as far as possible. With this at the background, the present study focuses on the
establishment of the relationship between the action-oriented leadership values and presence
of consciousness. The theoretical model is based upon the theory of consciousness presented
in the holy book of Bhagwad Gita. The study allows one to see the importance of the ction
oriented leadership, values attached to it and its immediate repurcussions also. The main
research questions are:What is the theory of consciousness as observed in Bhagwad Gita? How
is this related to action oriented leadership? What are various lessons learnt from this model?
Apart from this, the study also focuses on the theory of consciousness. Moreover, it helps to
understand it in terms of body, mind and soul. Secondly, its importance in the various time
periods also. Consequently, one may know various relationships, implications of it and the
future scope within the present scenarios.

Keywords: Action Oriented Leadership, Theory of Consciousness, Bhagwad Gita,
implications, scope

! Abstract presented at the “International Multilingual Conference on Human Values and Biztech
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Business Development is a Debt Game?!

Dr. M. A. Lahori
Director, AIMS, Baramati) Dist-Pune-India.
drmalahori@yahoo.com

*kk

The birth of business at the beginning was for the livelihood and to meet the needs of the family and
life but not as a passion. Over the period of time, the hardwiring into the business gave the taste of
the ‘Motivation (money)’ and that business became the family business (passionate). The study
reveals that all the big business houses of today are derived from this concept. And the business
development and diversification took place from the raising the funds from various means and ways
(sources). Thus, the pillar of the Business Development is on the Debt and in the course of the

business transaction, it became the Debt Game.

The situation since 2019 (Covid-19) has really on the crossroads, because the Return on Investment
(Rol) very much depleted and rather difficult to generate the Break-Even-Point (BEP). The
unorganized and small businesspersons have called-off their days from their business and getting
affiliated to big business houses. Because raising funds for big business houses are easier by

instruments like, IPO, bank loan, debentures, venturing fund, acquisition, merger etc.,

The study reveals that, most of the development and diversification of new business basically take
place on debt and the planned business activity is not being happening due to the force majeure and
meaning thereby the expected results were in pipeline for years. The momentum has been buckled
due to various implicit and explicit causes, such situation made the investors and the business houses
really at crossroads even keeping the fingers crossed for the debt game, because entire circulation

and movement are volatile.

Key words: livelihood, hardwiring, fund raising, Rol, momentum, fingers crossed, development and

diversification of new business.
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Ethics in Business?

Prof. Sayed Wajid Peerzade
Head Dept. of Commerce, Anjuman Degree College,
Bijapur (Karnataka)

Ethics is historically important branch of philosophy that focuses on morals and values. It
broadly conveys the concepts such as right or wrong, good and evil and being held
accountable. Values provide guidance as people can determine right versus wrong, good
versus bad. They are the standards. Ethics is about the actions and decisions, and in
business context, marketing ethics or marketing morality relate to such issues as product

safety, bribery, deceptive advertising, deceptive pricing etc.

Ethics has become a buzz word in today’s business environment. Corporations are getting
concerned about corporate governance, CSR, green marketing etc. But none of them can
substitute ethical behavior completely. Marketing ethics is a systematic study of how well
accepted moral standards and principles are applied to marketing decision, behavior and

institutions.

In today’s competitive global marketing, ethics play a vital role, as it deals with human
values and benefits. Globalization is the factor to spread business beyond the boundaries
where marketer has to deal with cross culture. Top MNC’s like McDonald and Nestle had
faced lot of problems even after incurring billions of dollars in monetary values because of
neglecting ethical issues in their marketing practices with consequences of losing countless

customers.

Good ethical practices and decision making will bring ling term benefits for the company,
thus enhancing its image at the international level. Marketing ethics may be summarized as
practices that emphasizes transparent, trustworthy and responsible organizational marketing
policies and actions that exibit integrity as well as fairness to consumers and other
stakeholders. Ethics is all about integrity of people engaged in business. It is a concept of

consistency of actions and outcomes.

Keywords: philosophy, morals, deceptive pricing, Globalization, Marketing ethics
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Human Values in the Digital Age!

Dr. P. Pirakatheeswari
Assistant Professor
Sri Ramakrishna College of Arts and Science (Autonomous), Coimbatore — 6.
E-Mail : prabhagopal23@gmail.com

Digital transformation is the talk of boardrooms, and it sits at the top of corporate agendas across
all industries worldwide. More than a third of financial institutions expect to undergo a major
digital transformation over the next few years and emerge as significantly different companies
(financial industry is the top leader in adapting digital solutions). Fundamental actions to focus,
simplify and lead in the upcoming digital revolutions are for enhancing customer value and
shareholder returns. For some reasons, it could be difficult to achieve significant levels of both
indicators as shaping of businesses aligned with customer patterns is not an easy task. With the
noteworthy growth of Internet of Things and smart devices human life and habits have clearly
been changing. Obviously knowing that the digital revolution is not only a technological shift
but an organizational change at the intersection of technology, business and people. As a part of
this adaptation, people can suffer the most and be replaced by machines and automation systems
which can be more efficient and cost drastically less than a human.

In the digital age, as technological progress speeds up and the potential of artificial intelligence
is unleashed, humans should focus on soft and technical skills that robots cannot replace.
Relatively abstract and higher educated skill sets such as social and creative intelligence will be
in greater demand. Low skilled workers who perform non-routine tasks such as hairdressers or
personal trainers will also remain in high demand. The best way to be prepared well for this
transformation is to take into account the fact that digital transformation requires emotional
agility. People to people interactions where humans’ involvements cannot be replaced is a place
where humans can find a spot for themselves.

Key Words : Digital Age, Digitization, Digitalization, Human Involvements, Automation.
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Emerging Impact of Artificial Intelligence and Marketing?!

Dr. Rakesh Shirase
SBIIMS, Pune
Abstract:

The technology progression and expansion, the current and newest in-technology is artificial
intelligence known as (Al). Al is a progressive level of expertise, advanced with the purpose of
economic development, high efficiency and to help market to get over their tedious tasks. Al is
created on Big Data, and a set of algorithms sense, learning, analyze and perform the assignment,
as a human would typically do. Artificial intelligence is a catchword and ubiquitously there is the
talk of Al; though like every new equipment, Al also comes with its positive and negative. The
contest is of its procedure, application, and its impression to survive and sustain in the competitive
world. Artificial intelligence is a fundamental part of the Industrial Revolution 4.0. Each revolution
originates with the request for a major change in the current structure and situation. Till it settles,
all the features of new technology with the mandatory setup and outcome with reference to the
willingness of an employee to learn and adapt remains intriguing. The interaction of together these
questions are vital since the overall marketing management and organization. However, this very
requirement possesses a huge challenge for skill up-gradation, employability of middle
management, older employees, and all employees of the organization. This Research focuses on
the infusion of artificial intelligence-based systems in an association and the emerging challenges
and opportunities in Industry.

Keywords: Artificial Intelligence, Industrial Revolution, Marketing Management, Bigdata
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Artificial Intelligence- The Catalyst!

Dr. Amar Prabhakar Narkhede
Assistant Professor
SaiBalaji International Institute of Management Sciences, Pune

The down fall of mass media advertising is due to dawn of digital marketing and internet revolution.
Various techniques like neuro-marketing, personalized/customized marketing, marketing automation,
Image processing, Voice recognition, Pattern Analysis is at boom, this is possible only because of one
and only one thing i.e. Al- Artificial Intelligence. Artificial Intelligence grab limelight in today’s
marketing world especially in sales and marketing.

1950’s was the era when Artificial Intelligence concept conceived, it took more than 50 years (more
than half century) to understand the effective use of Artificial Intelligence to enjoy the real benefits in
the business with the help of Artificial Intelligence applications.

Huge customer data (we called it Big Data) which is being generated by social engines and e-commerce
platform. The effective utilization of this data to ensure the customer satisfaction and retention was the
big challenge Infront of the organization. Artificial Intelligence based techniques was perfect solution
to the problem. it become vital ingredient in the marketing which ensured the achievement of
organizational goal by using the available data.

In today’s competitive world, the use of Artificial Intelligence is on hype. Big or small organizations
are using Artificial Intelligence to achieve their goal and can utilize the marketing opportunities
effectively.

Marketing is itself very dynamic concept and deals with ever changing behaviour of consumers.
Artificial Intelligence is truly playing role of catalyst in the marketing environment which help the
organization to achieve their objectives and take edge over the competitor.

Keywords: Artificial Intelligence, neuro-marketing, personalized/customized marketing, marketing
automation, Image processing, VVoice recognition, Pattern Analysis, Big Data
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Technology and the Role of Ethics in Business?

Dr. T. Kalakumari, Dr. Jehan Murugadhas
Associate Professor, Lecturer,
Department of Commerce, IT Department,
Sri Krishna Arts and Science College, University of Technology and Applied
Coimbatore - 641 008 Sciences - Nizwa
Tamil Nadu, India Sultanate of Oman

The role of technology and business ethics has been discussed across different streams, from
science and technology, engineering, computer science, critical management research and law.
Although companies play an important role in developing technology and making reasonable
value judgments about acceleration of technological development. Here, the authors focus on
digital technology, relying on the rapid acceleration capabilities of digital capture, storage, and
transmission to intervene in the equipment of this article. Technologies have their own
characteristics about how they promote or hinder certain behaviors and even behave differently
for different groups of people. Technology also has political implications for society and the
structure of roles and responsibilities within organizations often with conflicting meanings.
Science and Technology Research (STS), engineering, computer science, key management
research, and law pay little attention to the role of companies and managers in the design,
development, and dissemination of technologies within communities and companies. Johnson
(2015) pointed to the possibility of an accountability gap: when technology assumes the roles
and tasks previously entrusted to humans, it refuses to take responsibility for the decisions it
makes. With the acceleration of technological development, how we will understand the
companies owe to society's profile, its role in technological development and the formation of
appropriate value judgments for its use are still open. Our focus here is on digital technology-
devices that rely on rapidly accelerating digital acquisition, storage, and data transmission
capabilities to disrupt human processes. Conceptually, this includes machine learning
applications, information and communication technology (ICT), and autonomous agents such
as drones. The focus of this article is how companies should make ethical decisions when
developing and implementing these technologies.

Key words: Technology, Communication, Ethics, Business, Machine learning
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Multilingualism: Its Importance?
Dr.1.M.Khairdi
Assistant Professor, Department of English
C.B. Khedgi College Akkalkot
Dist. Solapur Maharashtra

Multilingualism is the use of more than one language, either by an individual speaker or by a group of
speakers. It is believed that multilingual speakers outnumber monolingual speakers in the world's
population.

Staying multilingual appears to be more problematic than becoming multilingual. This is connected with
school and peer groups. Schools are usually dominated by one language which is not necessarily the child’s
language. Under favorable conditions the child’s language is still offered at school, but, although the
situation has improved in the course of globalization. Schools still work with national ideologies and build
up linguistic hierarchies. Multilingualism arises when languages get into contact. The reason for language
contact is the simple need of communication between human beings with different linguistic backgrounds.
One of the occasions that could effect such a situation is population movement, i.e. a group of immigrants
gets into contact with the population of the target location. In order to communicate they have to get at least
some command of each other’s language. Within one interaction setting the language may vary depending
on different interaction contexts, especially within the household. Family members may switch to another
language when friends are visiting or when they answer the phone. Another cue that might influence
language choice is the topic of conversation. For instance, when talking about school parents might address
their child in the language that is spoken at school. But when reprimanding their child, parents might switch
to their mother tongue.

A multilingual speaker might not be equally proficient in all his languages. One could assume that the
speaker is more proficient in the language he or she uses most frequently, i.e. he can read, write and speak
fluently and faultlessly and proves to be competent when dealing with register and style. He or she might
be able to speak another language but is perhaps unable to write it.

Keywords: Multilingualism, population, peer groups, movement, mother tongue.
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Role of Human Values and Change Management in Present Pandemic Crisis*

Dr. G. Subashini
Assistant Professor,

Sri Padmavati Mahila Visvavidyalayam,
Tirupati, AP, India.

The present pandemic situation has impacted almost everything in the worldwide. And know
almost all the countries facing the time of crisis. It is the first major pandemic of digitally-
connected age. The darkest and most desperate of times is never be permanent because it
enables for new learning and possibility, will helps to upgrade and strengthen humanity’s
indomitable network of global citizens. We are living in the new era of Innovation and
technological advancement. The crisis is may be due to either Natural or Man-made, but
changes in the environment is static. Adopting to the changes by innovation and interventions
will always give the solution for all. The present paper explains that the current pandemic
situation has not only gave toughest time but also gave confidence to the population in coping
up with the help of human values and prioritises, services responding, good governance and
new measures of success, innovative solutions with creation of new products significantly
influencing for the sociopsychological wellbeing and for sustainable economy. The process
may be lengthy, but solution is definite.

Key Words: Pandemic Crisis, Human values, Innovation, Change Management.
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A Study on Impact of e-Retailing on Indian Consumerism?

Ms. Ambika Takale,
MBA | Year, AIMS Baramati
Dr. Umesh S. Kollimath,
Associate Professor, AIMS Baramati

Consumerism has seen a remarkable evolution in Indian society since the unfolding of
Liberalization, Globalization and Privatization (LPG) in early 1990s. The MNCs from the
developed world came to know the immense potential of Indian Markets brimming with youthful
aspirations. This paved way for flooding of huge assortment of goods in automobile, textile,
FMCGs, Consumer durables, and eventually transcending to service businesses in Hospitality,
Healthcare, Banking and Finance Sector. The next most significant phenomenon after LPG that
might have influenced Indian consumers is e-Retailing (also known as etailing). It has obviously
increased the convenience of consumers in unprecedented manner. Indian consumers have been
experiencing exuberance in terms of variety of goods and services, a range of prices & payment
options, agile delivery, real time customer response and so on.

Thus, Indian consumers in different age groups are on shopping spree for various kinds of goods.
The present research paper is an attempt to understand the impact of e-Retailing on the
consumerism especially of the people residing in suburbs and small towns. The researcher would
adopt consumer survey and interview of important stakeholders in this regard. On account of
ongoing pandemic and resultant restrictions, the entire study would be dependent on survey and
interactions using online platforms. The proposed study would reveal such insights on Indian
consumerism as the influences and motives of consumers to adopt e-Retailing, their shopping
behavior, their satisfaction level, etc.

Keywords: e-Retailing, Consumerism, Online Shopping, Eyeballs, Shopping dynamics.
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Digitization via Technology as Liberators in Covid -19 Pandemic?

Ms. Mayuri Moreshwar Desle, Assistant Professor.
Bharati Vidyapeeth (Deemed to be University)
Yashwantrao Mohite College of Arts, Science and Commerce, Pune — 38.
Email Id: mayuri.desle@gmail.com

Abstract:

The Covid — 19 Pandemic has led to an inconceivable fear all around the globe where every
authority was shaken to their core. But one thing that has kept everyone connected though
physically apart is the technology and digital support. Technology has played a significant role not
just in spreading the awareness among people about coronavirus but also helped to cope up with
it through medical advanced technologies. Our saviors ‘The Doctors’ during pandemic has got the
greatest help of technology to fight the virus and develop vaccines for mankind. The media which
was the only communicator during Lockdown that kept us updated on the prevailing situations and
actions taken thereon is also the wing of technology. Digitization in educational sector has saved
the world from being stagnant and tried its level best to continue as smooth as possible, with the
help of video conferencing the students stayed home without giving up on their studies and careers.
Examinations were also made possible online. The pandemic has also had an adverse effect on the
economies as all the trades, transactions were forced to slowdown to comply with the social
distancing requirement and prevent the spread of Virus, but businesses which were adoptable to
digital technology kept afloat their survival. The OTT platforms has silently played a key role of
keeping the mental health stable during the lockdown as loneliness is hub for many psychological
illnesses, with sudden change in lifestyle and cutoff from the day-to-day activities these series and
movies available on OTT platforms have escaped people from boredom. Hence undoubtedly

digital technology has acted as a liberator in many ways during pandemic.
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Factors affecting the growth and sustainability of established brands (Indian Perspective)!

Hemant N. Chatur
Date Written: July 15, 2021
Assistant Professor (BBA)
Ness Wadia College of Commerce, Pune
Email: hemantnc@gmail.com

In modern business environment although established brands are having edge over the challenger and
follower company’s brands in the marketplace, the situation for company’s having leadership position
of their brands in the market is becoming immensely challenging with respect to retain their leadership
position of their brands as well as to achieve desired level of growth in terms of volume, value, and
contribution. It is becoming extremely challenging for Leader companies in the market to retain the
leadership position of their brands as well as to achieve the expected level of growth. As the market
environment is becoming extremely dynamic, there are various factors making the hindrances in the
growth journey of established brands like Apple, Samsung, Sony, Maruti etc.

In the past only large organizations could be able to run advertising campaigns with large budget
through electronic and print media. Now social media platform (Twitter, Instagram, Facebook, You
Tube, and Whatsapp) is providing opportunity from small to large organizations to promote their brands
aggressively in economical way. Which helped them increase their brand visibility and ultimately the
customer awareness.

Key Words: Leader, Challenger & Follower Companies, Brand, USP, Premium price
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Decoding Indian Capital Market and Investors Sentiment: Bullish amid threat of
Economic Growth!

Dr. Prashant Tryambak Patil, Assistant Professor,
Bharati Vidyapeeth (Deemed to be University)
Yashwantrao Mohite College of Arts, Science and Commerce, Pune — 38
Email 1d: ptp7785@gmail.com

Abstract:

Capital market performance is assumed to be reflection of current economic situation of a country.
It is also considered that normal economic situation indicates total market capitalization of listed
companies in a country approximately equals to value of country’s Gross Domestic Product. Since
March 2020, the curse of Covid-19 pandemic has significantly affected the global economy.
Because of lockdown almost all sectors except agriculture have shown negative growth during the
period. However, during the same period with mildest deep Indian stock market indices are
registering new highs continuously. Initially the reason behind this bullish perception of capital
market was surprising but recent research highlights that this rally is the result of increasing
number of investors a good sign for Indian Capital market and the faith of world in Indian
economic sustainability during and after pandemic situation. During the period of pandemic, lakhs
of businesses have started their operations in virtual mode and serving to the need of people even
during lockdown. From a roadside seller to a big business giant have adopted technology to reach
out to their customers have relieved the pressure on economic growth. have movement of market
indices has given a strong indication of investors across the globe believe that Indian well-
established firms are capable to sustain through curse of lockdown and decreased demand. IBEF
i.e. Indian Brand Equity Foundation has stated in its report on Indian Consumer Market updated
July 2021 highlights that Indian markets are headed by growing demand, new opportunities, policy
support and increasing retail and FII investments.

Keywords: Capital Market, Economy, Pandemic
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A Review of Kaizen Tool and Role of Human Resource?

{
Dr. Vinod N. Sayankar
Professor, Anekant Institute of Management Studies (AIMS), Baramati
vnsayankar@gmail.com

Today, competition is steadily increasing for the company. In order to maintain its worldwide
market, customers are required to deliver excellent product or service at competitive rates. Current
companies' primary aim is to produce/produce excellent quality by reducing waste creation.
Mainly Lean approach is used by the organisation. Lean methodology's major pillars are Kaizen.
The Kaizen was told in many ways. Everyone, every day, everywhere improves the Kaizen
definition. The Kaizen is only about improving. The technique enhances several elements, goods,
persons and places of work. The Department of Human Resources has a major role in
implementing the new system from Kaizen, etc. The company must take the utmost care to execute

it. Hence researcher try to find out its vital role in effective implementation.

Keywords: Highest Quality Products, Reduce Waste, Lean Methodology, Role of HR
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Effect of Training, Development and Its Role in Implementation of Quality Management
System?!

Prof. Mrs. Kalpana V. Sayankar
Assistant Professor
SKN Sinhgad School of Business Management, Pune
klmalankarl@yahoo.com

Training is to help a person to improve his or her performance and effectiveness via the
improvement and improvement of his or her professional knowledge, the learning of skills in the
workplace, and the promotion of appropriate conduct and conduct towards employment and
people. Training may be targeted to improve existing capabilities in the workplace or prepare
people for future greater responsibilities requiring more expertise and skills. Training enhances
employment performance. It is necessary to evaluate the influence of training on the learner and
his company in order to verify the effectiveness of training. Training and development capable of
unleashing the skills of human capital. A deep-seated training programme serves as a vehicle for
improving staff abilities and improving their work. For employees, the organization and its
efficacy, training and development is highly important. The difference between a decent firm and
a large company is human capital.

In any organization, quality plays an important role. The quality of the product is accomplished
through an effective system of quality management.

The quality cannot be achieved by a single person, team efforts required to achieve the quality.

Hence training to the employees needed to make aware about the quality consciousness.

Keywords: Performance, Knowledge, Human Capital, Skills, Quality
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Research on the Indian start up: A need of the hour?

Prof. Firdaus Bashir
Research Scholar,
PSG College of Technology, Peelamadu

Indian startup has given an opportunity to his people to unleash their dreams of starting world-class
startups. Though India has in its credit successful stories of startups marking global impact, on the other
side there are numerous cases of startups closing down within few years of inception and suffering
enormous loss. In the year 2016-17, startup ecosystem faced stagnation but now India is witnessing a
guantum leap of startups approximately ranging to 15,632 recognized by department of promotion of
industry and internal trade (DPIIT)and by encouraging foreign companies to collaborate with Indian
startups thus boosting” international startup ecosystem”. Job markets have witnessed a boom in both
direct and indirect jobs and also local consumers are enjoying customized services like never before due
to such unsprings. India has created its own niche and currently enjoying the third major position in startup
economy globally. Though sphere like health education and sanitation are areas still waiting to be
explored incalculably.

Encouraging innovation will be the outcome of the research which will directly solve hurdles with
impactful results encountered by Indian society. Research on studies leading to startup success and failure
will enumerate the importance of learning local consumer behavior, traditions, beliefs, spending habits of
customers and many unforeseen factors thus enabling fresh and young minds to foreseeing the locality
market or planning differently for different markets. Without ample research such startups may hit the
rock bottom and find no light of day.

Keywords: startup, global, ecosystem, collaborate, market
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A Study of Impact of Covid-19 on Marketing strategies of Pharmaceutical Companies
with reference Maharashtra state (India)!

Dileep Madhukar Pawar
Research Scholar at MES’s NWIMS&R Pune
pawardilip937@gmail.com

On 27 January2020, the first case of covid-19 infected patient found in the nation and
everyone’s eyebrow raised like something gigantic, disastrous and contagious disease will
engulf the Globe. India the nation of strong connotation with good immunity of the large
population started taking care against the Covid Infection and so on, Meanwhile the
Pharmaceuticals and Healthcare sector of the globe had engrossed in finding the best vaccine
to stop the infection or to stimulate antibodies in the human body by various ways, one of them
was plasma donation, The objective of the research is to study the various aspects of changes
incorporated in the Marketing strategies of Pharmaceutical Companies and in and across
Maharashtra and also to see how the various elements of seven Ps of Marketing Mix changed
due to Covid-19. A Researcher has used primary as well as secondary data to check the impact
of the Pandemic on Marketing strategies and change adopted in the Marketing Mix., This study
is a combination of Descriptive and exploratory research wherein the researcher wants to
explore new aspects of marketing strategies during pandemic since this kind of pandemic
would mould the company to coup up the change introduced by China in Globe. During this
research, the researcher come across the following finding like the pharmaceutical companies
had explored the challenges to position themselves in the mind of the consumer as a novel
service provider with no options and it has been observed that there was a huge change in
Marketing Mix which enables the Pharmaceuticals and Healthcare industries altogether to
leverage the best value for the Population at large, the vivid changes were observed in terms of
Product, Price, Place, Promotion and People, Processes and Physical pieces of evidence, out of
these Marketing Mix the most vulnerable Marketing Mix during Pandemic was Price because
of Pandemic this P has set new norm to operate healthy in the uncertain market while leveraging
best of the best Healthcare service to the target Audience because of which the Pharmaceutical
companies at large made considerable amount of profit and also increased their Market share.
The intend of the researcher is to observe the positive effect on the overall marketing strategies
of the pharmaceutical companies in Maharashtra.

Key words: - Marketing strategies, Marketing Mix, Pandemic, Pharmaceutical Companies,
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CORPORATE SOCIAL RESPONSIBILITY IN INDIA!

4 ;’v , e
S. Anitha
Assistant Professor,
Department of Business Administration,
Dr. Umayal Ramanathan College for Women, Karaikudi,
Sivagangai Dist., Tamil Nadu.
E-mail — anithasrinil9@gmail.com

Business companies in India are extremely realizing their stake in the society and engaging in
numerous environmental and societal activities. Corporate Social Responsibility holds a very
significant place in the development of India and can emerge as an unconventional tool for
sustainable development. As companies have revealed more apprehensions for their immediate
community and the stakeholders, it can be stated that much of the fortune of society lies in the
hands of the business corporates. An effectively implemented CSR approach calls for aligning
these initiatives with business goals and objectives and corporate responsibility across the business
principles to make CSR louder and focused on what matters really. Firms have been undertaking
abundant effort for the attainment of business goals and marring the business goals with social
responsibility practices. CSR has crossed an extensive way in India. From responsive
accomplishments to sustainable initiatives, corporates have clearly unveiled their capability to
mark a substantial difference in the society and develop the overall quality of life.

Keywords: stake, unconventional, CSR, sustainable initiatives

! Abstract presented at the “International Multilingual Conference on Human Values and Biztech at
the Crossroads” held on 24" July 2021 online.

18



AIMS Baramati, Pune, India ISBN: 978-81-947958-3-4

Studies on the Impact of Anthropogenic Activities on Elephant Population in Coimbatore Forest

Division of Western Ghats!

M. Samynathan, B. Ramakrishnan S. Raja: M. M. Sudheer Mohammed
Coimbatore

Elephant - the biggest animal on earth has an unavoidable importance in our cultural life. Apart from
being the official animal of the state it symbolizes our great cultural heritage, economic prosperity and
rich biodiversity. As the human population encroaches upon natural habitat, animals find themselves
increasingly in competition with people for space and resources. These human motives results Human-
elephant conflict (HEC). It also includes elephant crop raiding, infrastructural damage and disturbance
of daily activities, which can result in injury or death of people and elephants. The present study results

exhibits the attitude of locale about the wild elephants.

Key words: Human Elephant conflict, Attitude, Western Ghats.
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Problems of Rural Entrepreneurs in Virudihunagar District?

G. DINESH BABU,
Research Scholar, Department of Management Studies,
Madurai Kamaraj University,
Madurai, Tamil Nadu.

Abstract

Entrepreneurship is the ability to perceive an opportunity, the foresight to see scope for
its exploration, the courage to undertake the initiative and trying to take risks.
According to McClelland, entrepreneurship is the purposeful activity of an individual
or a group of associated individuals, undertaken to initiate, maintain or accredit profit
by production or distribution of economic goods and services. Mostly, the rural women
entrepreneurs are engaged in home-made articles such as candle making, handicrafts,
handloom (weaving) textiles, pickles, masala powder, agarbati, pappad, tailoring,
pottery, petty shops, tiffin center, snack bars, street vending (vegetables, flowers, fruits,
and the like), packaging materials, milk items such as curd, butter milk, ghee, and the
like. Women have the potential and the will to establish and manage business of their
own. What they need is encouragement and support in the form of various self-
employment generation programmes. There are different types of women entrepreneurs
in rural areas with a very small investment. This helps them to have a regular and
satisfied living with a small profit to manage the families on their own. The biggest
problem against a women entrepreneur is that she is a woman. It means that, the attitude
of society towards her and constraints in which she has to live and work is quite adverse.
In spite of the constitutional equality and legal equality, in practice the attitude of men
not only of tradition bound village men but even those who are responsible for decision

making in planning and research do not think of equality.
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Impact Of Quality of Work Life On Women Employee Performance in
Private Sector Banks!

R. KEERTHANA,
Research Scholar,
Department of Management Studies,
Madurai Kamaraj University,
Madurai, Tamil Nadu.
Quality of Work Life (QWL) has become one of the most important issues these days

in every organization. Employees are the force that is behind every successful
organization. No organization can become successful with technology only because for
the use of technology also, organizations need to have a strong work force. Quality of
Work Life was the term actually introduced in the late 1960s. From that period till now
the term has been gaining more and more importance everywhere, at every work place.
A bank is a financial intermediary that accepts deposits and channels those deposits into
lending activities, either directly or through capital markets. Quality of work life is
important to banking business organizational performance. Quality of work life is an
important factor that affects motivation at work and paves the way for poor work life
quality. Quality of work life has two objectives: to enhance the productivity and the
satisfaction of employees. A bank connects customers with capital deficits to customers
with capital surpluses. Banking is generally a highly regulated industry, and
Government restrictions on financial activities by banks have varied over time and
location. The Banking Industry was once a simple and reliable business that took
deposits from investors at a lower interest rate and loaned it out to borrowers at a higher
rate. Participation of women in economic activity is common in all the developed
countries but the extent of participation is different in every country. The economic
development of a nation depends much on the quality of its human resources. Women

in India by tradition and culture have for generations taken a self-effacing role.

Keywords: Work Life, Employees, work force, Quality deficits
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A Study on Impact of Micro Finance towards Empowerment of Women Self Help Groups
with Special Reference to Coimbatore District!

Mr. V. Harikrishnan Dr. R .Karuppasamy
Research Scholar Anna university Director,
Chennai Department of Management Studies,
vharikrishnan10@gmail.com Nehru Institute of Technology,
Coimbatore.

In olden days Indian women were mainly rendering services to the family members particularly to
the husband and children. So women were not allowed to go outside for earning income. In most
areas they were not allowed even to go for higher education. India being a country, with 70% of
its population belonging to rural sector, depends on agriculture and allied activities. It faces many
problems to generate income to the rural mass. Due to climate, rainfall failure and some other
reasons the farmers do not generate adequate income to meet their family needs and suffer a lot
most of the time except during harvest. The villages strive hard to run their family and to satisfy
their children’s requirements. Due to this reason the women started to generate income. At present
women contribute much for the development of all sectors of the country. Employment gives
economic status to women. Economic status increases social status and thereby empowerment. By
keeping this view all the governments try to improve the status of women in all possible ways.
SHGs are considered as the main channel for generating income to the women in all areas
particularly in rural and semi-urban areas. The growth of Self-Help Groups (SHGS) is evidence
of the fact that women are coming out of their shells, shunning their secondary citizen status and
are using their potentialities and talents for individual and societal benefits. Earlier SHGs were
formed by the less educated womenfolk, but today even educated women are coming forward to
form SHGs because of its various obvious benefits. In this context though the SHGs are improving
the socio- economic status of women, a specific study is needed for every region because of its
unique economic and cultural environment. Therefore, the present study has been carried out with
100 members of SHGs operating in Coimbatore District.

Key Words: Self Help Groups, Empowerment, Micro-finance, Income Generating Activities
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To study relationship between the human values & business technologies
at the times of COVID 19*

Prof. Ramani Swarna
Delhi University, New Delhi
ramaniswarna389@gmail.com

The COVID 19 has shown many changes and adoptions towards the changing environment at a very
rapid manner. There had been many deliberations with respect to the human values and the business
technologies that are being developed across the globe. As a result, it becomes essential to study the
relationship between the human values and business technologies. Thus, a systematic literature review
is done to observe the contributions in the previous studies specially in terms of the theoretical, thematic,
structural, framework, definition, model and bibliometric reviews. These will certainly help to know
more about the prior studies and their conclusions. It is from these points; the gaps will be collected,
and a model will be built upon to understand the contributions in the model of the relationship between
the human values and the business technologies. In the end, the conclusion is arrived at wherein one
will be able to see the mediating relationship of different values adopted from eco-feminism. Thus,
there is a new contribution added to the relationship. These values help in various ways. This will be
discussed in the conclusion, implications and future scope of the study.

Keywords: Human Values, Business, Technologies, Eco-Feminism, Relationship
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Digital Marketing in Covid-19 Era!

“—
Dr. Parag Prakash Saraf! Ubhedal Vallabh Jairam?
Director, Global Institute of Management, Sangamner Research Scholar, SPPU, Pune
paragsaraf_ca@rediffmail.com vallabh.ubhedal123@gmail.com

Abstract

2020 has taught us that the web world will be a new era for the upcoming generation. Many
companies have been forced to change or completely modify their working due to the Covid-
19. We have seen many products and services moving to online trading as people are staying
at home and can’t access physical markets. Employees are working from home or in hybrid
situations. As a result, the world is changing and making a new era for digital India. Well,
digital India is already there in the market but after the covid-19 situation, people are fully
relayed on the digital platform including industries like education to manufacturing through
various ERP systems.

We’ve watched the digital marketing landscape alter where offline shifted to online. Both firms
and digital marketing specialists scratching their heads as why their plans miserably seem to
be failed to cater the markets in lockdown time. The behavioral shift can be seen in today’s
market for adoption of digital business models. Digital contents and platform has created to
opportunities for marketing professionals and brand to the customers directly with ease.

This paper is an attempt to showcase the changes that came in the new pandemic era. By this
paper, we have tried to analyze and understand the changes due to Covid-19 in the field of
digital marketing.

Keywords: Digital marketing, Covid-19, Pandemic, E-commerce, Digital Business
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i

3caT

IS 19 HETART & HROT, G R HT FHRT o AR & JER A AT el & fow
Tl a0 FEA @l dg N e &, foaer den wena orE], Rt 3R geus w93
T &1 TfSiehel Fora®d & a<3el T 7 AT dGolld BTl & &g T cqaule 4ar &
T §138 AT H 3682 TAAA JHieTorrss fAeT & SN ol garT 31esa o amw
AaTfOTeh Tolta T RO T [ALAVOT &A1 HR 3o G@RT TS I8 HeAIcHS ool
I 3TN FIh IOTAITAAT T HRITAT AT AT|

IERIEDIECAIGTEEL Y]

T 3T A T FT ITAT I U, AGRTSE & g B e F (FRIAC 3R
ece) AT 3R FATHIN FAX N UGS Fa dlel 94 BHET & FAHe W 3¢ Thd o
AT AT| FI&TOT & JHieTeligeT GeaTdel, A&TiOeh dafla YA 3R oTaecas Gihar JAreT &
YROTHT &1 39ART ¥ IRATSIT fhar arm or, iR A-Frar) [aeawor & @y aoiarcAs
3ierst T 39ANT Fleh fARAVorT fRam arm Al dofra ¥ fAves & fav 3q% qanr 3w &
ST aTell fafdest Hhraer AT F TASA & AU F& SHREAIA3N & WA Th ellpleT
R TT i fr T

Sire - qRoTH
fashst & dehd el & o6 9ew 3R #@fger omt & dra deifvlew faweldr AR 3iieTergeT
3R X AR & S & fT Hedqul IHeR ST 1| 398 § &S o e H faffe=

! Abstract presented at the “International Multilingual Conference on Human Values and Biztech
at the Crossroads” held on 24" July 2021 online.

27



AIMS Baramati, Pune, India ISBN: 978-81-947958-3-4
TecHe afafafedt & 3T Aar & X a1 § 3N W I ol ol § St 3eg AT
deheilehl hiRrel W@ H #HAeg FX I 8| Hdellca SefOaer & 3TN Fid AR 39 3R
HFHTEIHET AR ¥ gl Fl1e, BT daidTe HGTAR & [FAfd @ 3cqe+1 gt arel dAhRIcAs
gHEr F fAdea & 998 # R I

IgEeT HAC / Afgard

Tg MY eI e, Fearat, o, AfHEs & v weHEe g 3R sas 87 &
TNITETeT SaMM| FTellieh, AT fhU a0 YAW FRF TATd FEAET 3R AT & T o 4
THel e HAT &, ToleTehT 3UANT §81 HEET & TIT AACHRIT & v FgH fohar S Hevalr
gl

gagiRe fAfgared
3 U & fAshy JiicTorrss RIaT 1 9@ gAaat & 3eheled el & faw 3qAmen gy,
GrEl W HY # S Ig THAH fdahed g

arATfare fafgare
36 U & sy ol g@rn IeHa fhu av darfiie dera iR diepfae 3 Aferw
TR &1 & @ R STwem, 38 d#7s & [T sracHg gt

Aiferehdl/aqea
I AN TETTA AGRISE (3NA-HAS 2021) H WATehsT3eT & SR HIAT 3T 2T, 3R 3TH ATETH
& gred aRUTA Hel G & g

qEY eq
AeifOTeh TaTra, IS 19, HIATCHS e T, JiicTergeT &t
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e #gnrserdiea wafaw F& va wean(dediva)ear AreATGET Te-Fer
FRIGAT THT AT

WY ©. &ifera | S WI. T. 3R F{A

e faeanfdel geere ARl
FNErT &g HUUTARS HIR AGTIGITAT FETN T &g HUUTHARS AR AGICATAT ST
aifadiaTs $o qor facards arfaEias o qor faeards

MYGRT:

QD A 31T UM I ol GUARN FHTAIAT INSWUY. ARHIGRIAHI MR ded d i
SYAgRIeh UMl A hell . HERISE TIHRY, GRTH HERISEIcAel Fraffieh s o e
(NTHITH) AT ATCIATTT 8T FEhA HRRA Shell 3HTg. NTHTHT AT GURUT HET HI0ATT
e, TMHIT IHeTHURE Adeh-dlell 3HAS ol qUdTI 3e4r5e 3Te.

IJTHT AR Adeh=ardr M g ATATTGS T The 3. 87 Adehy NUHTTT T 3.
IT T HATT e [Aass Adey 3TET Ggael 3mgd. aenfiea giad Agrrserdia [@ass
SreeaiAed GNYsT Fol 3. THIT IEATH HIOITHTS!, TUH fHowAdl IgUrar arol el Bleh 30T
THATTAT IT Slegr 3ITEEGT AR Shell 3. QAT 3T TAMAFS IoTer 3. I HIROT 37T 37
f& s Sa@ GIUgTEr gl HAT FIOAMES § hel ST IWiehel TSt dH7A as dhell 378,
FARTOTCLT 318 fEqeT 3Mmel 3ME & BRI ASAT HeWURE Adidi=l Ao NTHTHAT TeThgsT
QAAT 3EEAT Tl el M. Foflal HH! AT & TN, ST WAhs et el A6 AT
3NfAF aTEATAT SFEEER FRUT FUTS I HETATATSN PiRreT-3TTRT TfAeT0T HRIHH FAH0T. Ira
SR U] HEEITAT Seatfe ahololl Sculest fasht o fashrardl fauorer giaerer smema esiera
. ARIPIBIIATTH HRIHATT Hdcd HHRIcHS o] FEUTS ITURS Adhl HEET 3T STeGE
Yeh 3MhRUT HIUITAT ATAHTAeh HIahRIAT AT TIA: &I HE Ahclld.

Feerenisir 372l FRIGRA el g dT ATETS UicaTgsT fGelell AT BAed JaHAT foieh AlSerdr
faaR HgRISE THRET FAT Ao, Nedivws AAd IO 3T-WATT AdR TYFd ITRERAcd 1€
FEUIA HIH & Aehcllcl. I hodlel § IC THolledl GHIHTATHT ${HDT TSl Aehcllcl. A HeTHURS
QTR LT ITTAF FHAA Tbhe aisd.

HET Aeq: ATTHIBIAH, T2 IE, HYF FRedcd U IR, YA A TAEET, 3T FATA.
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T ATAAT Hed A0 T AgTeaT anefiear fRaremas 3nfer shaerdteliay gsaer yamar

1. gl HETRAT T,
#. 91 Shs HATdeATerd,
FIAERAIR, T, SRIAC, {3, gor.

Email : srass229@gmail.com

MYART:

HCATST STATTeIT ST feel? 318 S 10T fa=el TR AT 3T '@U 1T 31 317¢. hROT AT 3T 3feieh
SiaeTHqed HIATle T 30T Tt $TRAT cilel HEloT cATFdHAcarei TedaT-319cgaTRedr Siselell
3. & el cafeFcidcd FgoTel M ey, T Tadehreiq 0T HGTcAT amedl. Tce setrel ool
ST 30T AT GRATeT 3T ST feelell QMicrar &R 30T AeaeiTet STaTATY STel. Jeurd §
cTedTel 30T Siiaeteed T-T 3riet SI0T JHTAHRT 3T, T THR AT Hllefel HIvi el
3T T A HETcHT e, ATHS HeTcAT I Siidel R HHCH shordl qUT ATHIE IJgeTe! AT
giar Aa; Aiddar fOT AT AT TSTehid 30T FTATSTH 3earsed ATeT Xl Idid ¢
ARSI GRATelT 30T ST GrEge feel. ATHTE Sf AcdaiTet fGgeT Ach AT I Jeeiait STarel fGerel
3TOT AT AT ATdelel T H{eod 3Te.

FEULT TRIETeReT AT fTeTe Iiice JEredn AT Hearem HgleAT JMefsfiear faareray 3for
SaeTelellaR USelell T3ITd IATAT 33T hell TR,

T UG, - AT Hod, TNTH T, HgTeAT el framenr.
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AT &1 6 MTOTATHAT Jefard I 3778, AT SIRTaT Scshid 81l glct STelet ITEATAATIgE o 3Tegfareh
CFAT ZSUAT TeT TATH holl 3178 ITTeT & [RHe TTed HTNT, HERll, ATATTIh FEAT, Fel, Tarairet vl i

AT Tl HEcdehl&T qUT HuATedT I ol ATTd! Hedlel §1a ok &l ATe oA1? g1 far=ireT faemares averrean
Jradd 3 faardes 372 3vaEs 30T PRIAT TR STIAY guT geldrd 318,

AT ATOR SR 31T ST I ERUATATS! Bl 318l o &1 37Ty e airse 317e. ATd Heg 70T [t 31t
AT SN T S § TT AT HTeTdl HedT TIHeo ehed A STULTHT Tced o Ul AT AT & IIuAT T
I QQUIATH de5 ATl 37Te.

TaATATEAT YaTel eerer ATeTdl HedieT STelel SHUATHT HIg! AT 37Tg hr? AR TS, ATeHATAT, F-HeAle,
T AT ARET 3R Y FHTT SrE faolelT 3TR.31TeT 79T €137, i1, folaT, got, eneeiear emwr 3rem
3eleh JehsATHEY IS 3TE. AT (AT AT HATSITAT Uehd V[ Ueh dfeeh THATST THATUT 10T TR HTE.
IS YA SITATT Thid 3T ST STETelell 31T 8T Uehcd Tl [aaR Ycdeh HATUTHTAT Helld ToTTdoll gal.
3T CHB AT HFhal 1T FRIATT & 37T 3TE.

FaTHT fadeTeAgieT Fgeol 8Id, “ Science is the search for the truth in the external world and Spirituality is the search
for the truth in the internal world. Science and Spirituality should go hand in hand." fa=TaTelT 3reATcATY SIS AT
R TIOT 7T FHGT ST IedT TTTEIT SIET ARY Il T g, 3R SRebTelell IaEAT 813 73 AT
IST AR AT Yot Aiad 3reaTicHshadl I 3W3 Y&l STUIATHT.

Keywords: #psawrof, fa=ire, el faaehmeie, smearicre, @
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aueuo& cpCeomumuUSHMH&Ter B, Comry&HesLIq M [IL LIMKISmeTL

ubHmHiw oplie] (HISFGCauT) SWMHLYSELSS SMLL GHILILL &)’

Leteor.gum, 2 el Cupmaflwy, GCLeomeuend Qule&eT &lenm, Ch(h CQFHMLACLHIL LI
Hmieuestid, CHMULDLSSHI, nitsuba@nehrucolleges.com
L&l eNsyest 1N, Gupm&flwy, Geomsssenid HMIOINIEL SIenMm, S6ToT6vuTT
LEL&HMEVGHLNSHLD - LNITHSI euenT&HD, CaHTeme, dr.p.vikkraman@gmail.com

FBESL
SHCUNG eTan CIMTISEASLIgRI 6T6TUS FhenGLLGESHD FHEMMUNEL auemhgl UGBl UGS, B Cym
LMFSQsLIGR §5A5HLILSET aleneteunsd HSTCUT] BLHMS bHeild LUfHg CsmeraiiuGEmE). elassHams
SHSHULSHSLD, CPeMaT AP WSHHDT GS5SIUBDHGD 2 HEIHL FHMBLULEGSHHOD QUGB STES5MS
gnUBSHEME. @@ QeLflamer rmiFHl uGHUTE QOHLIUSTE, HISTCT] BLEHME UDHM BTG Uflhg
Qameteudled HULCHMOTIEQSL IR UG UNeNUIS STEIAMSG. Beneowimss HIGTOD WHMID AHHSHSS
amNeSHO&MS, B CrmomjsQsligh  HILURSESS GChyemwwmear  &Seueld GCsemed.  GCaHMULDLUSHNT
OTQIL L S0 QLTI 6uMq &ensmenjsanst spliLemen SWIMfLLsemer Nymeol eN@GUUD WwHmID HISTCeuT)
BLSMG LUGLIUMLG QFIeugID, umybuflu B UhSE,L 6T Bt &reolnns HuyCHmomjésesLiq i B LIhi&HeenL
LTRSS SHIUGID  SpIN6HT (PSH6ETEHD  CHTHHLIGL. (WigLeuRLILSD HEHmev UGS SHIMIGET. Qb
QevsHit wHLuMie| UHW WLITSEASLIGH  SHaNSaMNET HUAHWSHMSW|D, QeusSwGSmal umdw LJHS
semeleomesr  gpulsmauuld  ThHHSST_GEMG. Q& MU CIMLITEASLIQR  CPWD  CUENSSHMSUID
UTHSESDBUID AHSAULSDSTET 2 HHISNISS APNUGEGD, @8 shSULGSHSIHOL AUBD STES5MS
gHUGSSHIHMG. Quett e Senswimenjgeilesr epliliene Suwimfliygefsr Mymeor. eN@HUUD WOHMID BTGy
BLEME YHwanenm UGLUMie| Q& LsTUGSSUILGD L60T6m606T LULIOISET HMID CHETONG S TeTSH6.
Splleysamsn LeteflleNeurd sremeull Qum, CaetaNgsmeT LwWSTUGSSILGEDE. ST6y CeefILSGL DS,
BTG UmSLILGSSIUL (R QUTIHSSHLOMET S L QIHIGHT WMHMID  aNeMSSLILLRISE@L 6T  LIGLULUTIIE]
Qi L. e uGUumiemel unHf eNeurdés, ol GJQeuss (penm, H-sHIWD, QST WHMID
Netearenl_e| (WemmaEeT Gumenim etel LstafeNleuy s@mellsen LGTLGSSLLGS ST, QMISWITS, Uie)
M Crmomi&QsLiged MeuMMUULL.  BHILLRISET 6(h 2 6uenowimer GUTLly HeTenLIEU  ULNKIGHMSI,
Cogb @& Hmeust Gpedled  FHACITUMLIRISGET WOMID FHHUUEGSSHD 2 HHGET oy &wieummiest
WPICaHNEENEG LURISMEGD BISTCMT BL&mg UMl Ambs Lfigme CewdUGSSISDSI.

(PSHEIL UMTSHMGS6T: -

B CoMTi&QsLigh, HISTCEUT] HLHOS, eUmNs 2 &, (P&
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Quuihsi FESLILGSS® GNSS alwjsarw’

LraLg. Cur. afggwer (Qeent Cuon®Awi wpmih $0ai & mI% e enTLiLITaTH)

GTERTT LIGDSHMeVSHLPSELD, LITTpBw euertsLd, CHmenau.
dr.p.vikkraman@gmail.com

uof. BlgFleveir
QIGTETT LIGOSHMeVSHHLPSHLD, LITTpBw euartsLd, GHmenal.
nithilan.scbe@gmail.com

F(HSHHLD.

Quiplsi  pwsLILGSSD  eTaiLg  2wHe  Causons  aeTiBg  QUHLD
QuIBeTISTIBIS6) RGNS 2 cvEarTallw BlasHeaun@GLd. GOILILTE SL_bS SFTLISSH 6D,
@pFw CuuiFlsi Bleliugliy FEesLLRSSLMIST WO BSFCeuriL LA BBs
o pensone UBIGEDeLL FOUIL LWL &Sl gl. Owuwiplsi wrisbleL 1gm
wW3Pw Crresd msiGeaund 8s yssmm CFMTesTHTOTS LOPDILD 6UTLYS S W TATIS T
QouwiBlsd 261l FSHeT eLpevld SWARLILIL G RGP eOTHEE eILB SR DG FLELISF W
aarpd QuuwiBlesi Smperser 2015 oypgmsuiaiig, Lo FHoSLILIGSSLIITSET
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THANKING NOTE TO THE AUTHORS

Please accept our very special thanks and congratulations on successful presentation
and publication of your valuable research abstract in the e-Proceeding of our
“International Multilingual Conference on Human Values and BzTech at the
Crossroads”. Academicians and Intellectuals from various domain generally meet
on the conference platforms to discuss on a relevant theme. But rarely we get to
converge the thoughts of diverse cultures in their own language!

Thus, this event was a unique and maiden effort from AIMS Baramati in this
direction. We are encouraged by quite a good response from eight different linguistic
backgrounds.

Thanking all for being with us during the First International Multilingual
Conference!

With Warm Regards,

Dr. Umesh S. Kollimath
Convener,




Conference 2021

Call for Papers

“Fostering Human Resilience: Catalyst for Management, Science
and Technology”

Young students live up or down to expectations the elders (Parents,
teachers; family, friends, and Institutions) set for them. They need the
elders to believe in them unconditionally and hold them to the high
expectations of being compassionate, generous, and creative.

Dr. Ginsburg, a pediatrician turned social worker from Philadelphia
mentions seven imperatives for any institutions ready to make their
subjects resilient: Competence, Confidence, Connection, Character,
Contribution, Coping and Control. The present conference to be
scheduled during second week of October 2021, shall facilitate
deliberations among industry and academia to identify trends, recognize
implications, and produce relevant outcomes which can help educational
institutes in grooming their students and businesses to manage their
resources and thereby build resilient organizations.

Hereby we invite all the concerned to contribute their original and
unpublished research articles for above event.

Dr. Pravin V. Yadav
Convener
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Other Publications from AIMS Baramati

Blueprint for Excellence

Paradigm Shifts in Higher Education

Mass to Masses: A Roadmap to 5 Trillion Economy & Beyond

Global Lockdown: Reminisces, Repercussions, and Lessons for the Mankind
Digital Era: Emerging Opportunities

Edited Book of Case Studies in Commerce, Management & Economics

Ask for a softcopy on

conference@aimsbaramati.org
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